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Son  of 

Paper 

Makes  a  Paf 

Georgia-Pacific  heir  Ro 
Pamplin  Jr.  wanted  ‘bala 
coverage  in  Oregon  —  so 
launched  his  own  newspaper 


How  a  newspaper  and  its  readers  got  safer 
railroad  crossings  on  track,  i - 


It  was  a  story  that  citizens  in  Midland,  Texas,  had  seen  before: 
a  fatal  accident  at  a  railroad  crossing  that  could  have  been 
prevented — if  only  there  had  been  a  crossing  gate.  This  was  the 
third  incident  in  a  year,  the  death  toll  was  already  at  six,  yet  little 
was  being  done  to  correct  the  problem. 

The  Midland  Reporter-Telegram  reported  the  causes  of 
accidents  in  a  series  of  stories  and  editorials.  They  defined  the  need 
for  crossing  gates  to  protect  drivers  from  unknowingly  getting  in 
the  way  of  increasing  train  traffic  through  the  city. 

Concerned  citizens  collected  more  than  2,000  signatures  urging 
the  Texas  Department  of  Transportation  and  the  railroad  to  add 
gates  at  four  key  unprotected  crossings  in  Midland.  Weeks  turned 
into  months  and  still  no  crossing  gates  were  installed.  It  seemed 
like  another  accident  was  waiting  to  happen,  unless  citizens  and 
the  newspaper  kept  up  the  pressure. 

A  full  year  after  the  first  accident,  protective  measures  were  in 
place.  The  newspaper — and  its  readers — made  the  city's  railroad 
crossings  safe. 

Working  to  make  communities  safe 
is  one  more  way  the  Hearst  Newspapers 
enrich  readers'  lives  every  day. 

To  read  more  about  this  issue,  visit 
http://www.mywesttexas.com  and  then 
choose  Hometown  Headlines. 
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nvn/Kiiwo  Delivers  Superior  Prii^ng  Blankels 
to  ttie  Newspaper  Induiv _ _ 


TheNP-99isa4-ply,-083”  1  _ 

no  pack  blanket  designed  = 

for  use  on  all  newspaper 
presses,  especially  older 
vintage  Goss  Metros, 

Metroliners,  Urbanites 

and  Community  presses  j" 
where  controlled  feed 
is  required.  This  no  HP 

pack  blanket  with  ita  Ml 

revolutionary  new  1 

compressible  layer  will  1 
compensate  for  blanket  I 

overfeeds.  It  features 
excellent  release  char¬ 
acteristics  and  provides 

unmatched  durability 

for  long  runs  between 
blanket  changes.  It  features 
a  uniform  unique  construc¬ 
tion,  with  a  closed  microcell 

1  compressible  layer,  as  well 
as  a  high  tensile,  smash 
resistant  backing. 


Features  &  Benefits. 

■  Consistent  gauge  control 

■  Groimd  Surface  for 
Optimum  Ink  Transfer 

■  Excellent  solid  coverage/ 
dot  reproduction 

1  ■  No  Overfeed 

y  ■  Smash  resistant/ 

H  High  tensile  backing 

^  ■  Easy  installation  and 

wash-up  (100%  clean 

surface) 

■  Longer  blanket  life 


Consistent,  SuperiOT 

Quality  Guaranteed 

I  Call  800-446-8240 

For  A  No  Obligation 

Trial  Offer. 

Fax;  757-486-5689 
E-Mail:  gd@d-y-c.com 


Glenpointe  Centre  West 

500  Frank  W.  Burr  Blvd. 
Teaneck,  NJ  07666 
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SCHOimiCINK 

1TAKE  STRONG  EXCEPTION  TO  YOUR 

Statement  in  the  editorial  “Murdering  j 
the  First,”  March  12,  p.  17,  in  which 
E^P  said,  “We  have  no  fundamental 
quarrel  with  the  Hazelwood  decision 
recognizing  that  high-school  administra-  | 
tors  act  as  their  school  paper’s  publisher,  i 
with  all  the  powers  to  approve  or  spike 
articles  that  that  position  implies.”  This 
attitude  represents  not  only  muddled 
thinking  about  censorship  and  freedom 
but  also  demonstrates  a  lack  of  caring  for 
or  understanding  of  the  next  generation  j 

of  journalists.  To  dismiss  the  legitimate 
First  Amendment  free¬ 
doms  of  scholastic  jour¬ 
nalists  as  casually  as  E^P 
did  is  to  demonstrate 
anew  that  large  numbers 
of  professional  journal¬ 
ists  are  sunshine  patriots 
when  it  comes  to  the 
younger  generation. 

High  schoolers  struggle 
daily  with  arbitrary, 
arrogant,  capricious,  ille¬ 
gal,  and  just  plain  stupid 
censorship  on  the  part  of 
high-school  administra¬ 
tors  you  are  so  quick  to 
anoint  with  the  powers  legitimately  held  | 
by  publishers  in  the  commercial  press. 

The  analogy  of  the  publisher  of  a  com¬ 
mercial  newspaper  and  the  “publisher”  or 
administrator  in  a  high-school  setting  is 
the  beginning  of  your  error.  A  commercial 
publisher  operates  in  the  private  sector  j 
and  can  be  as  arbitrary  or  unfair  as  he  or  i 
she  wants  to  be.  Such  a  publisher  can  ban  i 


any  mention  of  the  opposition  paper, 
forbid  negative  stories  about  advertisers, 
and  dictate  editorial  policy,  story  play,  etc. 
No  one  argues  with  this  right.  In  a  school 
setting,  however,  the  “publisher”  or 
administrator  is  the  government.  The 
true  power  of  the  publisher  rests  with  the 
people  of  the  school  district.  Because  they 
cannot  act  collectively  as  publisher,  they 
designate  a  representative  to  act  in  their 
stead.  This  person  is  the  principal  or 
other  school  administrator.  But  as  a 
representative  of  the  people  rather  than 
as  a  commercial  publisher,  he  or  she  must 
act  fairly,  within  the  law,  and  within  the 
legitimate  constraints  placed  upon  any 
public  servants.  Judges 
and  law-enforcement 
officers,  to  cite  just  two 
examples,  operate  under 
the  same  constraints. 

The  U.S.  Supreme 
Court’s  1988  Hazelwood 
decision  gave  school 
administrators  limited 
censorship  powers, 
requiring  that  those 
powers  be  exercised  in 
strict  accordance  with  the 
reasonable  educational 
goals  of  the  schools. 
Although  this  should 
make  clear  that  school  administrators 
must  use  the  power  sparingly  and  appro¬ 
priately,  the  truth  is  that  many  American 
schools  have  become  enclaves  of  censor¬ 
ship  and  even  punishment  for  students 
attempting  to  exercise  their  rights. 

What  student  journalists  need  from  the 
professional  press  is  support  and  under¬ 
standing.  { continued  on  page  22 } 
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MARCH  31,  1951: 
Conversation  at  the  41st  annual 
meeting  of  the  Association  of 
National  Advertisers  this  week  in 
Hot  Springs,  Va.,  had  a  persistent 


defense  economy.  Ad  executives 
who  attended  the  four-day 
convention  heard  the  words 
again  and  again. 


time  activities  of  5,657  people 
shows  that  newspaper  reading 
in  urban  communities  is  almost 
the  same  in  homes  with 
televisions  as  in  homes  without 


j  theme  —  advertising’s  role  in  a  A  nationwide  study  of  the  leisure-  televisions. 


LETTERS 

E&P  xeekomes  letters.  Send 
them  via  e-nmU  to  letters@ 
editorandpublisher.com,  via 
facsimile  to  (646)  654-5370, 
or  via  snaU-mail  to  “Letters,” 
Editor  &  Publisher,  770 
Broadway,  New  York,  NY 
10003.  Please  indvde  name, 
tide,  organizational  affilia¬ 
tion,  location,  and  e-mail 
address.  Letters  may  be  edited 
for  aU  the  usual  reasons. 
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We  love  paperwork 


i- 
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Because  to  us,  delivering  the  industry's 
most  reliable,  flexible  and  cost-effective 
newsprint  solutions  is  anything  but  work. 

Our  unique  position  in  the  industry  enables  us  to 
manage  the  production,  purchase  and  sale  of 
newsprint  from  the  mill  to  the  market  —  so  you  can 
feel  secure  about  your  supply.  We  provide  you 
with  price  alternatives  tailored  to  your  individual 
business  needs. 

At  Enron,  it's  not  just  our  job  to  deliver  the  best 
prices  and  service  in  the  newsprint  industry. 
It's  our  pleasure. 

For  more  information,  please  contact  us 

at  1  888-367-6641  or  visit  ^^CHckpaper.com 


MORRIS:  PATRICK  KING/MORRIS  COMMUNICATIONS  CORP. 
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Secret  NM  committee 


Group’s  board  creates  panel  to  help 
find  deep-pocketed  partner  for  its 
Web-based  ad-placement  project 


BY  JOE  NICHOLSON 

The  board  of  the  Newspaper  Association 
of  America  (NAA)  has  set  up  a  secret  com¬ 
mittee  to  deal  with  the  group’s  Web-based 
ad-placement  service,  Ei5P  has  learned. 

The  three-man  committee,  headed  by  former 
NAA  Chairman  William  S.  Morris  III,  is  overseeing 
the  search  for  a  strategic  partner  that  would  take 
over  operation  of  —  and  invest  in  —  the  NAAs  prob¬ 
lem-plagued  Nice  Web  system,  said  NAA  sources. 

These  NAA  sources  added  that  leading  board 
members  have  insisted  NICC  be  turned  over  to  a 
buyer  or  operator  that  will  run  the  system  to  benefit 
—  rather  than  exploit  —  newspapers.  Asked  about 
this  factor,  NICC  President  and  General  Manager 
M.  Blake  Barker  said,  “I  would  certainly  think  that 
would  be  a  benefit  to  both  newspapers  and  adver¬ 
tisers.”  He  said  a  partnership  could  take  “a  host”  of 
different  forms. 

Whether  the  strategic  partner  takes  over  opera¬ 
tion  of  NICC  will  be  “strictly  up  to  that  partner,” 
said  Barker,  who  declined  to  say  whether  the 
partner  is  likely  to  be  found  before  NAAs 
always-sensitive  publishers  conference  in  May. 

In  more  than  two  dozen  interviews  with 
NAA  and  industry  officials,  knowledgeable 
sources  said  NICC’s  Web  system  has  been  hit 
with  new  problems.  After  its  Jan.  8  launch, 
NICC  transmitted  a  Wells  Fargo  ad.  It  has  yet 
to  transmit  a  second  ad.  Asked  when  a  second 
ad  will  run.  Barker  said,  “We’re  turning  on  the 


faucet  on  a  slow  basis  ...  just 
to  let  newspapers  be  aware 
of  how  to  process  the  ads.” 

Barker  said  the  Web  oper¬ 
ation  —  known  as  “eio,”  an 
acronym  for  “electronic  in¬ 
sertion  order”  —  has  no 
“problems  with  the  technol¬ 
ogy”  and  handled  its  one  ad 
“very  well.”  He  added,  “We 
have  been  looking  at  who  we 
want  to  roll  out,  and  we  cer¬ 
tainly  have  customers  that 
are  wanting  to  go  on  the  eio 
at  this  time.” 

In  the  wake  of  the  one-ad 
launch,  NICC  published  a 
49-line  help-wanted  ad  in 
the  March  issue  of  the  NAAs 
Presstime  seeking  a  high-tech 
product  development  direc¬ 
tor  to  “push”  the  system  to 
“the  next  level  of  technologi¬ 
cal  sophistication  and  user 
acceptance.”  Subsequent  to 
the  appearance  of  the 
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CEO  PAY  GOES 


Dow  Jones  &  Co. 

Inc.  Ctiainnan 
and  CEO  Peter  R. 

Kann  received  a  35% 
higher  bonus  last  year, 
when  the  company 
posted  a  32.4%  gain 
in  profits,  excluding 
one-time  tons.  Kann 
was  paid  a  $888,000  - 
bonus  and  $841,167 
in  salary,  compared 
with  a  $656,288 
bonus  and  $788,000 
in  salary  in  1999. 

Missed  financial 
targets  at  Knight  Bid¬ 
der  led  to  a  smaller 
bonus  for  Chairman 
and  CEO  Tony  Bidder 
last  year.  He  received 
a  $506,339  bonus 
and  $893,846  in 
salary,  compared  with 
a  $804,169  bonus 
and  $877,308  in 
salary  in  1999. 

-  LUCIA  MOSES 


BUSH  REPEALS 


EBGO’ BUIES 


President  Bush  on 
Tuesday  signed  a 
repeal  of  ergonomics 
regulations.  His  action 
followed  votes  in  both 
houses  of  Cordless  to 
rescind  rules  aimed  at 
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E  &  P  NEWS 


limiting  repetitive 
stress  injuries. 

The  president  said 
the  regulations  would 
be  too  burdensome 
on  business. 

-  TODD  SHIELDS 

26IIY1IIDE' 

PAPERnOlD 

The  Washington 
Blade,  one  of  the 
nation's  oldest  gay 
newspapers,  and  its  4- 
year-old  sibling,  New 
York  Blade  News,  were 
sold  last  week  to  the 
gay  newspaper  chain 
Window  Media  LLC, 
publisher  of  Southern 
Voice  in  Atlanta  and 
Houston  Voice. 

With  the  acquisi¬ 
tion,  Window  Media 
becomes  the  largest 
gay  paper  chain  with  a 
readership  of  more 
than  a  half-million, 
said  owners  William 
Wayboum,  Chris 
Crain,  and  Kelly 
Smink. 

-  MARK  FITZGERALD 

NEWSPRINT 


North  American 
newsprint  con¬ 
sumption  fell  about 
13%  in  February  and 
total  inventories  rose, 
according  to  prelimi¬ 
nary  statistics  from 
Montreal’s  Pulp  and 
Paper  Products  Coun¬ 
cil.  Year  to  year,  Feb¬ 
ruary  production  was 
down  2.1%. 

U.S.  daily  news¬ 
papers  used  685,000 
tons  in  February,  com¬ 
pared  with  last  year's 
strongest  February  on 
record,  at  748,000 
tons,  the  council  not¬ 
ed.  -  FORESTWEB 


four  of  15  staffers  at  NICC  s  Vienna,  Va.,  headquar¬ 
ters  were  laid  off,  including  the  office  manager  and  a 
vice  president  hired  only  three  months  ago. 

NICC  has  signed  up  1,430  newspapers,  but  contin¬ 
ues  to  seek  three  crucial  links:  The  New  York  Times, 
the  Chicago  Tribune,  and  the  Los  Angeles  Times. 

The  Web  operation’s  launch  had  endured  a  year¬ 
long  delay;  NAA2s  investment  in  NICC  was  estimated 
by  a  newspaper  industry  executive  with  knowledge  of 
Nice’s  finances  as  reaching  as  high  as  $15  million. 

One  bright  spot  for  NICC  is  its  Sacramento,  Calif.- 
based  traditional  ad-placement  service,  known  as  the 
Complete  News¬ 
paper  Network 
(CNN)  when 
NAA  bought  it 
several  years  ago 
from  the  Califor¬ 
nia  Newspaper 
Publishers  Asso¬ 
ciation;  it  has 
boosted  annual 

business  to  $400  million,  sources  said. 

Barker  declined  to  speak  about  the  layoffs,  saying, 
“We  wouldn’t  comment  on  any  internal  issues.”  He 
also  declined  comment  on  the  revenue  hike.  Refer¬ 
ring  to  the  ad  for  a  product  development  director,  he 
said,  “That  individual  has  not  been  hired  as  of  yet.” 
He  said  NAA  President  and  CEO  John  F.  Sturm  was 
leading  efforts  to  find  a  partner.  Sources  said  Sturm 
is  working  with  Morris,  chairman  and  CEO  of  Mor¬ 
ris  Communications  Corp.,  and  committee  members 
J.  Stewart  Bryan  III,  chairman  and  CEO  of  Media 
General  Inc.,  and  Gary  L.  Watson,  president  of  the 
Newspaper  Division  of  Gannett  Co.  Inc. 

Barker  declined  to  speak  about  the  secret  com¬ 
mittee,  saying,  “I’m  really  not  going  to  comment  on 
anything  that  has  to  do  with  board-related  issues.” 

A  few  prominent  industry  executives  who  would 


j  like  an  opportunity  to  buy  or  run  NICC,  or  at  least 
i  its  Sacramento  operation,  said  that  they  have  not 
i  received  offers.  “We’ve  talked  with  [NAA],  but  they 
‘  haven’t  provided  us  with  any  information  about  the 
;  property,”  said  Carleton  W.  Bryant,  executive  vice 
'  president  of  Seattle-b2ised  Mediapassage. 

The  Newspaper  Network  (TNN),  NICC’s  Sacra¬ 
mento  neighbor  and  a  newspaper  ad-placement 
service  —  like  NICC  —  with  about  $400  million 
in  annual  billings,  “would  be  willing  to  explore 
how  [we]  could  help  the  NICC  through  its  current 
situation,”  declared  Alan  Truax,  president  of 
Lc^^-r  »  •  -I  TNN,  which  is 

We  re  tunung  on  the 
faucet  on  a  slow  basis ...  just 


ewspapers  be  aware 
to  process  the  ads.” 


—  M.  BLAKE  BARKER 

President  and  General  manager,  NICC 


owned  by  the 
McClatchy  Co. 
Truax  said  he  has 
not  talked  to 
NAA  officials, 
but  added,  “I 
know  they  have 
talked  to  at  least 
a  few  of  our  com¬ 
petitors  in  the  last  two  or  three  weeks.” 

Alan  M.  Horton,  a  member  of  the  NAA  board’s 
executive  committee  and  senior  vice  president  for 
newspapers  at  Cincinnati-based  E.W.  Scripps  Co., 
said  board  executive  committee  members  and  NAA 
officers  became  convinced  that  “now  is  the  time  to 
hand  [NICC]  off  in  one  way  or  another  to  someone 
who  can  take  it  to  the  next  level  ...  whether  it  is  a 
sale,  a  partnership,  an  alliance.” 

Horton  is  listed  on  NICC’s  Web  site,  http:// 
www.nicc.net,  as  chair  of  its  steering  committee, 
but  he  said  the  committee  has  become  inactive,  he 
does  not  belong  to  the  new  secret  committee,  and 
he  has  been  out  of  touch  with  NICC  developments. 
But  he  declared  that  he  remains  convinced  NICC 
has  “a  huge  potential  to  benefit”  newspapers  by 
taking  market  share  from  other  media.  (1 


Sentinel' expert  to  $ee  photos 


Accord  reached  in  Dale  Earnhardt  case 


BY  JOE  STRUPP 

The  Orlando 
(Fla.)  Sentinel, 
which  had 
demanded  greater 
access  to  autopsy 
photos  of  racer  Dale 
Earnhardt  after  discov¬ 
ering  that  a  NASCAR 
doctor  had  been  al¬ 
lowed  to  review  the 
photos,  backed  off  its 


request  following  a 
four-hour  meeting 
Thursday  between 
lawyers  for  the  paper 
and  Earnhardt’s  widow. 

The  Sentinel  and 
other  press  outlets 
have  been  barred  from 
reviewing  the  photos 
since  Volusia  County 
Judge  Joseph  Will 
ordered  them  sealed 


j  following  a  request 
I  from  Earnhardt’s 
j  widow,  Teresa,  who 
j  opposes  their  release. 

I  The  Sentinel  reached 
j  an  agreement  on  March 
I  16  with  Earnhardt’s 
widow  that  would  allow 
a  medical  expert  to 
review  the  photos  for 
the  Sentinel,  but  no  one 
else.  The  photos  would 
then  be  sealed  perma¬ 
nently.  But  the  Sentinel 
sought  to  break  the 
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I  agreement  after 
I  reports  surfaced  that 
a  NASCAR  medical 
i  expert.  Dr.  Steve 
I  Bohannon,  had  viewed 
the  photos  heb.  21. 

I  Ashley  Allen,  a 
[  Sentinel  spokeswoman, 

!  said  the  paper  agreed 
I  to  abide  by  the  initial 
arrangement  following 
the  attorneys’  meeting 
last  week,  but  she 
declined  to  cite  specific 
reasons.  II 
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Down  and  out  in  Silicon  Valley 


Confronted  with  mandate  to  hike 
profit  margins,  ‘Mercury  News’ 
Publisher  Jay  T.  Harris  calls  it  quits 

BY  JOEL  DAVIS  AND  LUCIA  MOSES 

MID  A  DEBILITATING  CRASH  OF  THE  SILICON 

Valley  economy,  Jay  T.  Harris  abruptly  re¬ 
signed  last  week  as  publisher  of  the  San  Jose 
(Calif.)  Mercury  News,  citing  excruciating  Knight 
Bidder  pressure  to  bring  profits  up  while  staffing  and 
news  space  go  down.  The  March  19  resignation  of 
Harris  —  publisher  of  the 
286,679-circulation  Mer¬ 
cury  News  since  1994, 

Knight  Bidder’s  rising 
star,  and  the  nation’s  top 
African-American  news¬ 
paper  executive  —  jolted 
the  industry. 

Harris  told  E&P  that 
he  was  troubled  by  a 
March  16  meeting  with 
corporate  executives  over 
profitability,  saying:  “The 
magnitudes  of  the  cuts 
that  we  were  discussing  ... 
would  have  been  injurious 
to  both  the  journalistic  in¬ 
tegrity  of  the  Mercury 
'  News  and  the  vitality  of  the 
franchise  in  the  long 
term.”  Harris  said  that  in 
the  aftermath  of  that 
meeting  he  received  an 
I  e-mail  message  trom 

!  [Knight  Bidder  Newspa¬ 

pers  Division  President] 

Steve  Bossi  that  led  him  to 
resign.  In  the  message,  Bossi,  promoted  last  month  to 
his  present  position  from  senior  vice  president  for 
operations,  wrote:  “[K]eep  in  mind  here  that  the 
margins  of  the  Mercury  News  have  ranged  between 
22%  and  29%  over  the  past  10  years,  largely  depend¬ 
ent  upon  the  strength  of  employment  advertising.  We 
need  to  move  that  range  up  in  order  to  be  in  step  with 
the  goal  to  move  KB’s  overall  margins  up.” 

In  a  resignation  letter,  Harris  warned  such  lofty 
profit  goals  w'ould  require  draconian  cuts,  including 
layoffs,  that  would  create  near-term  savings  at  the  ex¬ 
pense  of  the  paper’s  reputation.  “The  profit  target 
j  Steve  laid  out  cannot  be  achieved  short  of  layoffs,”  he 

j  said.  “My  life’s  purpose  is  and  always  shall  be  ground- 
;  ed  in  means  that  are  larger  and  nobler  than  that.” 


The  Mercury  News,  which  contributes  about  10% 
of  Knight  Bidder’s  total  operating  revenue,  played  a 
key  role  in  the  company’s  prosperity  as  it  rode  the 
wave  of  the  Silicon  Valley  boom  for  the  past  six  years. 
But  when  the  high-tech  bubble  burst  last  spring, 
times  suddenly  got  a  lot  tougher.  Total  ad  revenue  at 
Knight  Bidder  declined  2.7%  in  February,  with  San 
Jose,  Philadelphia,  and  Detroit  showing  the  most 
weakness.  In  a  memo  to  staff,  Harris  wrote  that  help- 
wanted  classified  revenue,  a  particular  growth  driver, 
fell  $2.5  million  this  February  below  the  same  month 
a  year  earlier.  Knight  Bidder  has  had  to  lower  its  first- 
quarter  earnings  estimate  not  once  but  twice. 

However,  Mercury 
News  Managing  Editor 
David  Yamold  —  who,  the 
day  after  Harris  quit,  dra¬ 
matically  ripped  up  a  lay¬ 
off  list  in  front  of  his  staff 
to  alleviate  fears  —  told 
E^P  a  new  publisher 
should  be  in  place  soon. 

Although  Harris  signif¬ 
icantly  boosted  the  Mer¬ 
cury  News'  staff  during  the 
tech  run-up  and  oversaw 
the  San  Francisco  inva¬ 
sion  last  summer,  he  said 
he  did  everything  with  the 
blessing  of  Chairman  and 
CEO  Tony  Bidder.  Now 
the  heavily  promoted  San 
Francisco  edition,  gener¬ 
ally  considered  a  bust,  has 
been  folded  into  the 
Peninsula  edition,  al¬ 
though  an  11-person  bu¬ 
reau  will  remain. 

In  a  related  develop¬ 
ment,  despite  comforting 
words  from  Yamold  and  General  Manager  Mindi 
Keirnan,  mmors  spread  that  the  Mercury  News' 
Sunday  Silicon  Valley  Magazine  would  fold. 

Harris  said  he’s  “had  a  number  of  very  generous  of¬ 
fers  to  do  things”  since  resigning,  but  plans  to  spend  a 
few  months  off  with  his  family.  However,  mmors  are 
already  swirling  that  the  Sacramento,  Calif.-based 
McClatchy  Co.,  known  both  for  hiring  women  and 
minorities  for  top  posts  and  for  its  journalistic  integri¬ 
ty,  is  eyeing  him.  Harris  said  he  has  not  spoken  to 
Bidder  since  submitting  his  resignation,  although  he 
harbors  no  animosity  toward  him.  Considered  a  lead¬ 
ing  successor  to  replace  Bidder  before  he  quit,  Harris 
said  he  would  not  return  to  the  company,  adding,  “I 
already  had  best  job  at  Knight  Bidder.”  11 


Jay  T.  Harris  (left)  and  Tony  Ridder  in  happier  days. 
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INDEPENDENTS 
STAND  DNITED 

For  years,  small, 
independent 
newspapers  have 
banded  together  to 
get  better  deals  on 
newsprint. 

Now,  nine  family- 
owned  newspaper 
companies  are  going 
one  step  further  in 
trying  to  preserve  the 
dwindling  number  of 
independents. 

They're  pooling 
resources  to  offer 
to  buy  small  papers 
that  would  otherwise 
sell  to  publicly  held 
chains. 

The  group,  called 
Family  Newspapers  of 
America,  consists  of 
Calkins  Newspapers, 
Levittown,  Pa.,  the 
Eagle-Tribune  Co., 
North  Andover, 

Mass.;  Gazette  Com¬ 
munications  Inc., 
Cedar  Rapids,  Iowa; 
Newspapers  of  New 
England  Inc.,  Con¬ 
cord,  N.H.;  The 
Spokesman-Review, 
Spokane,  Wash.; 

Swift  Newspapers, 
Reno,  Nev.;  Times 
Publishing  Co.,  Erie, 
Pa.;  Times-Shamrock 
Communications, 
Scranton,  Pa.;  and 
the  Waterbary 
(Conn.)  Republican- 
American. 

-  LUCIA  MOSES 

16.3Ti  LAID  DEE 
INDDCADATDN 

The  Boca  Raton 
(Fla.)  News 
recently  laid  off  18 
people,  or  16.3%  of 
its  staff,  as  part  of  a 
drive  to  achieve  prof¬ 
itability  by  mid-2002. 
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Publisher  Michael 
Martin  said.  Since  he 
bought  the  paper  in 
spring  1999,  Martin 
has  reduced  the  staff 
size  from  about  145 
to  bring  the  paper  in 
line  with  what  he 
said  is  the  industry 
average. 

The  13,392-circu¬ 
lation  paper  switched 
from  a  broadsheet  to 
a  tabloid  format  in 
February  in  an  effort 
to  distinguish  itself 
from  its  two  bigger 
competitors,  the 
South  Florida  Sun- 
Sentinel  and  The 
Palm  Beach  Post. 

-  LUCIA  MOSES 


MORE  PRINT, 
LESSONIINE 

Access  Internet 
magazine  is 
de-emphasizing  the 
“Internet”  part  of  its 
name  by  scaling  back 
its  online  operations. 

The  magazine's 
parent  company, 
Needham,  Mass.- 
based  Access  Media 
Inc.,  laid  off  21  em¬ 
ployees  last  week, 
mostly  those  who 
worked  for  Access- 
magazine.com.  That 
represents  about 
25%  of  Access 
Media’s  payroll. 

The  restructuring 
comes  with  a  new 
financial  commitment 
from  the  company’s 
lead  investor.  General 
Atlantic  Partners  LLC 
of  Greenwich,  Conn. 
General  Atlantic 
wants  the  company 
to  focus  on  its  print 
publishing  activities. 

To  that  end,  former 
Parade  magazine  and 
Washington  Post  ex¬ 
ecutive  Tom  Ferguson 

r-l 
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Abitibi  squeezes  to  hold  up  price 


BY  JIM  ROSENBERG 

JUST  DAYS  AFTER 
Abitibi-Consoli- 
dated  said  it  will 
shutter  200,000  more 
metric  tons  of  capacity, 
the  world’s  biggest  news¬ 
print  maker  was  ready  to 
take  50,000  tons’  worth 
of  downtime  in  April. 

Citing  an  unidentified 
Abitibi  executive, 
ForestWeb  News’  Diane 
Keaton  reported  down¬ 
time  of  two  to  four 
weeks  in  Kenora,  On¬ 
tario,  and  two  weeks  in 
Sheldon,  Texas.  An 
Abitibi  spokeswoman 
heard  Sheldon  would  be 
affected,  but  had  not 
been  formally  notified. 

Abitibi  took  out 
451,000  tons  in  1999- 
2000.  Its  impending  re¬ 
ductions  come  amid 
what  CEO  John  Weaver 
called  the  newsprint 
market’s  “strong  funda¬ 
mentals.”  Total  2000 


i  U.S.  consumption  was 
I  the  highest  in  10  years. 

With  March  I’s  $50- 
I  per-ton  transaction  price 
I  hike  in  the  offing.  North 
I  American  mill  invento- 
I  ries  were  28.8%  lower 
i  in  January  than  a  year 
I  earlier.  Abitibi  forecasts 
!  a  second-half 2001  re- 
!  bounding  from  a  first 
■  half  weaker  than  the 
;  year  before,  and  pre- 
'  diets  a  balanced  mar- 
I  ket  even  in  a  “worst-case 
i  scenario”  of  consump- 
i  tion  declining  4%  to  5%. 
j  North  America’s  No. 

!  2  newsprint  maker, 
Bowater,  already  said 
it  will  remove  60,000 
tons  from  production 
through  May,  when 
Kruger  also  will  remove 
12,000  tons.  Abitibi  last 
took  market  downtime 
two  years  ago,  during 
I  Asia’s  economic  crisis. 

!  While  shrinking  in- 
i  ventories,  downtime, 


j  and  capacity  cuts  sup- 
1  port  the  price  increase 
j  by  stanching  supply, 

1  demand  is  falling  off,  as 
publishers  trim  web 
widths  and  watch  for 

“Maybe  more 
downtime  will  be 
needed  later  this 


year.  —  herve  carreau 

CIBC  World  Markets 


page  counts  to  fall  in 
tandem  with  ad  volume. 

In  the  1980s,  the  top 
five  newsprint  producers 
held  20%  of  the  world 
market;  last  year,  it  was 
45%.  If  their  price  hike 
sticks,  it  will  be  the  first 
time  it’s  happened  in  a 
down  market,  one  pub¬ 
lisher  told  ForestWeb  re¬ 
porter  James  McLaren. 

In  Montreal,  CIBC 
World  Markets  analyst 
Herve  Carreau  saw  the 
same  thing  in  last  year’s 


sagging  U.S.  container- 
board  market:  “signifi¬ 
cant  downtime”  shored 
up  prices.  Newsprint 
producers,  he  said,  prob¬ 
ably  now  look  to  that  as 
a  model.  After  Abitibi 
informed  Carreau  last 
week  of  April’s  down¬ 
time,  he  remarked, 
“Maybe  more  down¬ 
time  will  be  needed 
later  this  year.” 

Mills  and  machines 
not  only  can’t  be  shut 
down  overnight,  he  con¬ 
tinued,  but  it’s  hard  to 
do  when  they’re  making 
money.  Besides,  Abitibi’s 
“highest-cost  mills  [al¬ 
ready]  have  been  shut 
down,”  he  said. 

Still,  if  Gannett  Co. 
Inc.’s  consumption  stays 
at  its  2000  level,  for  ex¬ 
ample,  the  $50  price  in¬ 
crease  will  cost  it  roughly 
$60.55  million  more 
over  a  year  for  all  its  U.S. 
and  U.K.  titles.  11 


House  has  the  Ways  and  Means 

Death  tax  lifeline  may  not  be  a  lot  longer 


BY  TODD  SHIELDS 

WASHINGTON 

The  U.S.  House  of  Representatives  is  all 
but  certain  to  vote  to  eliminate  the  estate  tax. 
To  ensure  the  case  for  repeal  is  made  well,  the 
chamber’s  tax- 


wntmg  commit¬ 
tee  last  week 
heard  from  a 
number  of  es¬ 
tate-tax  oppo¬ 
nents,  including 
a  farmer,  an 
owner  of  a  small 
business,  and  a  publisher  of  a  newspaper. 

Frank  A.  Blethen,  publisher  of  The  Seattle  Times 
and  a  longtime  campaigner  against  the  tax,  told  the 
Ways  and  Means  Committee  the  tax  has  driven 
newspaper  ownership  away  from  independents  and  i 


families  and  into  the  hands  of  “large,  absentee, 
public-company  conglomerates.” 

Blethen  spoke  on  his  own  behalf,  as  one  of  a  parade 
of  witnesses  hostile  to  the  tax  to  appear  in  recent 
weeks  before  financial  committees  in  the  Republican- 
ttrrni  .  .  -i  •  1  J  •  dominated  House 

LThe  estate  J  tax  has  dnven 


newspaper[s] ...  into  the 
hands  of...  absentee,  public 
company  conglomerates.” 


and  the  divided 
Senate. 

The  testimony  in 
each  chamber  was 
similar:  Small-busi¬ 
ness  owners  chafe 
—  FRANK  A.  BLETHEN  under  the  expense 
The  Seattle  Times  ($200,000  yearly, 
said  Blethen)  of  planning  to  reduce  the  estate  tax,  and 
they  fear  heirs  may  be  forced  to  sell  their  bequest  to 
meet  tax  bills.  But  the  legislative  outlook  differs. 

In  the  House,  sponsors  of  a  bill  to  repeal  the 
estate  tax  expect  a  vote  by  the  Ways  and  Means 


MARCH  26,  2001 


www.editorandpubllsher.com 


r 


t 


! 


j  ,V 

t •' 
I  . 


\  ■■  ’ . 
:  ■, 

L  i’ 


( 


i  ,  - 


r 

I 

j 


“Parade  is  like  a  good 
friend  that  shows  up 
every  Sunday  and 
brings  America  together.” 

-Roger  Kintzel,  Publisher, 

The  Atlanta  JourneH-Constitution 
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becomes  Access 
Media's  new  CEO.  He 
replaces  Mike  Veitch, 
who  remains  as  an  ad¬ 
viser  to  the  company 
and  board  member. 
Ferguson  was  already 
on  the  Access  board  of 
directors. 

-  CARL  SULLIVAN 


DigitahConver- 
gence  Corp., 
whose  :CueCat  scan¬ 
ner  links  printed  adver¬ 
tising  and  editorial 
content  to  the  Internet, 
withdrew  its  plan  to 
sell  shares  to  the  pub¬ 
lic,  according  to  a  Se¬ 
curities  and  Exchange 
Commission  filing. 

Among  the  :Cue- 
Cat’s  biggest  believers 
is  The  Dallas  Morning 
News’  parent  Belo, 
which  has  invested 
$37.5  million  in  the 
venture. 

DigitahConvergence, 
which  was  hoping  to 
raise  $110  million  by 
selling  10  million  com¬ 
mon  shares  for  $11 
each,  cited  poor  eco¬ 
nomic  conditions. 

-  LUCIA  MOSES 

EXECDE-IINKS 

EROMUGLICK 

Harry  Campbell 
has  resigned  as 
president  and  CEO  of 
uclick,  the  online  syn¬ 
dication  firm  formerly 
part  of  Universal  Press 
Syndicate. 

“I  felt  like  it  was 
time  to  move  on,”  said 
Campbell,  who  joined 
uclick  about  a  year 
ago.  He  has  yet  to  de¬ 
cide  what  his  next  job 
will  be. 


Committee  this  week  and  a  vote  by  the  full  House 
the  following  week.  Passage  seems  assured.  The 
leading  measure,  which  is  backed  by  the  powerful 
chairman  of  the  Ways  and  Means  Committee,  Bill 
Thomas,  R-Calif.,  already  has  222 
co-sponsors,  enough  to  ensure 
its  passage  in  the  435-member 
chamber. 

That  would  move  the  legislative 
action  to  less  certain  ground  in  the 
Senate.  It  is  not  expected  to  vote 
on  broad  budgetary  guidelines 
until  next  month,  leaving  until 
May  or  later  votes  on  specific  pro¬ 
posals  such  as  estate-tax  or  mar¬ 
riage-penalty  relief.  Several  of  its 
50  Democrats,  who  each  have  considerable  power 
to  delay  legislation,  have  indicated  they  oppose  re¬ 
peal  and  prefer  increasing  the  size  of  the  exemp¬ 


tion  from  the  tax.  Currently  the  first  $675,000  is 
exempt,  an  amount  due  to  climb  to  $1  million. 

Blethen  told  the  House  panel  Wednesday  that 
increasing  the  exemption  level  would  offer  busi¬ 
ness  owners  limited  relief,  since 
even  small  dailies  are  worth  $10 
million  and  larger  newspapers  are 
worth  much  more. 

Repeal  opponents,  braced  by  the 
recent  emergence  of  a  millionaires’ 
group  that  wants  to  retain  the 
tax,  are  planning  to  escalate  their 
lobbying  in  coming  weeks.  “I  think 
momentum  has  shifted,”  said 
Gary  Bass,  executive  director  of 
0MB  Watch,  a  private,  nonprofit, 
public-interest  group  that  wants  to  retain  the  tax. 
“Whereas  it  was  a  slam-dunk  for  repeal  a  month 
ago,  I  don’t  see  that  now.”  ® 


“[While  the  tax] 
was  a  slam-dunk 
for  repeal  a 
month  ago,  I 
don’t  see  that 

now.”  —  GARY  BASS 

OMB  Watch 


Chicago  blues  in  the  latest  news 

Tribune  trims  earnings  estimate 


Ql:  Things  are  bad  all  over  (almost) 


BY  LUCIA  MOSES 

HE  ChICAGO- 
based  Tribune 
Co.  is  the  latest 
newspaper  company  to 
revise  its  first-quarter 
earnings  projection 
downward  as  it 
joined  the  chorus  of 
those  singing  the 
“New  Millennium 
Slow-or-No-Grow 
Ad-Market  Blues.” 

Tribune  said  it 
expects  first-quarter 
earnings  per  share 
(EPS)  to  fall  between 
18  cents  and  20  cents 
after  publishing  rev¬ 
enue  declined  5%  in 
February,  with  classi¬ 
fied  down  12%.  Wall 
Street  was  looking  for 
25  cents  EPS  for  the 
quarter,  according  to 
a  First  Call  Corp. 
consensus  estimate. 

Tribune  said  it  still 
expects  to  show  double¬ 
digit  earnings  growth  for 


the  year,  provided  that  a 
second-half  rebound  in 
ad  revenue  materializes. 

Even  comparatively 
strong  markets  have 


been  touched  by 
the  slowdown.  The 
McClatchy  Co.  said  it 
expects  first-quarter  EPS 
to  fall  between  20  cents 
and  24  cents,  down  from 
EPS  of  35  cents  last  year. 
Analysts  polled  by  First 


Call  had  forecast  35 
cents  EPS  this  quarter. 

McClatchy  said  ad 
revenue  declined  2%  in 
February,  despite  gains 
at  its  California  and 
Northwest  papers. 

And  Midwestern  pub¬ 


lisher  Lee  Enterprises 
Inc.  said  publishing  ad 
revenue  declined  2%  in 
Feburary  and  that  it  isn’t 
counting  on  a  second- 
half  rebound.  President 
and  CEO  Mary  Junck 
said  Lee  has  implement¬ 


ed  a  hiring  freeze  in  all 
areas  except  for  ad  sales, 
slightly  reduced  its  work 
force,  and  delayed  some 
capital  spending  to 
offset  the  slowdown. 

One  company  in  the 
minority  is  Gannett 
Co.  Inc.,  which  said  it 
expects  to  meet  ana¬ 
lysts’  first-quarter  ex¬ 
pectations  despite  a 
4%  decline  in  pro  for¬ 
ma  newspaper  ad  rev¬ 
enue  in  February. 

CEO  Douglas  H. 
McCorkindale  told 
analysts  he  thought 
the  economy  resem¬ 
bled  a  “U”  more  than  a 
“V”  pattern,  suggest¬ 
ing  a  recovery  wasn’t 
around  the  comer.  He 
said  he  still  expected 
to  achieve  higher 
earnings  for  the  year, 
although  his  answer 
reflected  the  pressure 
facing  CEOs  in  a  diffi¬ 
cult  year:  “I  better  — 
or  else  you’ll  have 
someone  else  up  here 
next  year.”  ® 


Mary  Junck:  Don’t  apply  at  Lee,  unless  you  can  sell  ads  ... 
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PRISM 

An  Internet  Publishing 

SOLUTION  FOR  PRINT 
and  ONLINE  ADVERTISING. 


GREATER  MONTRE.4L,  Very  nice  cottagcJ 
9  1/2,  $200,000.  This  detached  home  built  in 
1984  has  4  bedrooms.  2  full  bathrooms  and  is 
approximately  3500  sq.ft..  This  home  has  1- 
car  garage,  deck  and  patio.  The  property  is 
located  on  approximately  0.23  acres 
Call  Vincent  at  450-975-9000. 


PRISM  : 

•  A  cross-platform  solution  that  lets  your  clients  enter 
their  own  classified  ads  via  the  Internet! 


•  A  solution  to  publish  ads  on  your  own  Web 
site  and  then  automatically  convert  them, 
when  needed,  into  a  new  format  for 
each  of  your  printed  products. 


•  A  solution  to  host  mini-web  sites 
for  your  clients  (car  dealers, 
real  estate  agents. . .). 


Jnformatel 

The  leader  in  integrated  publishing  software 

www.informatel.com 


Please  visit  our 
Booth  74  at 
America  East 


E  &  P  NEWS 


Campbell’s  uclick 
posts  haven’t  been 
filled,  but  Chris 
Pizey  was  promoted 
to  chief  operating 
officer  from  vice 
president  of  business 
development. 

-  DAVE  ASTOR 


Times-Shamrock’s 
William  Lynett  and 
The  Citizens'  Voice, 
old  (right)  and  new 


111  CireHB’^VMg 


2  found  shot 
to  death  in 

.??!*!"  i 

<"  f  ■  I  <lllll  III  III  _ _ 


BY  LUCIA  MOSES 

IF  HISTORY  IS  ANY  GUIDE,  ThE  CITIZENS’  “ 

Voice  in  Wilkes-Barre,  Pa.,  shouldn’t  have  - 

hung  on  this  long.  Started  in  1978  by 
strikers  of  the  Times  Leader,  the  city’s  other 
daily,  the  Voice  has  probably  lasted  longer  than  uj 

any  other  strike-bom  paper. 

But  circulation  declines  threatened  the  StS 
paper’s  existence  until  Times-Shamrock  m 
Communications,  owner  of  the  Scranton,  Pa.,  j|| 
Tribune  and  Scranton  Times,  bought  the  paper  ■■ 
from  its  employee  owners  last  May. 

Times-Shamrock  has  begun  to  show  it 
means  business.  It  started  heavily  promoting  H 
the  Voice,  and  last  month  gave  the  paper  its  first  om 
redesign  ever.  And  a  new  press  unit  being  "Z. 
installed  should  double  the  paper’s  color  n 
printing  capacity.  ^  ' 

Times-Shamrock  has  set  an  audacious  objective 
for  the  second-place  Voice-,  to  become  the  No.  1 
paper  in  Wilkes-Barre’s  Luzerne  County.  “We  think 
that’s  an  achievable  goal,”  said  William  Lynett,  who 
- ^ Times-Sham- 

flM^LEM®R  pJhei* 

^  way  off,  however. 
The  Vc^,  wth  a 

by  the  Times  L^ad- 


Bection 

reforais 

mullefl 


Newsstand  Inc. 

has  hired  former 
Thomson  Newspapers 
CEO  Stuart  Gamer  to 
drive  growth  at  the 
company,  whose  soft¬ 
ware  lets  newspapers 
publish  an  online  edi¬ 
tion  that  resembles 
the  print  version. 

(>amer,  who  ran 
Thomson  until  the 
chain  was  sold  last 
year,  was  named 
chairman  and  execu¬ 
tive  director  of  strate¬ 
gic  development  for 
Newsstand. 

Also  named  to  the 
board  was  Jeremy  L. 
Halbreich,  CEO  of 
American  Consolidat¬ 
ed  Media  LP  of 
Dallas  and  former 
president  of  The 
Dallas  Morning  News. 
-  LUCIA  MOSES 


swept  last  year’s  Keystone  Press 
Awards,  taking  nine  first-  and 
second-place  awards  to  the  Voice’s  one. 

Voice  Publisher  Robert  J.  Manganiello  argues  that 
the  Voice,  with  its  more  stable  staff  and  resources  from 
its  new  parent,  covers  the  news  better.  As  a  private 
company,  Times-Shamrock  can  focus  on  quality  with¬ 
out  having  to  worry  about  Wall  Street  pressures, 
Lynett  said  in  a  jab  at  his  publicly  owned  competitor. 

Times  Leader  Publisher  Patrick  McHugh  conced¬ 
ed  that  the  Voice  has  a  deep  well  of  institutional 
knowledge,  but  little  else.  “They  may  beat  us  on  a 
story,  but  they  don’t  have  much  depth,”  he  contend¬ 
ed,  adding  that  his  paper  hasn’t  done  anything  in 
direct  response  to  the  increasingly  aggressive  Voice. 

Few  cities  have  independently  operated  competing 
dailies,  and  Stephen  M.  Barrouk,  president  of  the 
Greater  Wilkes-Barre  Chamber  of  Commerce,  said 
having  two  papers  can  give  readers  more  points  of 
view.  But,  he  said,  the  papers  sometimes  rush  to  pub¬ 
lish  before  they  have  the  full  story.  “By  having  two 
papers  as  competitive  as  they  are,  I  think  sometimes 
stories  don’t  get  their  proper  due,”  he  said. 

Both  the  Times  Leader  and  Times-Shamrock  have 
expanded  by  buying  weeklies  serving  the  suburbs, 
where  there  are  some  pockets  of  growth.  But  Luzerne 
Ckiunty  may  be  just  the  beginning  of  the  battle  if  the 
Times  Leader  fulfills  its  plan  to  move  into  Scranton  — 
Times-Shamrock  territory.  The  lesson  for  the  Voice 
may  be  to  draw  on  the  survival  instincts  of  its 
founders.  “There’s  definitely  a  place  for  us  in  that 
market  in  the  future,”  McHugh  said.  “The  question[s 
are]  when  and  what  form  does  that  take?”  II 


TV  host  Bill 
O’Reilly  is 
writing  an  Op-Ed 
column,  already  sold 
to  100  newspapers, 
according  to  Creators 
Syndicate. 

“The  O’Reilly 
Factor”  is  seen  by 
1.5  million  Fox  News 
Channel  viewers,  and 
a  book  of  the  same 
name  is  on  best-seller 
lists.  -  DAVE  ASTOR 


Patrick  McHugh’s  Times  Leader  is  the  market  leader. 

dilation  of 49,830.  The  gap  widens  on  Sunday,  when 
the  former  sells  28,975  copies  to  the  latter’s  69,667. 

Voice  executives  contend  that  circulation  is  no 
longer  in  decline.  But  Times-Shamrock  is  still  over¬ 
powered  by  the  competition.  The  Times  Leader, 
owned  by  Knight  Bidder  the  last  three  years,  has  more 
than  twice  as  many  staffers  than  the  Voice  —  and  it 
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CALENDAR 

APRIL 


York  Hotel, 
Toronto 


3_n  ASNE2001 
U  Convention, 
American  Society 
of  Newspaper 
Editors,  J.W. 
Marriott  Hotel, 
Washington 


Q  10  E&P  First 
0  IL  Interna¬ 
tional  Sales  & 
Marketing  Con¬ 
ference,  E&P 
Conferences, 
Loews  Miami 
Beach  Hotel, 
Miami  Beach,  Fla. 


j\T  TKlGMJX 

COUMH 


5  0  Internet 
U  Media 
Dynamics:  How 
to  Buy  &  Sell  Web 
Ads,  Adweek 
Conferences,  The 
Laredo  Group, 
Sheraton  New 
York  Hotel  and 
Towers,  New  York 


[  ^  I  recently  opened  a  credit  car, 

informed  i 

not  im'®  '"J-o^ation 

not  obtainable  and  it 


M  Minority 
Writers 

Seminar,  National 
Conference  of 
Editorial  Writers 
Foundation, 
Freedom  Forum 
First  Amendment 
Center,  Vanderbilt 
University, 
Nashville,  Tenn. 


Mono 

Annual 
Convention, 
Organization  of 
News  Ombuds¬ 
men,  Hotel 
Nikko,  Paris 


HELEN  HUNTLEY 

OH  MONEY 


JUNE 

3  0  World  News- 
U  paper  Con¬ 
gress,  World 
Editors  Forum, 
and  Info  Services 
Expo  2001,  World 
Association  of 
Newspapers,  Hong 
Kong  Convention 
Centre,  Hong 
Kong 


ni  on  Native 
L4  LU  American 
Newspaper 
Career  Con¬ 
ference,  American 
Society  of  News¬ 
paper  Editors, 
Freedom  Forum 
Neuharth  Center, 
South  Dakota 
Newspaper 
Association,  Crazy 
Horse  Memorial, 
Custer,  S.D. 


Not  your  typical 
pinstripes  and  wingtips 
writers. 


lynnsABEw 
If  lU  Technology 
Conference, 
Society  of  Ameri¬ 
can  Business 
Editors  and 
Writers,  Embassy 
Suites  Raleigh- 
Durham  Airport, 
Raleigh,  N.C. 


on  on  ACES 

LU  lO  Fifth 
Annual  Con¬ 
ference,  American 
Copy  Editors 
Society,  Westin 
Long  Beach,  Long 
Beach,  Calif. 


c/ur  columnists  Robert  Trigaux  and  Helen  Huntley 
aren’t  exactly  your  typical  business  writers.  Their  tell  it 
like  it  is  columns  have  all  the  impact  of  a  500  point  drop 
on  the  Dow.  Maybe  that’s  why  over  900,000  Tampa  Bay 
readers  tear  into  the  award-winning,  independently  owned 
St.  Petersburg  Times  every  day. 

^tfletcrsiburg  Simes 

tampabay.com 


NOTE:^o/^s^ 
events,  please 
e-mail  to  calendar 
@editorand 
publisher.com  or 
fax  to  Calendar 
Editor  at  (646) 
654-5370. 


ono  NAA 

LU  L  Annual 
Convention, 
Newspaper 
Association  of 
America,  Royal 
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single  width 


the  journalism  department  at  Auburn 
University  in  Alabama.  Foster  succeeds 

Steve  Bornhoft,  now  general  manager. 

i 

I 

j  Chet  Fussman  to  sports  editor  at  The  Flori- 
j  da  Times-Union  in  Jacksonville  from 
sports  editor  of  the  Birmingham  (Ala.) 
Post-Herald.  Fussman  succeeds  Dean  Rock. 

GEORGIA 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 


ILLINOIS  . 

Gerald  W.  Agema 

Tribune  Publishing,  the  newspaper  divi¬ 
sion  of  the  Tribune  Go.  in  Chicago,  has 
named  Glerald  Agema  vice  president 
for  administration  and  chief  financial 
officer.  Agema  comes  from  Tribune 
Broadcasting,  where  he  held  the  same  po- 

t  / 

sition.  Phil  Doherty,  who  had  been  vice 
president  and  chief  financial  officer  of  Tri¬ 
bune  Publishing,  will  become  vice  president  and  chief  financial 
officer  of  the  company’s  flagship  daily,  the  Chicago  Tribune. 


\  ARKANSAS 

Floyd  Emerson  to  general  manager  of  The 
Sentinel-Record  in  Hot  Springs  from 
advertising  director.  Emerson  succeeds 
I  Wallace  Ballentine,  who  retired  in  January. 

I  CALIFORNIA 

Michael  Coates  to  executive  editor  of  the 
Santa  Maria  Times  from  assistant  man¬ 
aging  editor  at  the  San  Gabriel  Valley 
Tribune  in  West  Covina. 

Matthew  Black  to  the  newly  created  position 
of  director  of  taxes  at  the  McClatchy  Co.  in 
Sacramento  from  corporate  tax  manager. 

CONNECTICUT 
Thomas  E.  Rice  to  publisher  of  the  New 
Haven  Register  and  three  related  Journal 
Register  Co.-owned  weekly  groups: 
Minuteman  Newspapers,  Elm  City 


Newspapers,  and  Shore  Line  Newspapers. 
Rice,  who  will  retain  his  title  as  senior 
vice  president  for  operations  at  parent 
Journal  Register,  succeeds  John  L. 

Shields  (see  “Massachusetts,”  right). 

I  BillOtwell  to  the  newly  created  position  of 
director  of  TV  and  radio  at  The  Hartford 
Courant.  Otwell  most  recently  served  as 
news  director  at  New  Haven’s  WTNH-TV. 

FLORIDA 

Bruce  Gaultney  to  the  newly  created 
position  of  general  manager  at  the  Ocala 
Star-Banner  from  operations  director. 
Judy  H.  Green  to  the  newly  created  position 
j  of  manager  of  Starbanner.com  from 
j  assistant  managing  editor  of  the  paper. 

Hal  Foster  to  executive  editor  of  The  News 
\  Herald  in  Panama  City  from  head  of  the 


Ron  Wayne  to  managing  editor  of  The 
Valdosta  Daily  Times  from  assistant 
metro  editor  at  The  Macon  Telegraph. 
Wayne  succeeds  Steve  Meadows. 

David  M.  “Mike”  Pippin  to  publisher  of  the 
La  Grange  Daily  News  from  publisher  of 
the  Union  (S.C.)  Daily  Times.  Pippin 
succeeds  LouiS  Harvath,  now  information 
technology  specialist  for  the  Mid-South 
Management  Co.  Inc.  in  Spartanburg,  S.C. 

MASSACHUSETTS 
John  L.  Shields  to  publisher  of  the  Taunton 
Daily  Gazette  from  publisher  of  the  New 
Haven  (Conn.)  Register  and  three  related 
Journal  Register  Co.-owned  weekly 
groups.  Shields  succeeds  Michael  F. 
O’Sullivan  (see  “Rhode  Island,”  p.  19). 

MONTANA 
Gary  Lamberg  to  publisher  of  The 
Livingston  Enterprise  and  the  newly 
created  position  of  vice  president  of 
operations  at  parent  Yellowstone 
Newspapers  in  Livingston  from  publisher 
of  The  Daily  Globe  in  Ironwood,  Mich. 


MINNESOTA 

Maiji 
Ranes 

to  the  newly 
created  position 
of  executive  vice 
president  at  the  St  Paul  Pioneer 
Press  fi’om  senior  vice  president 
for  marketing. 


The  Press  Club  of  Atlantic 
City,  N.J.,  announced  the 
recipients  of  the  National 
Headliner  Am  ards. 

Robin  Fisher  and  Matt 
Rainey  of  The  Star-Ledger 
in  Newark,  N.J.,  won  best 


of  show  for  print,  and 
Alan  Diaz,  a  photographer 
on  assignment  for  The  As¬ 
sociated  Press,  won  best 
of  show  for  photography. 
Winners  in  newspaper 
categories  included:  Staff, 
The  Albuquerque  (N.M.) 
Tribune  (Spot  News,  cir¬ 


culation  under  75,000); 
Staff,  The  Star- Ledger 
(Spot  News,  circulation 
over  75,000);  Darrin 
Mortenson,  Daily  News, 
Golden  Rock,  Virgin  Is¬ 
lands  (News  Beat  Cover¬ 
age,  circulation  under 
75,000);  Robin  Fisher 


and  Matt  Rainey,  The 
Star-Ledger  (News  Beat 
Coverage,  circulation 
over  75,000);  James 
Naught,  Charleston 
(W,Va.)  Gazette  (Editorial 
Writing);  Mark  Skertic, 
Chicago  Sun-Times 
(Investigative  Reporting); 


Russ  Buettner  and 
William  Sherman,  New 
York  Daily  News  (Public 
Service);  Dion  Lefler,  Tl]e 
Wichita  (Kan.)  Eagle 
(Business  News);  Steve 
Kelley,  The  San  Diego 
Union-Tribune  (Editorial 
Cartoons). 
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FLORIDA 

Charles 
Gerardi 

to  vice  president 
of  advertising  for 
The  Palm  Beach 
Palm  Beach  from 
director  of  strategic  alliances  at 
The  Dallas  Morning  News.  He 
succeeds  Larry  Kline. 


Post  in  West 


NEW  YORK 

Dele  Olejede  to  foreign  editor  for  Newsday 
in  Melville.  Olejede,  who  had  been  on 
a  leave  of  absence,  most  recently  served 
as  Asia  bureau  chief  in  Beijing.  He 
succeeds  Timothy  Phelps,  now  Washington 
bureau  chief. 

Jordan  Rau  to  Albany  bureau  chief  from 
Long  Island  reporter.  Rau  succeeds  Liam 
Pleven,  now  Moscow  bureau  chief. 

Joan  Meisenhelder  to  director  of 
newspaper  marketing  and  client 
I  services  for  USA  Weekend  in  New  York 
from  regional  director  for  newspaper 
relations. 

Robert  D.  Slagle  to  creative  director  of 
;  USA  Weekends  marketing  and  creative 
!  services  department  from  senior  art 

director  and  designer  at  SMR  Marketing 
Services  Inc.  in  New  York. 

I 

NORTH  CAROLINA 
Rexford  A.  Goss  to  general  manager  of 
the  daily  Mount  Airy  News  from 
publisher  of  The  Jefferson  Post,  a 
I  semiweekly  in  West  Jefferson.  Goss 

[  succeeds  Anthony  Summerlin  (see 

“South  Carolina,”  below). 


Walter  C, 

Woodward  Jr. 

I  91,  Died  March  13 

!  EDITOR  OF  THE  WEEKLY  BMNBRIDGt 

Review  ON  BAINBRIDGE  ISLAND,  WASH. 

WHEN  Walter  Wood- 
ward  and  wife,  Milly, 
purchased  the  Bainbridge 
Review  in  1940,  they  added  to 
its  flag  the  boast,  “TTie  Only 
Newspaper  in  the  World  That  Cares  About  Bain¬ 
bridge  Island.”  When  World  War  II  broke  out  and 
278  people  of  Japanese  ancestry  (200  of  them  U.S. 
citizens)  were  moved  off  the  island  into  government 
detention  camps,  the  Review’s  banner  could  have 
been  shortened,  “The  Only  Newspaper  That  Cared.” 

While  West  Coast  dailies  supported  the  U.S. 
move.  Woodward  spoke  out  loudly  against  the 
incarceration  of  his  neighbors.  He  appointed  some 
“Camp  Correspondents,”  and  their  reports  appeared 
in  the  Review,  even  as  he  lost  advertising  dollars  and 
subscriptions  due  to  jingoistic  fervor  and  fear.  But 
Woodward  prospered  after  the  war.  Still,  when  he 
sold  out  in  1988,  he  observed,  “That’s  the  only  time 
you  make  any  money  in  the  newspaper  business.” 


John  L.  Blue 

86,  Died  March  9 
RETIRED  EDITOR  OF  THE 
soumeAST  missourian  in 
CAPE  GIRARDEAU.  MO. 

LUE  BEGAN  HIS  40- 
year  career  at  the 
Southeast  Missourian 
as  a  reporter  in  1940. 

He  served  as  editor  of 
the  paper  for  19  years 
until  1980.  Following  his 
retirement.  Blue  taught 
journalism  for  seven 


years  at  Southeast  Mis¬ 
souri  State  University. 

Thomas  O. 
Morton  Jr. 

80,  Died  March  14 
FORMER  MANAGING  EDITOR 
OF  me  BeRKSHIRe  EAGLE 
IN  PITTSFIELD,  MASS. 

VEN  IF  READERS 
didn’t  know  that 
Morton  had  escaped  from 
a  German  prison  camp  in 
World  War  II,  they  prob¬ 


ably  knew  he  was  fearless.  | 
His  20  years  covering  I 
labor  and  industry  were  : 
marked  by  such  deter-  * 
mined,  yet  objective,  re-  | 
porting  that  he  often  had  ^ 
the  honor,  the  Eagles 
D.R.  Bahlman  noted,  of  ^ 
having  both  company  and 
union  officials  I 

“enraged  at  him  simulta-  f 
neously.”  Morton  was 
named  managing  editor  i 
in  1973.  He  retired  in  I 
1985,  after  37  years  with 
the  paper. 

Richard  C.  | 

Trimhle  i 

74,  Died  Feb.  14  ; 

FORMER  EDITOR  OF  me  UOUHTAIN  | 

ADVOCATe  IN  BARBOURVILLE,  KY.  * 

Following  a  report- 
ing  career  that  I 

included  stints  at  news-  | 

papers  in  New  York  £md  | 

Chicago,  service  with  f 

Time-Life  magazines  in  I 

Spain,  and  a  20-year  | 

tenure  as  news  chief  for  | 

Radio  Free  Europe  in  | 

New  York,  Trimble  be¬ 
came  editor  of  the  weekly  j 

Mountain  Adxvcate  in  i 

1976.  Displaying  his  ver-  | 

satility  at  the  Advocate, 
he  often  served  as  a 
feature  writer  and  a 
police  reporter  as  well  as 
editor.  Trimble  officially 
retired  in  1993,  but  unof¬ 
ficially  edited  the  paper  f 

for  a  few  more  years.  ' 


RHODE  ISLAND 

Michael  F.  O'Sullivan  to  publisher  of  West 

Warwick-based  Hometown  Newspapers, 

I  parent  of  The  Kent  County  Daily  Times 
I  and  four  nondailies,  and  Wakefield-based 
I  Southern  Rhode  Island  Newspapers 
I  from  publisher  of  the  Taunton  (Mass.) 

'  Daily  Gazette.  O’Sullivan  succeeds 

Judith  G.  Lepre. 

SOUTH  CAROLINA 
Anthony  Summerlin  to  publisher  of  the 
j  Union  Daily  Times  from  general 

manager  of  the  Mount  Airy  (N.C.)  News. 


www.editorandpublisher.com 


i  Summerlin  succeeds  David  M.  Pippin 
1  (see  “Georgia,”  p.  18). 

i 

Roger  A.  Berardinis  to  corporate  finance 
director  and  accounting  director  for  the 
Evening  Post  Publishing  Co.  in  Charleston 
from  manager  of  operations  and  finance  at 
Hearst-Argyle  Television  Inc.  in  New  York. 

;  TEXAS 

I  John  Silva  to  deputy  managing  editor  for 
I  news  at  the  Fort  Worth  Star-Telegram 
\  from  senior  editor  for  news. 

Danny  Vandegriff  to  senior  editor  for 


operations  from  news  editor  of  the 
Northeast  Tarrant  County  edition. 

Tom  Leferink  to  senior  editor  for  multi- 
media  from  news  editor  of  the  Fort 
Worth  edition. 

Lance  Murray  to  the  newly  created  post  of 
Dallas  bureau  chief  from  readers  advocate. 
David  House  to  readers  advocate  from 
Sunday  editor. 

Maricar  Estrella,  news  editor  for  the  Fort 
Worth  Sunday  edition,  will  now  help 
coordinate  weekend  planning  with 
editors  in  the  Fort  Worth,  Arlington, 
and  Northeast  newsrooms. 
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In  an  America  regaining  its  common  sense  about  libel, 
keeping  ‘criminal  defamation’  on  the  books  is  a  crime 

MERiCA  —  HOME  OF  THE  BRAVE  i  doubt  that  Kansans  are  entirely  capable  of 


A  and  land  of  “The  People’s 
Court,”  “Divorce  Court,” 

“Power  of  Attorney,”  “Judge  Joe 
Brown,”  “Judge  Mills  Lane,”  “Judge  Judy,” 
“Judge  Hatchett,”  Judge  Mathis,”  “Curtis 
Court,”  “Corte  de  Familia,”  “La  Corte  del 
Pueblo,”  and,  heaven  help  us,  “Moral 
Court”  —  is  at  long  last  getting  less  litigious 
about  libel  in  real  courtrooms. 

According  to  the  latest  annual  report  of 
the  invaluable  Libel  Defense  Resource 
Council  (LDRC),  news  organizations  are 
going  to  trial  less  often 
for  libel  —  and  they  are 
winning  more  often  in 
front  of  juries.  Judgments 
are  getting  smaller  —  and 
punitive  damage  awards  in 
2000  reached  a  record  low 
for  the  21  years  the  LDRC 
has  been  keeping  watch. 

This  new  millennial 
age  of  common  sense  has 
apparently  not  yet  reached  Kansas  City, 
Kan.,  where  the  Wyandotte  County 
district  attorney  is  blowing  the  dust  off  a 
Frontier-era  statute  to  charge  David 
Carson  and  Edward  H.  Powers  Jr.  with  10 
counts  of  “criminal  defamation.”  The  two 
are,  respectively,  the  editor  and  publisher 
of  a  monthly  gadfly  newspaper  called  The 
New  Observer. 

For  what  criminal  acts  do  they  now  face 
prison  sentences  of  one  year  and  fines  of 
$2,000?  It  seems  they  repeatedly  assert 
that  Carol  Marinovich,  mayor  of  the 
Unified  Government  of  Kansas  City  and 
Wyandotte  County,  doesn’t  actually  live 
in  the  county.  Marinovich  says  she  does 
and  that  the  paper  is  a  political  rag  that’s 
trying  to  kick  her  out  of  office.  We  have  no 


Kansas  is  just 
one  of  25 
states  that 
keep  criminal 
libel  laws  on 
the  books. 


considering  the  sources  and  making  their 
own  judgments.  It’s  a  political  set-to  that 
doesn’t  belong  in  civil  court  —  let  alone  in 
the  criminal  justice  system.  Protecting  this 
kind  of  speech  is  exactly  why  the  Framers 
appended  the  First  Amendment. 

Unfortunately,  Kansas  is  just  one  of  25 
states  that  keep  criminal  libel  laws  on  the 
books  —  ready  to  be  pulled  off  the  shelf 
whenever  a  prosecutor  wants  to  punish 
speech  that  offends  him.  A  perfect 
example  is  under  way  right  now  in  Utah, 
where  authorities  are 
pursuing  criminal  libel 
charges  against  a  youth 
who,  as  a  l6-year-old, 
posted  a  Web  site  with 
truly  juvenile  rantings 
that  referred  to  females  at 
his  high  school  as  “sluts” 
and  his  principal  as  “the 
town  drunk.”  By  that 
standard,  evidence  of 
criminal  libel  can  be  seen  in  the  boy’s 
rooms  of  most  junior  highs  in  America. 

As  the  Reporters  Committee  for 
Freedom  of  the  Press  reminded  the 
Alabama  Supreme  Court  this  January'  in 
yet  another  criminal-defamation  case,  the 
concept  of  criminal  libel  emerged  from  the 
notorious  Star  Chamber  in  16th-century 
England.  America’s  remaining  criminal 
libel  laws  retain  a  certain  link  with  that 
royal  court:  While  they  are  rarely  enforced 
these  days  —  it  is  almost  always  with  a 
capriciousness  those  pitiless  judges  would 
have  appreciated.  England  abolished  the 
Star  Chamber  in  1641.  It’s  long  past  time 
that  Wisconsin,  Virginia,  Colorado,  and 
other  states  abolished  their  own  discred¬ 
ited  notions  of  criminal  defamation. 
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Thf  promise  oi  e-husiness  is  e\er\  bit  as  robust  toda\  as  it  was  when  the  “new  eeonoms"  was 
deelared.  It’s  just  that  things  that  were  lalx'lesl  passe,  like  planning,  intrastrueture  and  prohtahilitx. 
ha\ e  returned  w  ith  a  v  engeance.  Welcome  to  the  new  “new  economv No  companv  is  Ix-tter  suited 
tor  this  new  world  ot  v  alue-oriented  e-husiness  than  .SAP  and  our  suppiv  chain,  collaboration 
and  customer  relationship  solutions,  (tut  with  the  “new.”  In  with  the  “new  new."  learn  more 
about  S.M’  and  its  Media  solution;  tvpe  in  vv  vvvv.sap.com  media 

THE  BEST-RUN  E-BUSINESSES  RUN  SAP  MikT 
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RouteSmart  Technologies'  industry 
proven  software  manages  the  daunting, 
time  consuming  task  of  routing  home 
delivery  and  single  copy  newspaper 
distribution  operations. 


RouteSmart  automatically  balances 
routes,  sequences  subscribers  in  delivery 
order,  and  creates  and  maintains 
router/ street  inventory  files. 


Let  Your  Computer 
Do  the  Routing! 

To  learn  more,  route  yourself  to 
www.routesmart.com 
or  call  us  today  1  -800’977-7284. 

RouteSmart* 


why  do  the  largest  newspaper  companies 
around  the  globe  use 


{Continued  from  page  5}  They 

cannot  team  that  freedom  and  respon¬ 
sibility  go  hand  in  hand  if  the  former 
is  routinely  denied  even  as  they  learn 
in  history  and  civics  classes  about 
American  values  regarding  the  press. 
Student  journalists  of  today  will  be  the 
professionals  of  tomorrow.  Do  we  w^ant 
them  to  accept  government  censorship 
as  a  routine  part  of  their  lives,  as  it  is  in 
many  schools  today?  The  answer  to  that 
is  obvious,  and  E&P  is  just  as  obviously 
on  the  wrong  side  in  this. 

Finally,  professional  journalists  need 
to  recognize  the  incredibly  hard  work  of 
high-school  journalism  advisers.  They 
are  among  the  hardest-working  teachers 
in  any  school,  operating  under  the 
most  difficult  of  conditions.  They  work  for 
scared  administrators,  and  their 
colleagues  frequently  misunderstand  or 
even  denigrate  the  role  of  freedom  of  the 
press.  Those  teachers  need  our  help. 
Whenever  I  am  around  high-school 
journalism  teachers,  my  spirit  is  renewed. 
They’re  tough,  proud,  and  energetic  — 
and  the  journalism  turned  out  by  their 
students  is  often  superior  to  that  of 


some  professionals.  We  should  applaud 
them,  not  undercut  them. 

JIM  PATTEN 

SOLDWEDEL  FAMILY 
PROFESSOR  OF  JOURNALISM 
University  of  Arizona 


Alicia  Mundy’s  “The  Pack  Rat” 
column  in  the  Feb.  19  E^P  should 
be  required  reading  for  every 
journalist  in  the  United  States  [“The 
balancing  act,  p.  30]. 

Case  in  point;  the  “Living”  section  of  the 
March  7  Los  Angeles  Times.  On  the  cover 
of  the  section  was  a  review  of  a  book, 
called  “MAGIC:  The  Untold  Story  of  the 
Evacuation  of  U.S.  Residents  From  the 
West  Coast  During  World  War  II,”  by 
David  D.  Lowman.  The  book  makes 
claims  that  are  clearly  false  and  have  been 
rejected  by  most  legitimate  historians  — 
yet  the  reviewer,  Jonathan  Kirsch,  not  an 
L.A.  Times  staffer  but  a  free-lancer,  made 
it  sound  as  if  the  book  was  a  provocative 
new  look  at  history  when,  in  fact,  it  seems 
like  cheap  revisionism.  The  false  claims 


are  that  some  secret  Japanese  communi¬ 
cations  intercepted  and  decoded  by  U.S. 
military  intelligence  in  1941  show  that 
there  was  a  large  network  of  Japanese 
spies  and  saboteurs  among  Japanese 
Americans  in  the  United  States  before 
World  War  II.  The  problem  with  this  is 
that  investigations  by  the  FBI  and  military 
intelligence  before  the  attack  on  Pearl 
Harbor  that  year  clearly  showed  that  there 
was  no  such  network  of  traitors  among 
Japanese  Americans  in  this  country.  To 
add  icing  to  the  cake,  there  is  no  historical 
record  of  any  sort  of  sabotage  or  espionage 
committed  by  any  Japimese  American  in 
U.S.  territory  during  World  War  II.  Or 
even  of  any  Japanese  agents  operating  in 
the  United  States  at  that  time. 

Making  matters  worse,  the  Japanese 
Americans  herded  into  camps  in  1942 
included  infants,  children,  decorated 
veterans  of  the  U.S.  military,  the  elderly, 
and  lots  of  other  people  who  were  clearly 
no  threat  to  national  security. 

History  proves  the  book’s  claims  are 
nonsense  —  and  any  honest  reviewer 
should  say  so  and  back  up  his  argument 
with  a  few  historical  facts.  Not  a  term 


LETTERS 


paper  but  a  short  paragraph  describing 
real  history.  All  Lowman  did  was  engage 
in  an  old  revisionist  trick,  focusing  on  a 
few  historical  details  that  seem  to  justify 
his  thesis  while  ignoring  the  big  picture 
that  proves  him  wrong. 

Unfortunately,  Kirsch  and  the  L.A. 

Times  ended  up  promoting  Lowman’s 
argument  that  a  few  declassified  govern¬ 
ment  documents  contradict  facts  verified 
by  the  vast  majority  of  historians  —  even 
though  that  was  clearly  not  their  intent. 
Kirsch  appears  to  disagree  with  Lowman’s 
absurd  claims,  but  his  only  response  to 
them  are  snide  remarks  that  just  confuse 
the  average  reader.  It’s  articles  such  as  this 
that  indicate  editors,  reporters,  book 
reviewers,  and  other  newspaper  people 
need  to  learn  a  little  about  historical 
revisionism  and  how  to  spot  it. 

Maybe  E^P  should  do  a  story  on  this, 
telling  editorial  staffers  what  revisionism 
is,  how  the  revisionists  operate,  and  how 
to  spot  their  propaganda.  It  might  save 
editors,  reporters,  and  others  a  lot  of 
embarrassment.  Journalists  should  be 
particularly  leery  because  revisionists 
who  know  that  they  can’t  fool  real  histori¬ 
ans  constantly  try  to  get  their  fake  history 
into  print  by  fooling  journalists  who  may 
not  have  a  good  knowledge  of  history  — 
and  they  often  succeed. 

DANIEL  G.  JENNINGS 
FREE-LANCE  REPORTER 
Riverside,  Calif. 
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ads,  legal  notices  —  all  of  the  things  that 
provide  jobs  (not  to  mention  profits)  at 
newspapers.  Many  of  these  advertisers  are 
thrilled  that  they  will  soon  be  able  to  cancel 
their  newspaper  contracts  forever  thanks 
to  the  Web.  What  happens  to  newspapers 
when  these  engines  are  silenced? 

Hello? 

The  law  of  diminishing  returns  tells  us 
that  if  we  keep  eroding  our  base  of  read¬ 
ers  and  advertising,  we  won’t  have  the 
revenue  to  hire  reporters  and  editors, 
much  less  deliver  a  quality  publication. 

The  Webbies  have  done  a  fine  job  of 
selling  newspaper  publishers  on  the 
emperor’s  new  clothes,  but  unless 
newspapers  start  jealously  guarding  their 
valuable  content,  it’s  inevitable  that  they 
will  endure  the  death  of  a  thousand  cuts. 
Loss  of  readers  and  advertisers  to  a 
medium  that  no  person  in  their  right 
mind  wants  to  read  for  more  than 
snippets  of  information  and  the  occa¬ 
sional  article  adds  up  to  a  zero-sum  game. 

Then  there’s  tradition.  If  the  greed- 
heads  in  the  front  office  of  newspaper 
chains  are  so  blind  that  they  can’t  see 
their  own  destruction  looming  in  the 
foreground,  consider  at  least  the  tradition 


Re:  The  “Web  Race”  articles  in 
your  Jan.  29  issue.  It  would  be 
amusing  to  read  all  the  chirping 
over  breadcrumbs  in  your  stories  dealing 
with  Web  possibilities  if  it  were  not  for 
the  fact  that  the  Internet  is  becoming  the 
wrack  and  ruin  of  newspapers. 

Talk  about  a  threat  hidden  in  plain 
sight.  While  greed-addled  publishers  are 
begging  for  nibbles  fi'om  minnows  at  the 
front  of  the  boat,  the  shark  is  chewing  the 
stem  to  bits. 

Millions  of  men  used  to  buy  newspa¬ 
pers  each  day  for  the  sport  scores  alone, 
but  no  longer:  They  now  get  the  scores  off 
the  Web.  Ditto  the  stock-market  reports, 
movie  listings,  and  entertainment  calen¬ 
dars.  Those  readers  are  gone  now  and 
won’t  be  back.  And  the  newspapers 
themselves  are  providing  the  information 
that  is  eroding  their  circulation. 

Then,  too,  the  Web  will  soon  become  the 
sole  home  of  real-estate  ads,  auto  ads,  film 


of  Joseph  Pulitzer,  Adolph  Ochs,  and 
Thomas  Paine.  The  Internet’s  journalistic 
tradition  is  that  of  Matt  Drudge.  Does  any 
self-respecting  reporter  or  editor  really 
want  to  work  for  a  Web  site? 

Newspapers  should  take  their  cue  from 
the  music  industry’s  battle  for  survival  with 
Napster  and  destroy  their  Web  sites  en 
masse.  It’s  time  to  draw  a  line  in  the  sand 
before  newspapers  have  their  last  stand. 

ROBERT  DOWNES 
EDITOR/CO-PUBLISHER 
Northern  Express  Weekly 
Traverse  City,  Mich. 

ONE  EABIE-TED  FLORIDIAN 

I  can’t  tell  you  why  the  original 
publisher  of  our  local  paper  named  it 
what  he  did,  but  he  put  only  one  “i”  in 
Jackson  County  Floridan.  Unfortunately, 
you  showed  us  as  the  ‘^Floridian’’  in  your 
“2000  Newspaper  Transactions”  listing  in 
your  Jan.  22  issue. 

We  readers  are  proud  of  our  newspai>er 
and  want  it  to  be  accurately  represented. 

JOHN  ALTER 

RETIRED  PUBLIC-RELATIONS  EXECUTIVE 
Bascom,  Fla. 


WBB  National  Press  Foundation 

Electronic  Commerce  2001 

The  National  Press  Foundation  would  like  to  thank  journalists  and  sfjeakers  who  participated 
in  the  Electronic  Commerce  2001  Seminar,  held  Feb.  1 1-14  at  Carnegie  Mellon  University  in 
Pittsburgh,  PA.  They  made  it  a  success.  The  journalist  fellows  were: 


Anne  Fitzgerald  Karen  Robinson-Jacobs  Lisa  Singhania 

Nieman  Foundation!  Los  Angeles  Times  The  Associated  Press,  New  York 

Des  Moines  Register  Marty  Kady  11  Meera  Somasundaram 

Debbie  Gebolys  Washington  Business  Journal  Reuters  America,  Chicago 

Columbus  Dispauh  John  Stamper 

Tony  Hopfinger  The  Union  Leader  Lexington  Herald-Leader 

Anchorage  Daily  News  La^^  SyjeH 

Douglas  Heuck  The  Plain  Dealer  Marketplace  Radio,  San  Francis 

Pittsburgh  Post-Gazette  Deb  Price  Jeffrey  Tomich 

Ted  Jackovics  Detroit  News,  Washington  Bureau  Arkansas  Democrat-Gazette 

The  Tampa  Tribune 

The  seminar,  which  dealt  with  both  the  successes  and  failures  of  e-commerce,  was  one  in 
the  continuing  series  of  topic-based  seminars  conducted  by  the  National  Press  Foundation. 
For  information  on  coming  programs,  check  our  web  site  at  www.nationalpress.org. 

This  program  was  underwritten  by  grants  from  Reed  Smith  LLP,  Carnegie  Mellon 
University,  Tpresence,  OnlineChoice,  Greater  Pittsburg  Chamber  of  Commerce, 
and  the  Pittsburg  Technology  Council 

The  National  Press  Foundation  is  a  non-profit  educational  foundation. 


Lisa  Singhania 

The  Associated  Press,  New  York 

Meera  Somasundaram 
Reuters  America,  Chicago 

John  Stamper 
Lexington  Herald-Leader 

Laura  Sydeil 

Marketplace  Radio,  San  Francisco 

Jeffrey  Tomich 
Arkansas  Democrat-Gazette 
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BY  JOEL  DAVIS 


WELCOME  TO  THE  VELVET  NEWSPAPER  WAR, 

which  —  like  most  things  in  Portland,  Ore.,  the 
City  of  Roses  —  is  unfailingly  polite. 

In  this  clean,  rain-kissed  metropolis,  literacy 
is  high  and  rudeness  low,  reading  is  a  religion, 
horn-honking  is  gauche,  and  locals  joke  of  “drive-by  wavings.” 
It’s  also  home  to  one  of  America’s  wealthiest  men,  businessman/ 
farmer/minister  Robert  B.  “Call  Me  Bob”  Pamplin  Jr.,  who  has 
smoothly  launched  a  free,  city-focused,  semiweekly  newspaper  to 


great  fanfare  seemingly  everywhere  but  in 
the  pages  of  The  Oregonian. 

With  generous  use  of  red  and  black  colors 
suspiciously  similar  to  those  of  the  worshiped 
Trail  Blazers  basketball  team,  Pamplin’s  Port¬ 
land  Tribune  made  its  debut  last  month  with 
sharp  pictures,  well-known  columnists,  all¬ 
local  news,  high-profile  advertisers,  and,  per¬ 
haps  most  tellingly,  former  staffers  from  the 
mighty  Oregonian,  the  city’s  150-year-old 
daily  £md  the  closest  thing  Oregon  has  to  a 
media  monopoly. 

The  150,000-circulation  fr^bie  —  which 
has  a  circulation  goal  of 400,000  —  papers 
the  town  via  green  plastic  news  boxes  along¬ 


side  the  ubiquitous  yellow  Oregonian  news 
racks.  Pamplin,  a  newspaper  neophyte  whose 
overnight  media  empire  also  includes  19  sub¬ 
urban  Portland  weeklies  and  shoppers  as 
well  as  a  Portland  AM  radio  station,  has  fired 
an  effective  first  shot  across  the  bow  in  what 
sounds  and  feels  like  a  newspaper  war. 

OK,  maybe  a  gentleman’s  war  with 
Nerf  balls  instead  of  cannonballs,  but  a 
war  just  the  same. 

Prior  to  the  Tribune's  Feb.  11  launch, 
Pamplin  told  that  The  Oregonian 
“maybe  isn’t  as  balanced  as  it  could  be” 
and  that  “it  tends  to  look  one  way  instead 
of  how  it  is.”  Local  media  observers  say 


OftllB 

Roses 

Robert  Pamplin  Jr.  challenges 
‘The  Oregonian’  in  ultra-polite  Portland,  and 
the  City  of  Roses  may  never  be  the  same 
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reported  on  the  new  paper’s  existence.  “It 
was  a  news  decision,”  Stickel  says,  grinning. 

Before  the  media  blackout,  Oregonian 
Executive  Editor  Peter  Bhatia  told  E&P 
that  his  paper  is  actually  taking  the  Tribune 
seriously.  The  Oregonian  has  boosted  City 
Hall  coverage  in  response  to  the  Tribune’s 
all-local  content,  Bhatia  said.  Although 
the  Tribune,  which  has  lined  up  some 
big-name  retailers  that  also  advertise  with 
The  Oregonian,  is  trjing  to  undercut  its 
rival  with  its  ad  strategy,  Bhatia  said  confi¬ 
dently,  “Our  resources  far  exceed  theirs.” 

Newspaper  analyst  John  Morton, 
president  of  Morton  Research  Inc.  in  Silver 
Spring,  Md.,  agrees.  “If  you’re  going  to  pick 


Pamplin  is  smarting  from  what  they  call  a 
fair  but  hard-hitting  series  of  Oregonian 
articles,  dating  back  to  1998,  on  tbe 
Pamplin-owned  Ross  Island  Sand  and 
Gravel  Co.,  near  Portland.  The  Oregonian 
had  reported  that  the  company  used 
debris  and  contaminated  dredge  spoils  to 
fill  in  the  island’s  lagoon  beaches. 

Although  his  mantra  of  fair  and  balanced 
local  coverage  remains  a  veiled  dig  at  The 
Oregonian,  Pamplin  now  has  nothing 
but  praise  for  the  Advance  Publications 
newspaper  he  raided  for  high-profile  (if  a 
bit  long  in  the  tooth)  talent. 

“I  think  The  Oregonian  is  a  very  good 
newspaper  because  I  read  it  all  the  time,” 

the  dapper,  trim  Pamplin  _ 

says.  Pamplin’s  family 

estimated  at  Jfl 


Midtown 

^^^owdown 


Center  of  the  storm 


wealth 
about  $560  million  — 
dates  back  to  his  father, 

Robert  B.  Pamplin  Sr.,  |H|  ^ 

wbo  rose  from  bumble  ^ 

beginnings  to  become  V 

president  of  Georgia-  Bn  « 

Pacific  in  the  1950s.  ' 

Pamplin  Jr.,  59,  con- 
ducts  business  in  ornate, 
downtown  Portland  digs 
that  house  two  secretaries,  ' 

his  89-year-old  father 
(who  still  comes  to  work  | 

regularly),  and  Civil  War  i  " 

treasures  (Pamplin  is  a  | 

history  buff).  Tbe  office 
also  sports,  oddly  enough, 
a  tinny  doorbell  that 
seemingly  pays  homage 
to  Piggly  Wigglys  and 
7-Elevens  when  visitors  enter.  “All  we  want 
to  provide  Portland  with  is  another  forum 
for  an  exchange  of  ideas,”  Pamplin  adds  in 
his  tidy  Southern  accent. 


But  can  they  cut  it 
in  a  newspaper  war? 
Publisher  Don  Olson, 
Pamplin,  President 
Dwight  Jaynes,  and 
Pamplin's  wife,  Marilyn, 
celebrate  launch. 


Well,  Pamplin  certain- 
V  plenty  of  money  to 
R^ked  300  on  the 
Forbes  500  list  of  private 
companies,  R.B.  Pamplin 
Corp.  manufat^ures 
asphalt,  concrete,  and 
textiles.  The  company’s 

^  / _ Mount  Vernon  Mills  is 

one  of  the  largest  denim 
producers  in  the  country.  Pamplin’s  cattle 
ranch,  at  more  than  50,000  acres,  is  as  big 
as  Seattle.  And  so  on. 

Although  Pamplin  Sr.  is  said  to  be  none 
too  thrilled  with  his  son’s  shotgun  media 
empire  and  its  risl^  prospects  for  prof¬ 
itability,  Pamplin  Jr.  seems  unconcerned, 
at  least  in  the  short  term,  with  the  bottom 
line.  “He  can  bankroll  it,”  Mulcrone  says. 
“And  he’s  hired  people  away  from  The 
Oregonian  who  will  never,  ever  be  able  to 
go  back,  so  he  had  to  offer  them  some  kind 
of  rock-solid  contract.” 


a  town  to  do  something  like  this,  I  probably 
wouldn’t  have  picked  Portland,  only  be¬ 
cause  The  Oregonian  is  a  good  newspaper,” 
he  says.  “They  do  a  good  job  of  covering 
that  town  and  have  a  lot  of  resources  —  and 
that  just  makes  it  tougher  for  anybody  else.” 

So  why  did  Pamplin  do  it?  Ego?  A 
desire  to  avenge  unflattering  Oregonian 
coverage  of  his  sand-and-gravel  company? 
A  genuine  craving  for  better  local  news? 
Profit  potential?  Philanthropy  from  a  man 
known  for  generosity  (Pamplin  calls  the 
Tribune  “a  gift  to  the  city”)? 

“All  of  the  above,  probably,”  says  Mick 
Mulcrone,  a  University  of  Portland  journal¬ 
ism  professor.  He’s  familiar  with  Pamplin 
because  Pamplin  holds  two  University  of 
Portland  degrees,  is  an  adjunct  business 
professor,  and  recently  endowed  the  univer¬ 
sity  with  $10.8  million.  “He’s  going  to  lose 
money  for  years,”  Mulcrone  predicts,  “but 
clearly  he’s  made  a  commitment  to 
subsidize  it  for  some  time.” 


Port  of  entry 

Across  town,  it’s  hard  to  gauge  how 
The  Oregonian,  with  its  daily  circulation 
of 348,468  copies,  feels  about  Pamplin. 
When  asked  about  the  Tribune,  Publisher 
Fred  A.  Stickel  suddenly  becomes  reticent. 
“The  Tribune  is  out  of  bounds,”  Stickel 
huffs,  resisting  the  temptation  to  criticize 
or  praise.  “1  don’t  think  about  it;  I  don’t 
pay  any  attention  to  it,”  the  79-year-old 
Stickel  adds.  “All  I  think  about  is  The 
Oregonian  and  how  we  can  make  it 
better”  (see  story,  p.  28). 

And  what  about  tbe  rest  of  The  Oregon¬ 
ian  staflp?  “Don’t  ask  them  any  questions,” 
Stickel  admonishes  a  visitor  touring  the 
paper’s  expansive  newsroom.  In  addition  to 
a  gag  on  staffers.  The  Oregonian  has  barely 


Bob  Barr  and  ‘Bibleman’ 

In  addition  to  proffering  generous 
salaries  and  benefits,  Pamplin  —  who 
concedes,  “I  don’t  really  know  much  about 
the  media  business”  —  has  promised  to 
keep  his  conservative  politics  and  Christian 
preachings  out  of  the  Tribune.  So  far,  he’s 
been  true  to  his  word.  And  his  hires  are 
convinced  he  will  stay  that  way:  To  a  per- 
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The  WIFAG  OF  370  GTD  six-high  tower  in  a  space-saving 
compact  configuration.  It  produces  a  complete  48-page  news¬ 
paper  with  16  four-color  pages  on  a  printing  machine  footprint  of  only 
129  square  ft.  Or  70,000  copies  per  hour  of  a  24-page  newspaper  with 
8  four-color  pages  in  the  straight-run  mode  in  the  same  tower. With  this 
high-end  productivity  rating  on  such  a  small  footprint,  the  WIFAG  OF 
370  GTD  is  unparalleled.  Yet  the  6-high  tower  -  almost  the  same  height 
as  a  conventional  4-high  tower  -  offers  you  up  two-thirds  more  capacity, 
superior  printing  quality,  webbing  flexibility  and  waste  savings.  All 
controls  are  accommodated  in  each  of  these  autonomous  printing 
units,  so  you  don’t  need  separate  air-conditioned  rooms  and  special 
wiring.  A  WIFAG  OF  370  6-high  tower  is  a  highly  proactive,  compact  web 
press  which  allows  you  to  produce  a  newspaper  on  up  to  three  webs 
concurrently,  while  saving  waste  and  time.  Would  you  like  to  know  more 
about  high  productivity?  Let’s  talk  about  it! 


WIFAG 


No  tail  story: 

The  highest  productivity 
on  the  smallest  footprint 
in  the  newspaper  world. 


WIFAG,  640  Gunby  Road,  Marietta,  GA  3006"' 
Contaa:  Joe  Ondras,  Phone  770-850  85 1 1  -  Fax  770-850  8550  -  www.wifag.com 
WIFAG  AG,  3001  Bern  (Switzeriand)  -  Phone  4-41-31-339  33  33  -  Fax  4-41-31-339  36  66 


son,  news  staffers  at  the  Tribune  —  and  they 
are  sawj'  veterans  averaging  about  17  years 
of  newspaper  experience  apiece  —  say  the 
man  who  hands  over  the  money  keeps  those 
hands  out  of  the  newspaper. 

“I  wanted  no  part  of  an  alternative 
paper  or  something  that  might  forward 
[Pamplin’s]  agenda,”  says  Dwight  Jaynes, 
a  well-known  ex-Oregonian  columnist. 
Jaynes,  also  a  regular  on  KPAM,  Pamplin’s 
news/talk  radio  station,  was  among 
Pamplin’s  first  hires,  drawn  by  a  high  salary 
and  a  large  say  in  the  Tribune's  focus.  “He 
seemed  to  understand  from  the  start  it  just 
wouldn’t  work  that  way.” 

Federal  election  records  obtained  by 
E^P  reveal  that  the  Pamplins  have  donated 
money  to  conservative  Republicans  far 
away,  such  as  New  York’s  Rick  Lazio  and 
Missouri’s  John  D.  Ashcroft  in  U.S.  Senate 
races  as  well  as  California’s  Bob  Barr  in  a  U.S. 
House  contest.  But  they’ve  also  shown  their 
practical  side,  covering  their  bets  closer  to 
home  by  giving  money  to  each  of  their  state’s 
U.S.  senators.  Republican  Gordon  Smith  and 
Democrat  Ron  Wyden. 

While  he  doesn’t  seem  too  concerned 
about  making  his  mark  in  the  Tribune's 


editorial  pages,  Pamplin  Jr.  is  obviously 
very  concerned  with  his  image:  He  employs 
attentive,  efficient  public-relations  people 
who,  in  addition  to  sitting  in  on  interviews, 
have  crafted  a  sort  of  multimedia  Bob’s 
World,  including  a  “press  room”  link,  at 
http :  //www.pamplin.org. 

Then  there’s  the  Dr.  Robert  B.  Pamplin  Jr. 
press  kit,  replete  with  numerous  photos  and 
likenesses  of  Pamplin,  including  an  image  of 
him  as  a  fitness  buff  doing  push-ups  on 
several  pages  Qie’s  known  to  offer  donations 
to  Oregon  universities  whose  students  can 
best  him  in  push-ups  —  few  have). 

It  is  here  one  learns  of  Pamplin’s  eight 
college  degrees;  his  high  grade  point 
averages;  his  honors  and  awards;  his 
considerable  charitable  work;  his  Civil  War 
historical  park  in  Virginia;  his  position  as 
founder/senior  pastor  of  Christ  Community 
Church  in  Newberg,  Ore;  the  Pamplin 
Museum  Indian  art  collection;  and  the  1.3 
books  he’s  written  or  co-written  (albeit  some 
with  the  help  of  professional  writers  and 
published  by  a  vanity  press). 

Then  there’s  the  chain  of  25  Christian 
Supply  Centers,  billed  as  the  Pacific  North¬ 
west’s  largest  provider  of  Christian  books. 


Oregon's ‘monster  in  the  kitchen' 


D  possibly  revenue  and  readership 
—  to  the  upstart  Portland 
Tribune,  The  Oregonian  remains  a 
highly  regarded 
media  behemoth 
in  the  Pacific 
Northwest. 

“The  Oregonian 
is  like  the  monster 
in  the  kitchen,” 
says  Mick 
Mulcrone,  a 

University  of  - t — ^ 

„  j  .  ,  At  The  Ongonani  Pi 

Portland  journal-  & 

ism  professor.  “I 

think  it  generates  or  attracts  to  itself 
something  like  80  cents  of  every  adver¬ 
tising  dollar  spent 

in  the  state.  I’m  sure  they  consider  the 
Tribune  an  irrelevant  upstart.” 

The  paper  has  been  owned  since 
1950  by  the  Newhouse  family’s  Advance 
Publications  group,  which  is  known 
for  spending  money  to  make  money, 
especiaUy  in  the  newsroom.  “We  don’t 
have  any  excuses  at  The  Oregonian” 


ESPITE  LOSING  STAFF  —  AND 


At  The  Oreionian-.  Publisher  Fred  A. 
Stickel  and  Editor  Sartdra  Mims  Rowe 


Editor  Sandra  Mims  Rowe,  who  oversees 
an  editorial  staff  of 435  full-  and  part- 
timers,  said  last  year  when  E^P  named 
The  Oregonian  one  of  10  newspapers 

; -  “that  do  it  right.” 

Having  adequate 
resources  is  “in¬ 
credibly  freeing  on 
the  one  hand  and 
imposes  a  great 
responsibility  on 
us  on  the  other,” 
she  explained. 

—  -  ^  Rowe, who 

dra  Mims  Rowe  came  to  The 

Oregonian  from 
Virginia  in  1993,  is  widely  credited  for 
rejuvenating  the  newsroom,  which 
won  a  Pulitzer  Prize  for  explanatory 
journalism  in  1999  for  “The  French  I 
Fry  Connection,  “  a  story 
about  how  a  spud  becomes  fast  food. 

The  Oregonian  —  which  once 
employed  Clark  Gable  as  a  copyboy  — 
is  also  known  for  treating  its  employees 
well.  “Our  full-time  regular  employees 
have  a  lifetime  job  guarantee,  if  they  do 


music,  gifts,  and  home-schooling  resources; 
and  the  Pamplin  Music  Co.,  the  fourth- 
largest  force  in  the  $6-billion-a-year  Christ¬ 
ian  music  business.  Another  wing,  Pamplin 
Entertainment,  created  “Bibleman,”  a  Christ¬ 
ian  crusader  who  has  been  featured  in  videos 
and  also  in  a  traveling  show  —  according  to 
an  article  in  The  Oregonian  last  year,  “Only 
Billy  Graham  sold  more  tickets  than  ‘Bible¬ 
man,’  among  live  Christian  shows”  in  1999. 

Flipping  through  the  press  kit,  one  half 
expects  to  see  angels  fly  out  singing,  “It’s  a 
Bob  World,  After  All.” 

All  the  world’s  a  stage 

Shining  such  a  bright  light  on  one’s 
accomplishments,  however  impressive, 
seems  akin  to  blowing  one’s  horn  with  a  full 
brass  section.  Pamplin  and  his  spin  masters 
say  they  just  want  to  get  the  right  message 
out  for  a  man  who  enjoys  being  a  positive 
role  model.  Pamplin,  who  seasons  his  talk 
with  platitudes,  historical  references,  analo¬ 
gies,  and  the  occasional  “golly,”  seems  almost 
surprised  when  asked  about  his  considerable 
image-building.  “You  come  out  on  the  stage, 


Ex-hostage:  It  was  'just  survive 


A  region  at  risk 

_ _  ;  sets  tone 


their  job  satisfactorily,”  Pubhsher  Fred  A. 
Stickel  says.  “There  are  no  layoffs  for 
economic  reasons  or  the  introduction  of 
new  technology.  We’ve  heen  living  with 
that  pledge  since  1969,  and  it’s  not  going 
to  go  away.”  —  Joel  Davis 
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and  the  spotlight  follows 
you,”  he  says. 

Pamplin  Sr.  is  not 
known  to  take  the  stage 
so  much;  he  stayed  in  his 
office  the  day  inter¬ 
viewed  his  son.  A  self- 
made  man,  Pamplin  Sr. 
joined  Georgia-Pacific  in 
1934  and  worked  his  way 
up  to  chairman  of  the 
board,  turning  G-P  into 
the  country’s  largest  forest- 
products  company.  When 
he  retired  in  1976,  its  sales 
were  in  the  billions. 

Pamplin  Jr.’s  handlers 

contend  that  he,  too,  is  I"'®® 

,  j  Robert  Jr.  at  dec 

more  or  less  sen-made. 

“His  wealth  is  from  his  grandmother  leaving 

him  $150,000,”  spokeswoman  Wendy  Lane 

says.  “Then  he  and  his  father  with  their 

money  formed  R.B.  Pamplin  Corp.” 

Whereas  R.B.  Pamplin  Corp.  is  a  father- 
and-son  success  story,  Pamplin  Jr.’s  media 
empire  is  seen  as  his  and  his  alone.  Next  to 
buying  the  Trail  Blazers,  which  aren’t  for 
sale,  buying  a  bunch  of  media  outlets  is  a 
high-profile  way  to  move  out  of  his  father’s 


Ties  that  bind:  Robert  B.  Pamplin  Sr.,  who  helped  make  billions  for  Georgia-Pacific,  with 
Robert  Jr.  at  dedication  of  the  family’s  national  civil  war  museum  at  Petersburg,  Va. 

mother  leaving  shadow  while  tweaking  The  Oregonian.  as  he  scurries  1 

a  Wendy  Lane  “He’s  always  lived  under  the  shadow  of  his  business  trip.  ‘ 

with  their  dad,  never  gotten  credit  for  doing  anything  accumulation 

Corp.”  on  his  own,”  says  one  Portland  journalist  what  is  right? 

p.  is  a  father-  who’s  written  about  Pamplin  and  doesn’t  the  principle.  1 

in  Jr.’s  media  want  to  be  named.  “He  keeps  talking  about  But  I’m  not  an 

done.  Next  to  this  as  his  gift  to  Portland,  which  is  begin-  1 
h  aren’t  for  ning  to  annoy  quite  a  few  people.”  NorthwCSt 

I  outlets  is  a  Among  the  annoyed  is  Dan  McMillan,  It  doesn’t  hi 

of  his  father’s  viewsediX.oroi\he  Portland  Business  Journal  racks  with  sev( 


(another  property  of 
Advance  Publications). 
Tongue  firmly  in  cheek,  he 
wrote  of  the  Tribune 
launch:  “What  really  had 
me  excited  was  how  the 
Great  Philanthropist  was 
reinventing  the  language 
of  commerce  by  making 
commerce  something  akin 
to  philanthropy.” 

Though  it’s  a  stretch  to 
call  the  Tribune  a  gift,  prof¬ 
itability  does  not  seem  to  be 
Pamplin’s  main  concern 
with  the  paper.  “There’s  a 
lot  of  costs  involved,”  notes 
rgia-Pacific,  with  Pamplin,  who  is  not  reveal- 
ers  urg,  a.  ing  the  actual  dollar  figures, 

as  he  scurries  about  his  office  preparing  for  a 
business  trip.  “What  is  success?  Is  success  the 
accumulation  of  wealth,  or  is  success  doing 
what  is  right?  I’ve  always  said  I  am  in  this  for 
the  principle.  I  don’t  want  to  lose  any  money. 
But  I’m  not  anxious  to  make  a  lot  of  money.” 

Northwest  'USA’? 

It  doesn’t  hurt  that  the  Tribune  hit  the 
racks  with  several  big-name  Oregon  adver- 
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Some  of  the  community  newspapers 
purchased  by  Pamplin  Jr.  recently 


CsUaw^wfns 
National  Title/ IB 


^wNewsTimpjja 

I  I  IffBEAVERTON  ^ 

i  ViULEY  Times 


to  go  to  war  with  anybody,”  he  demurs. 

Olson  was  previously  publisher  of  Ore¬ 
gon’s  TAis  IVee/c  magazine,  a  total-market- 
coverage  (TMC)  shopper/entertainment 
guide  that  definitely  got  T/ie  Oregonians  at¬ 
tention  —  as  well  as  some  of  the  Big  O’s  rev¬ 
enue,  estimated  to  be  around  $400 
million  a  year.  According  to  Mark  Zusman, 
editor  of  WiHamette  Week,  a  highly  regard¬ 
ed  Portland  alternative,  “The  Oregonian 
started  a  new  publication  to  compete.  This 
Week  filed  a  federal  antitrust  suit,  lost,  and 
then  sold  to  The  Oregonian^ 

The  smooth  launch  of  the  Tribune 
apjiears  to  be  a  combination  of  Pamplin’s 
open  checkbook,  Olson’s  savvy,  and  the 
staff  s  experience.  “I’ve  done  a  launch 
before,  and  I  learned  a  lot,”  Olson  says.  “I 
knew  what  not  to  do.  I  learned  that  if  you 
don’t  put  a  distribution  system  together 
that’s  going  to  click  on  opening  day,  you’ve 
got  problems,  and  if  you  don’t  have  depth  in 
journalism  for  content  and  you  come  out 
weak,  you’re  going  to  get  shot  at.”  Olson 
says  the  only  glitch  is  an  underestimation  of 
demand  for  the  paper,  which,  in  addition  to 
being  distributed  free  in  Portland,  is  mailed 
to  anyone  who  will  cover  postage. 

While  the  Tribune’s  look  is  universally 


risers  in  the  fold,  including  Safeway  and 
Thriftway  stores. 

Advertiser  Bill  Gander,  owner  of  Port- 
land-based  Standard  TV  and  Appliance,  a 
29-year-old  local  business  vdth  sbc  stores, 
says  he  signed  on  as  an  advertiser  for  a  trial 
period.  Gander,  who  also  advertises  in  The 
Oregonian,  echoes  a  sentiment  voiced  by 
many  so  far;  The  broadsheet  Tribune  looks 
fabulous.  “The  qualitj-  emd  integrity  of  the 
layout  certainly  is  a  leg  up  on  The  Oregon¬ 
ian”  Gander  says.  “It  has  more  of  a  USA  To¬ 
day  look,  certainly  more  crisp.” 

Advertisers  will  also  have  the  option  of 
group  buys  with  both  KPAM  and  the  many 
suburban  newspapers,  such  as  the  Beaver¬ 
ton  Valley  Times  and  Claekamas  Review, 
Pamplin  has  scoop)ed  up  since  August. 
Because  Portland’s  population  is  aging,  the 
potential  for  growth  is  in  the  suburbs  — 
hence  Pamplin’s  purchase  of  the  communi¬ 
ty  newspapers  (with  a  combined  circulation 
of  294,000)  prior  to  launching  the  Tribune. 

At  the  very  least,  Pamplin  seems  to 
hire  well.  The  scholarly,  bearded  Don 
Olson,  the  Tribune  publisher,  has  picked 
The  Oregonians  pocket  before,  but,  like 
Pamplin,  he  politely  sidesteps  the  rivaliy' 
issue.  “At  twice  a  week,  w'e  aren’t  ready 
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Inrxjvation  is 


itself,”  he  counters.  “Whatever  I  say 
doesn’t  really  matter,  and  whatever 
they  say  doesn’t  really  matter.  We’ll 
r -fH  be  judged  on  what  we  do. 

Ky  “I’m  sure  there  are  people  who 
would  tell  you  that  The  Oregonian 
■D  didn’t  mind  losing  the  people  that 
they  lost,”  Jaynes  adds.  “That’s  fine, 
HH  too.  I  don’t  care  whether  they  mind 
losing  them  or  not.  I  know  who  we 
got,  and  I  know  how  good  we  are, 
and  I’m  real  comfortable  with  the 
|[H  people  we  have  here.” 

Whether  the  city  of  Portland 
BH  will  remain  comfortable  with  Bob 
Pamplin’s  upstart  remains  to  be 
I  seen.  But  one  thing  seems  certain : 
Whether  The  Oregonian  likes  it, 
loathes  it,  or  ignores  it,  the  Portland 
iSiLa  Tribune  is  not  going  to  go  away  soon. 

'"The  Oregonian  has  a  long-stand¬ 
ing  tradition  of  ignoring  the  competi¬ 
tion,”  Zusman  says.  “They  have  done  so 
with  us  for  years,  refusing  to  acknowledge 
stories  that  we  break  and  they  follow,  for 
example.  In  the  case  of  Pamplin,  The 
Oregonian  has  something  new  to  fear:  not 
great  journalism,  but  very  deep  pockets, 
which  is  what  scares  them  the  most.”  11 


praised,  the  verdict  is  still  out  on  its 
journalism.  The  ambitious,  all-local 
philosophy  is  an  admirable  trait, 
rival  journalists  say,  but  the  paper  so 
far  is  no  threat  for  a  Pulitzer.  “Bland, 
a  bit  ‘chamber  of  commerce,’  and 
struggling  with  the  odd  twice-week¬ 
ly  pattern,”  Willamette  Week's  Zus¬ 
man  says.  “They  have  broken  very 
little  news.  That  said,  they  have  pro¬ 
vided  a  few  stories  in  which  they 
share  good  overviews  of  local  sub¬ 
jects.” 

Journalists  at  The  Oregonian, 
who  agreed  to  talk  only  if  they 
weren’t  identified,  say  the  Tribune 
has  provided  little  to  worry  about  to 
date.  One  even  goes  so  far  as  to  say 
that  Pamplin  mainly  has  hired 
Oregonian  has-beens.  “They  got  all 
of  the  disgruntled  47-year-old  white 
guys,”  grumbles  one  high-profile 
Oregonian  staffer.  “They  got  a  lot  of 
perpetually  pissed-off  people  there,  but 
they  do  have  a  lot  of  resources.” 

Adds  a  Willamette  Week  staffer; 

“Almost  all  of  The  Oregonian  writers 
that  Pamplin  has  hired  had  already 
either  been  put  out  to  pasture  or  were  sort 


A  magnet  for  “disgruntled  47-year-old  white  guys”?  Bob 
Pamplin  at  his  hazelnut  farm  in  Sherwood,  Ore. 

of  out  of  favor  with  [Editor]  Sandy  Rowe.” 


Un  the  money 

Tribune  President  Jaynes,  who  is 
white  and  53,  says  he  left  The  Oregonian 
because  he  was  tired  of  traveling  to  national 
sporting  events.  “Our  work  will  speak  for 
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m  m  ETAIL  ADS  PLUNGED 
21%,  national  ads 
m.dropped  12%,  and 
classifieds  and  inserts  each 

declined  10%  this  January, 
compared  with  the  same 
month  a  year  earlier,  accord¬ 
ing  to  ad  linage  totals  in  the 

exclusive  ££:?P/Competitive  economy,  dropped  20%. 

Media  Reporting  monthly  January  had  four  Sundays, 

indices.  Classified  recruitment,  one  fewer  than  last  year, 
which  often  signals  a  soft  adding  to  the  declines. 

THE  JANUARY  f£P/CMR  NEWSPAPER  ADVERTISING  INDICES 

XATIONAtiftOP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 


I  JAN  FEB  MAR  APR  MAYJUN 

20  00  10000  94  93  108  22  105  97  106  57  102.74 


JAN  FEB  MAR  APR  MAY  JUN 


NATIONAL  CATEGORIg 

YTD 

JAN 

Airlines 

-10% 

-10% 

Auto  Dealer  Associations 

16% 

16% 

Banks/Credit  Cards 

-18% 

-18% 

Computers  &  Software 

23% 

23% 

Corporate/Office/Other 

46% 

46% 

Factory  Automotive 

1% 

1% 

Food  &  Household 

-41% 

-41% 

Govern  menVPolitical 

-19% 

-19% 

Hotels  &  Resorts 

-18% 

-18% 

Insurance 

-24% 

-24% 

Investments 

-41% 

-41% 

Mail  Order 

-46% 

-46% 

Motion  Pictures 

-19% 

-19% 

Travel  A  Tourism 

-22% 

-22% 

Utilities  A  Communications 

10% 

10% 

20cS)  100.00  104  M  113.07 

79  33 

112.99  120.04 

iiais 

RETAIL  CATEGORIg 

YTD  i 

JAN 

Apparel  A  Accessory  Stores  -24%  i 

-24% 

Aulo  Supplji^pilr 

i-20%  1 

-20% 

Books  A  Stationery  Stores 

-7% 

-7% 

BuMtov  MitaWs 

^  -«%  ; 

-8% 

Computer  Stores 

i  -49% 

-49% 

Consumat  Electronics 

T-34%  : 

-34% 

Department  Stores 

;  -13%  ! 

-13% 

Discount  Stores 

■  mT 

19% 

Drug  Stores 

;  -73%  ; 

-73% 

Food  Stofos 

i-21%  i 

-21% 

Furniture  A  Accessories 

i-17%  : 

-17% 

Jpwtty  Stores 

'^-3%  1 

-3% 

Office  Supply  Stores 

:  -41% 

-41% 

Speitwg  Goods  Stores 

I  0%  ; 

0% 

JUL  AUG  SEP  OCT  NOV  DEC 

92.93  97  40  102  66  116  17  109  81  113  86 

National  ROP  Index 
YTD  -12%  JAN  -12% 

Because  there  were  only  four 
Sundays  this  January  versus 
five  last  January,  National  ROP 
Index  advertising  linage  decreased 
significantly  for  the  month.  Even 
so,  the  Corporate/Office/Other, 
Computers  &  Software,  Auto 
Dealer  Associations,  and  Utilities 
&  Communications  categories  all 
registered  increases  in  January. 
Percentagewise,  the  Mail  Order 
category  lost  the  most  for  the 
month  compared  with  last  year. 


PREPRINTED  INSERT  ADVERTISING  INDEX 


Preprinted  Insert  Index 

I  i  i  YTD  -10%  JAN  -10% 

1  on  -  r . . 1-  -  i  . t . t .  i  ■  I . ! . 1  .  ‘ . 

rrihe  Sporting  Goods  Stores,  Consumer 
X  Electronics,  Building  Materials,  and 

120  4 . 4  — ,4  Other  Inserts  categories  of  the  Preprinted 

—  ‘  Insert  Index  all  increased  this  January, 

m  even  though  there  were  only  four  Sundays 

60  I  versus  five  last  year.  The  Computer  Stores 

and  Department  Stores  categories  both 
ii  decreased  significantly  compared  with  the 

0  . . . . . .  same  period  last  year.  Overall,  the  index 

JAN  FEB  MAR  APR  MAY  JUN  JUL  AUG  SEP  OCT  NOV  DEC  declined  for  the  month,  year  over  year. 

■  20  00  100.1)0  100  47  111.76  134.55  11985  11485  10608  118.03  111.31  140.82  182.87  178.01 

•  2001  9023  


JUL’ AUG  SEP. OCT  NOV  DEC 

96.66  107.05  114.97  '  11451  14572  mil 

Retail  ROP  Index 
YTD  -21%  JAN  -21% 

The  Retail  ROP  Index  de¬ 
clined  drastically  in  January 
due  in  part  to  the  fact  that  there 
were  only  four  Sundays  in  the 
month  this  year  versus  five 
last  year.  The  Discount  Stores 
category  was  the  only  one  to 
show  an  increase  in  linage. 

The  Computer  Stores  category, 
which  was  the  top-gaining 
category  last  year,  decreased 
significantly  in  the  first  month 
of  this  year. 


INSERT  mTEBORIg 

Building  Materials 
Consumer  Electronics 


Food  a  Household  (CMO) 


Furniture  A  Accessories 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Display  Classified  ROP 
Index  YTD  -10%  JAN  -10% 

The  Display  Classified  ROP  Index 
declined  in  January  due  in  part  to  the 
fact  there  were  only  four  Sundays  in  the 
month  versus  five  last  year.  All  five 
categories  in  the  index  were  down,  with 
the  Recruitment  category  losing  the  most 
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6EIIC  H  PRUNES 
FOR  FOlURE  PROFITS 

Florida  unit  has  yet  to  feel  impact  of  corporate  restructuring 


BY  JIM  ROSENBERG 


Concerned  with  profits  and  shareholder  value, 
Grcac  Computer  Corp.  Ltd.  is  restructuring  and  reduc¬ 
ing  its  work  force.  Meanwhile,  with  little  direct  influ¬ 
ence  on  the  fate  of  a  parent  that  may  be  sold,  attention 
at  Geac’s  Publishing  Systems  division  remains  directed 
at  selling  systems  that  deliver  value  to  newspaper  customers. 

“We  have  not  seen  the  licensing  generated  by  the  sales  force  that’s 
up  to  what  we  budgeted  or  expected”  for  the  past  two  years,  former 
Chairman  and  CEO  William  G.  Nelson  said  last  fall  while  serving  as 

interim  head  of  the  diversified  computer  I  Before  making  his  remarks  last 


I  j  interim  head  of  the  diversified  computer 
I  software  and  services  firm  based  in  Mark- 
i  ham,  Ontario.  “Particularly  in  news¬ 
papers,  we  have  a  significant  pipeline, 
but  the  closes  aren’t  there  yet,”  he  added, 
attributing  the  situation  to  what  seemed 
j  to  be  a  lengthening  sales  cycle 
j  j  —  “a  conclusion”  he  said  could 

change  if  there  were  no  pick-  MK 

up  in  sales  by  the  year’s  end. 

I  But  through  March,  no  new 

j  conclusions  were  announced  ^ 
following  completion  of  a 

I I  20-week-long  restructuring 

(  analysis  undertaken  in  coop-  - 

eration  with  financial  advisers. 

'  Of  the  impact  on  Geac  Publishing  Sys- 
*  terns.  Investor  Relations  Vice  President 

I  i  Michel  Gelinas  would  “not  comment  on 

I I  a  lower  level”  than  the  ongoing  effort  to 

i  improve  profitability  and  maximize  share- 
!  holder  value.  The  Publishing 
Systems  unit  reported  no  cuts. 

1 1  After  announcing  third-quarter  results 
I  j  this  month.  Nelson’s  successor,  John  E. 
j  I  Caldwell,  said  he  was  “not  in  a  position  to 
!  ^  comment  further ...  at  this  time”  on  the 
I !  review  of  strategic  alternatives.  “This 
j  1  process  is  taking  longer  than  originally 
j  j  anticipated,”  he  said,  adding  that  he 
j !  expected  to  provide  an  update  this  spring. 

j  ^  _ _ _ 
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October,  “Nelson  never  actually  shared 
this  insight  with  me,”  said  Publishing  i 

Systems  President  Bernard  Grinberg.  1 

“I’m  not  told  what  happens  at  that  level.”  i 
In  the  larger  perspective,  he  commented  I 

^  ^  “WeVe  improved  the 
I  business”  in  a  climate 
of  “fierce  competition” 
r  featuring  steep  price 

^  cutting.  —  BERNARD  GRINBERG 


that  “as  the  price  of  the  stock  hasn’t  risen 
a  lot,  I  think  that  the  company  is  still 
vulnerable  to  takeover.  I  think  it’s  trading 
below  its  value.” 

Of  his  own  division,  Grinberg  said  he 
thinks  “we’ve  improved  the  business”  in  a 
climate  of  “fierce  competition”  during  a 
time  of  steep  price  cutting.  “It’s  tough. 

We  have  to  be  careful.  We’re  not 
growing.”  He  added  that  the  division 
has  seen  no  significant  personnel  changes 
and  nothing  related  to  restructuring. 

In  the  last  years  of  proprietary 
publishing  systems,  chemical  companies, 
notably  DuPont,  got  into  the  newspaper 


B:  systems  business  —  with  little  success.  To¬ 
day,  large  software  firms  are  trying  their 
hand  at  it.  Well  before  last  year’s 
acquisition  of  longtime  U.S.  suppliers  Sys¬ 
tem  Integrators  Inc.  and  CText  by  Ger¬ 
many’s  net-linx,  venerable  vendors 
I  HHi  of  newspaper  systems  Collier- Jackson 

I  I  1 1  (U.S.,  business  applications)  and 

I  ■  ^  Cybergraphic  (Australia,  editorial  and 

I  I  advertising  production  systems)  were 

I  I  IB  bought  up  by  Canada’s  Geac  Computer 

■  ®  Corp.,  rolled  into  a  publishing  systems 

division  at  Collier-Jackson’s  old  head- 
ructuring  quarters  in  Tampa,  Fla.,  and  joined  by 
Matrix  (U.K.,  circulation-distribution 
software)  as  well  as  Gazette  Technologies 

:.DER  value  warehousing). 

’  Grinberg  was  a  Cybergraphic  founder 
5  and  rCdUC-  who  spent  much  time  in  recent  years 
direct  influ-  running  the  company’s  business  in 
.J  .  North  America,  a  market  that  last  year 

'  seemed  to  drift  into  the  doldrums.  The 

lins  directed  division  did  find  its  first  U.S.  circulation 
customer,  TXipelo’s  Northeast  Mississippi 
Daily  Journal,  which  bought  Matrix 
S  force  that  S  single  Copy  and  Direct  Subscriber 
ears,  former  modules  for  30  users. 

I  .  Geac  Publishing  Systems  continues  to 

[le  serving  as  j  Cybergraphic’s  home  market, 

rks  last  The  New  Zealand  Herald,  a  user  of 

tually  shared  Atex’s  much-esteemed  Enterprise  ad 

Publishing  system  and  killed-before-marketed  Dead- 

i  Grinberg.  line  newsroom  system,  has  begun  replac- 

s  at  that  level.”  ing  the  former  with  Geac  Cla$$Page. 
le  commented  I  The  Wilson  &  Horton  Ltd.  flagship  is 

possibly  the  first  site  to  replace 
roved  the  Enterprise.  (In  North  America, 

I  •  .  Geac  lost  its  own  ad  system 

1  3,  Clim3ie  customer  to  Sweden’s  Mactive, 

when  the  Milwaukee  Journal 
,  Sentinel  decided  not  to  upgrade 

.eep  priee  its  Cybergraphic  system.) 

—  BERNARD  GRINBERG  ^  editorial 

Geac  Publishing  Systems  system  last  year,”  said  Wilson 
&  Horton  Managing  Director 
>ck  hasn’t  risen  John  Sanders,  explaining  that  the  new 
>any  is  still  system  eventually  will  function  as  a  hub, 

link  it’s  trading  supporting  the  newsrooms  of  the  group’s 

eight  regional  dailies  (it  also  publishes 
nberg  said  he  35  nondailies), 
e  business”  in  a  The  same  approach  will  be  taken 
ion”  during  a  with  the  now-installing  Geac  ad  system, 

.  “It’s  tough.  the  contract  for  which  is  just  waiting 
re  not  for  “a  couple  of  clauses  to  be  tidied  up” 

le  division  by  the  lawyers,  Sanders  said  last 

•sonnel  changes  Wednesday.  He  expected  the  sale  to 

tructuring.  be  inked  in  a  week  or  two. 

rietary  Approximately  170  seats  will  serve 

cal  companies,  the  Herald,  with  the  system  supporting 
he  newspaper  120-130  more  when  the  regionals  are 
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later  brought  on  line.  “The  principal 
reason”  for  choosing  the  system,  said 
Sanders,  “was  that  the  Geac  system  has 
proven  itself”  capable  of  “hubbing” 
multiple  sites.  After  the  experience 
beta-testing  Deadline,  Sanders  added, 
there  was  no  interest  in  trying  a  system 
that  couldn’t  be  seen  already  working 
satisfactorily  elsewhere.  Sanders  also 
was  unhappy  with  local  support  at  the 
time  from  Atex.  Enterprise  had  been 
used  for  three  or  four  years,  but  the 
difficulty  with  the  classifieds,  he  said, 
was  that  the  modules  that  had  been 
turned  on  did  not  enable  multipublica¬ 
tion  booking,  and  the  Herald  couldn’t 
quote  for  contract  customers. 

“We  probably  would  have  stuck  with 
our  Enterprise  system,”  Sanders  said,  had 
its  booking  worked  as  the  paper  wanted. 
When  it  didn’t,  he  said,  the  prospect  of 
establishing  a  hub  allowing  one  system 
to  serve  the  entire  group  made  a  switch  to 
Geac  attractive,  even  though  Enterprise 
wasn’t  fully  depreciated. 

The  new  Geac  ad  system  interfaces 
to  the  Heralds  J.D.  Edwards  financial  sys¬ 
tem.  On  the  circulation  side,  the  paper 
was  a  pre-Geac  Matrix  customer,  having 
begun  working  with  the  British  developer 
about  three  years  ago. 

In  Australia,  McPherson  Media  Group 
(with  15  regional  papers)  recently  signed 
to  become  the  first  fully  integrated  Geac 
Media  and  Sales  Command  user,  includ¬ 
ing  real-time  Web  output.  The  project 
initially  will  shift  50  newsroom  staffers  to 
CyberNews  £md  CyberPage,  while  ad 
personnel  will  use  Cyber  Cla$$Page. 

Fast,  high-capacity  servers  running  SQL 
Server-7  database  software  will  support 
sites  in  two  states. 

Last  year  Geac  sold  Independent 
Newspapers  Ltd.  (INL)  editorial,  adver¬ 
tising,  pagination,  accounting,  and  output 
capabilities  for  the  thrice-weekly  Wim- 
mera  Times-Mail  in  Horsham,  Victoria: 

It  shares  a  content  databeise  via  a  120- 
mile  connection  to  an  existing  Cyber¬ 
graphic  Genesis  II  system  at  the  daily 
Bendigo  Advertiser  —  a  model  INL  may 
replicate  elsewhere.  Both  sites’  CyberOPI 
Server  with  replication  software  allows 
them  to  exchange  local  content,  including 
ads  and  images,  and  benefit  from  each 
other’s  potential  as  a  back-up  site. 

Geac  also  upgraded  its  systems  at  the 
Hong  Kong  Standard  to  produce  that 
broadsheet’s  tabloid  successor,  iMail. 

Other  recent  home-market  sales  in¬ 
cluded  MediaServer,  from  the  Software 


Construction  Co.  (SCC),  Atlanta,  at  The 
West  Australian,  Perth,  in  time  for  cover¬ 
age  of  the  2000  Sydney  Olympics,  with 
economical  distribution  of  integrated 
archival  image  access  and  live  picture 
desk  functionality  for  nearly  150  users. 
Storage  of  and  access  to  20,000-plus  live 
images  and  more  than  160,000  archival 
images  rises  daily,  as  38  channels  feed  im- 

“We  want  to  nurture” 
those  businesses  that 
“have  a  real  future. ... 

A  couple  of  them  we 
probably  should  shoot 
—  gracefully,  of  course.” 

—  WILLIAM  G.  NELSON 

Former  CEO  of  Geac 

ages  through  SCC’s  MediaFactory 
application. 

Between  its  acquisitions  and  its  third- 
party  software  sales,  Geac  has  followed  a 
partnership  strategy  for  product  develop¬ 
ment.  Last  year,  it  paired  with  Applix, 
Westboro,  Mass.,  to  incorporate  the  lat¬ 


ter’s  iEnterprise  Internet-based 
customer-relationship  management  and 
real-time  analytics  into  its  Command 
Series  publishing  products.  Geac  also 
may  sell  iEnterprise  as  a  component  of 
other  enterprise-resource-planning  and 
industry-specific  solutions.  Beyond 
helping  manage  the  publisher-customer 
relationship,  Grinberg  saw  decision¬ 
making  potential  in  marrying  iEnterprise 
to  the  capabilities  of  Geac’s  Marketinfo 
data  warehousing. 

Geac  Publishing  Systems  also 
negotiated  with  Netherlands-based 
WoodWing  Software  to  develop  products 
based  on  the  latter’s  plug-in  technology 
for  Adobe  Systems  InDesign  software 
and  Geac  LayoutXpert,  which  automates 
most  layout  work  with  Geac  CyberPage 
editorial  pagination.  Development  of 
LayoutXpert-based  products  for  Quark¬ 
XPress  also  was  contemplated. 

Companjwide,  Geac  offers  an  array  of 
applications  supporting  enterprises  rang¬ 
ing  from  manufacturing  to  services  to 
public  administration.  Under  former 
CEO  Douglas  Bergeron,  it  showed  big 
increases  in  sales  and  net  income  for  the 
year  ended  last  April  30,  when  divestiture 
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of  vertical  businesses  in  the  interest  of 
boosting  shareholder  value  already  had 
begun,  with  the  sale  of  Geac’s  banking- 
systems  business.  But  Bergeron  warned 
of  impending  “revenue  and  earnings 
weakness”  in  several  Geac  businesses, 
although  the  climate  remained  favorable 
for  a  strategy  that  accounted  for  more 
than  60  acquisitions. 

In  late  summer,  Geac  confirmed  that 
two  parties  had  approached  it  for  “possi¬ 
ble  transactions”  and  that  it  had  retained 
CIBC  World  Markets  as  financial  adviser. 
Days  later,  first-quarter  revenue  that 
modestly  surpassed  the  year-earlier  figure 
was  bolstered  by  proceeds  from  the  sale  of 
the  banking-systems  business,  but  hurt  by 
lower  overall  sales  and  a  strong  Canadian 
dollar.  Less  the  gain  on  the  sale  of  bank¬ 
ing  systems,  ongoing  operations  showed 
a  net  loss.  A  few  days  later,  Geac  said  it 
asked  investment  banker 
hazard  Freres  &  Co.  to  add 
its  European  operations  and 
technology  strengths  to  CIBC’s 
North  American  operations 
expertise. 

Just  before  its  second 
quarter  concluded,  Geac’s  $225 
million  in  sjmdicated  revolving 
credit  expired.  At  that  time,  it 
repaid  $5  million,  leaving  approximately 
$60  million  outstanding  under  the 
arrangement,  and  CEO  Caldwell  said  no 
further  acquisitions  were  planned.  By 
early  this  month,  it  had  repaid  $23 
million  more  and  extended  until  next 
week  its  discussions  with  bankers 
concerning  the  credit  facility. 

“We  intend  to  enter  into  a  definitive 
agreement”  with  the  banks,  Caldwell 
said  this  month.  “We  also  plan  to  seek 
new  financing  over  the  coming  months.” 
Geac  reported  reducing  aggregate  bank 
debt  from  approximately  $99  million  to 
$56  million  since  mid-December. 

By  early  October,  Bergeron  had 
resigned  as  CEO  and  board  member. 
Nonexecutive  Chairman  Nelson,  who 
preceded  Bergeron,  was  appointed 
interim  CEO,  and  Caldwell  was  elected  a 
director  and  appointed  president  and 
chief  operating  officer.  Two  w’eeks  later, 
Geac  announced  a  share  buyback  to 
increase  the  value  of  shareholders’  equity. 

At  month’s  end,  second-quarter 
revenue  was  down  to  $203.8  million 
(Canadian)  from  C$237.1  million  a  year 
earlier,  with  a  net  loss  of  C$56.5  million, 
compared  with  net  income  or  C$19.7 
million  in  second  quarter  1999.  The 


weight  [if]  we  can’t  come  up  with  a  way 
to  make  it  carry  its  weight,”  Nelson  said. 
“We’re  not  going  to  tolerate  a  long 
unprofitable  streak  any  longer.” 

Nelson  returned  only  briefly  to  the 
role  of  CEO,  intending  to  work  with 
Caldwell,  then  step  aside,  according  to 
Gelinas.  In  November,  Geac  appointed 
Charles  S.  Jones,  chairman  of  investment 
firm  First  Funding  Corp.,  as  nonexecutive 
chairman.  A  month  later,  it  named 
Caldwell  president  and  CEO.  Nelson 
remains  on  Geac’s  board. 

Before  bis  departure.  Nelson  said  he 
was  working  on  “real  improvement ... 
not  playing  around  with  balance  sheets, 
which  we’ve  done  in  the  past  with 
acquisitions  —  ‘playing  around’  is  the 
wrong  phrase,  but,  you  know,  we  have 
written  off  things  on  the  balance  sheet 
that  don’t  really  affect  cash  flow.”  By 
looking  at  “real  cash  expendi¬ 
tures”  and  “going  back  to  the  old 
shoe-box  mentality  of  Geac,”  he 
said,  “we’re  going  to  make  sure  we 
generate  cash”  and  will  “not  close 
out  any  option”  to  accomplish 
what’s  best  for  the  company, 
there  yet.”  —  william  G.  nelson  since  those  remarks  near  the 
Former  CEO  of  Geac  end  of  its  second  quarter,  Geac 

has  seen  its  cash  position  improve 
“substantially  during  tbe  third  quarter,” 
ended  Jan.  31,  thanks  to  seasonally  higher 
maintenance  contract  renewals  and 
successful  cost  reductions.  Caldwell  said 
Geac  met  its  restructuring  goal  of  third- 
quarter  profitability  and  that  units  still 
showing  unacceptable  profit  levels  will  be 
dealt  with  in  the  fourth  quarter. 

The  company  took  a  one-time  charge  of 
C$211.4  million,  a  write-down  on  the  value 
of  software  and  goodwill,  almost  all  related 
to  the  1999  purchase  of  JBA  Holdings. 
Caldwell  said  that  the  London-based 
midmarket,  enterprise-resource-planning 
software  supplier  had  not  performed  to 
expectations  but  is  “marginally  profitable” 
and  believed  to  be  “stabilized”  now. 

Third-quarter  revenue  from  continuing 
operations  was  C$218.0  million, 
compared  with  C$203.8  million  in  the 
preceding  quarter  and  C$278.3  million 
in  the  third  quarter  of  the  preceding  year. 
Adjusted  third-quarter  net  income  from 
continuing  operations  (excluding  the 
large  write-off)  was  C$33.5  million, 
compared  with  an  adjusted  net  loss  (after 
unusual  items)  of  C$l6.8  million  in  the 
second  quarter  and  adjusted  net  income 
of  C$39.5  million  in  the  preceding  year’s 
third  quarter.  11 


decline  from  first-quarter  2000  revenue 
was  small,  but  margins  had  improved. 

Acknowledging  the  low-  prices  paid  for 
technology  companies  since  last  spring. 
Nelson  said  Geac’s  financial  advisers 
would  assist  in  determining  which  of  its 
businesses  Geac  would  “prune  out,”  and 
that  acquisitions,  as  well  as  the  sale  of 
“all  or  part  of  the  company,”  were 
possibilities.  He  expected  “to  have  a  deal 
...  consummated”  by  last  month,  although 
any  transaction  may  be  delayed  one  or 
two  quarters  for  “technical”  reasons. 

The  company’s  “profit  improvement 
initiative”  encompasses  a  work-force 
reduction  of 500  of  its  4,700  jobs  —  150 
through  attrition,  the  balance  in  laj'offs  — 
and  “infrastructure  cutbacks”  aimed  at 
cutting  annual  costs  by  C$60  million, 
with  a  one-time  pretax  charge  of  as  much 
as  C$20  million  to  have  been  taken  large¬ 


“Particularly  in 
newspapers,  we  have 
a  significant  pipeline, 
but  the  closes  aren’t 


ly  in  the  second  quarter.  Staff  reductions 
are  not  “uniform  across  all  divisions,”  said 
Nelson.  Specifically,  realty  and  property 
management  are  among  divisions  with 
unchanged  staffing.  Geac’s  Pyramaz  sub¬ 
sidiary  (an  application  services  provider 
of  enterprise-resource-planning  e-busi- 
ness  infrastructure  solutions)  and  e-pur- 
chase  business  will  receive  up  to  C$4 
million  annually  in  additional  resources. 

Tbis  month.  Vice  President  and 
Corporate  Controller  Linda  Mezon  said 
head  count  totaled  “just  over  4,000.” 
Except  for  the  loss  of  one  overseas  in¬ 
country  manager,  she  said,  no  turnover 
occurred  within  senior  management. 

Job  cuts  were  selective  because  “we 
want  to  nurture”  those  businesses  that 
“have  a  real  future,”  Nelson  said.  “Some  of 
our  businesses,”  he  continued,  “we’re 
milking  them  anyhow,  and  since  they’re 
not  going  anywhere,  we  might  as  well 
milk  them  even  more.  And  a  couple  of 
them  we  probably  should  shoot  — 
gracefully,  of  course.”  He  declined  to  iden¬ 
tify  which  businesses  were  in 
jeopardy,  “because  that  would  have  a 
negative  impact  on  customers.” 

The  fate  “is  obvious”  for  any  part  of  the 
company  that  is  “not  going  to  carry  its 
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800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 

conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  quali¬ 
ty  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call: 

(727)  733-8053  or  write  Box  3129 
Clearwater  Beach,  FL  34630 
No  obligation  of  course 


PHILUPS  PROPERTIES,  INC. 

Consultants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 

Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-98% 


NEWSPAPERS  FOR  SALE 


CANADA  SURBURBAN  TWO  -  newspaper 
company  is  booming  Alberta  due  to  ill 
health.  Take  advantage  of  strong  U.S.  dollar. 
Fax  inquiries  (403)  508-2530 


ENJOY  ENVIED  LIFESTYLE  while  publishing 
your  own.  Weekly  plus  large  home 
in  mountain  paradise.  $375.00.  Email 
background  to  “52weeks@excite.com”  for 
more  information. 


ADJUDICATED  BEVERLY  HILLS  Newspaper 
for  sale.  Affluent,  internationally-known  mar¬ 
ket.  Weekly  circulation  of  17,000. 
Excellent  expansion  potential. 

Call  (310)  6886762 


MAJOR  CITY  MAGAZINE.  Slick,  4color, 
profitable.  $225K.  Also  county  seat  week¬ 
lies,  others.  Free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703-2833 
(512)476-3950 


FOR  A  LIST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  WANTED 


LONG  ESTABUSHED  (76)  magazine  pu8 
lishing  company  eastern  Canada,  for  sale 
grossing  $50(}K  and  growing.  Owner/ 
Founder  ready  to  retire,  would  stay 
on  though  transition. 

Box  2037,  Editor  &  Publisher 
770  Broadway,  7th  FI.  NY,  NY  10003 


WANTED  TO  PURCHASE:  Small-town  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP  is 
owner/operator  of  approximately  300  publi¬ 
cations,  including  64  daily  news-  papers.  All 
correspondence  and  '^'scussions  are  confi¬ 
dential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3(XX)  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


PUBUCATIONS  FOR  SALE 


TRAVEL  NEWSLETTER  FOR  SALE  10 

issues/year,  paid  subs,  grosses  $300K 
Price:  $200K,  possible  terms.  Inquiries: 
gstream@bellsouth .  net 


-EQUIPMENTS  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50’  WEB 
Squeeze  Lenses 
Herb  Cartbom  -  CK  Optical 
(310)  372-0372 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  E^P, 
Partners,  Bank,  Tax, 
Stock,  Assets 


Bolitho-Cribb 
&  Associates 

PubHcaUon  Brokanige 
AAppratoais  aatlSZS 
Ovar  2000  paper*  aold 


cribb.com 

Confidential  *  Convenient 
24  hourw  a  day,  7  days  a  waali 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Cribb 
406-586-6621 
104  E.  Main.  Suite  402, 
Bozeman,  MT  59715 
jcribbecribb.com 


Jim  Hicks 
307-684-7431 
336  US  16  East, 
Buffalo,  WY,  8^4 
Jhicks  9crlbb.com 


Tom  Karavakis 
941-403-4133 
268  Edgemare  Wav  E.. 

Naples,  FL  34105 
tkaravaklsecr1bb.com 


For  a  listing  of  publications  for  sale,  go  to  iiinsw.cribb.com 


www.editorandpublisher.com 
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-EQUIPMENT  &SUPPLIE$~ 


MAILROOM 


NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC 
(770)  428-5817,  Fax  (770)  590-7267 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  wall...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


_ PRESSES _ 

INTER  CONTINENTAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentalgraphics.com 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 

DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 

KJ-6  New  Style  folder  for  King  press,  like 
new.  Bought  as  spare,  only  200,000  im¬ 
pressions  run  through.  New  cost  $63,000, 
will  take  $49,(X)0.  Pix  available.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950. 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


WANTED  TO  BUY 


USED:  COMPUTERS  &  EQUIPMENT 

Call  or  Fax:  (856)  346-3228 
E-mail:  geokohn@aol.com 


WANTED:  Presses  -  Inserters 

Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 

SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELAMARKETING 
Horace  Southward 
(877)  550-1515 
Eric  Southward 
www.metro-news.com 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
S0rvic6S 

THE  PREPAID  SUBSCRIPTION  SALES 
LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00  Per 
Orders  Including  Lists 

•  Telemarketing  Lists  &  Database 
Services 

•  Inbound  Direct  Mail  Response/  Customer 
Services 

Visit  Our  Website: 
www.circulationservices.com 
Or  call  Andy  Orr  at: 

(970)  493O470ext.  109 
for  a  confidential  consolation 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 
NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 
Programs  tailored  to  meet  your  needs 
Professional  representation 
that  you  demand 

COMPARE!  Test  Programs  Available 
E-mail:  Hdlinel@aol.com 
for  a  list  of  references 
Dennis  McQuillian 
(800)  260-9823 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 
(888)  940-2200 

www.thepisagroup.com 
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-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


JOHN  A.  BURKE 

Single  Copy  Sales  •  Telemarketing 
Crew  Sales 
NY  •  NJ  •  PA 

Call/Fax:  (631)  588-2735 


BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)  884-9511 
HHalat@aol.com 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 


CONSULTANTS 


PUBLICATION  CONSULTANT 
Why  ratchet  up  payroll  when  you  can  hire 
the  information  you  need  on  a  short-term 
basis?  Third-generation  newspaperman  has 
founded  and  sold  two  publications  and  man¬ 
aged  weeklies,  monthlies,  annuals,  newspa¬ 
pers,  magazines  and  books,  editorial  and 
advertising  departments.  (760)  471-7693. 


EMPLOYMENT  SERVICES 


-  Over  125  New  Career  Opportunities!  - 
$$$  -  70  Cities!  Account  Executives 
Sales  Management  -  Marketing  - 
Research  -  Traffic  -  Production  - 
Promotion  www.MediaRecruiter.com  - 
Free  to  Candidates!  303-368-5900 


MAILROOM  SERVICES 


PRESS  AND  MAILROOM  SERVICES 
PRESSES 

•  Cost  effective  50”  web-width  reductions 

•  Single/double  width  press  repairs/ 
rebuilding 

MAILROOM 

•  Installation/Relocation  of  insert  machines 

•  On-site  inserter  and  hopper 
repair/rebuilding 

Complete,  thorough  equipment  audits 

MOUNTAIN  MACHINE  WORKS,  INC. 
(406)  273-0033  •  FAX  (406)  273-2447 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


-HELP  WANTED- 


ACADEMIC 


TENURE-TRACK  position  in  journalism.  M.A. 
in  Journalism  required.  Newspaper  experi¬ 
ence  expected.  Apply  to  Human  Resources, 
Bucks  County  Community  College,  275 
Swamp  Road,  Newtown,  PA  18940. 


ADMINISTRATIVE 


PUBLISHER 

Publisher  to  lead  the  seven  day  East  Orego¬ 
nian,  Pendleton,  Ore.,  a  126-year-old  family 
owned  paper  long  respected  in  the  region. 
Just  added  a  Sunday  paper  covering  five 
counties  of  northeast  Oregon  in  conjunction 
with  our  weeklies  in  John  Day  and  Enter¬ 
prise.,  Or.  East  Oregonian  has  75  staff 
members,  experienced  department  manag¬ 
ers,  and  a  busy  commercial  printing  opera¬ 
tion,  branch  office  in  fast  growing 
Hermiston,  OR.  Northeast  Oregon  (the  dry 
side)  offers  friendly,  active  lifestyle  with 
easy  access  to  hunting,  fishing,  boating,  ski¬ 
ing,  hiking,  camping.  Pendleton,  pop 
16,000,  is  home  of  the  Pendleton  Round  Up 
and  birthplace  of  Pendleton  Woolens. 

(Info  at:  eonow.com) 

Our  six-newspaper  group  supports  fine 
fringe  benefits  programs,  including  profit 
sharing  and  401(k),  health-wellness  plan  an- 
d  seeks  team-oriented,  experienced  news¬ 
paper  manager.  Business  side  experience 
required.  News  experience  strongly  pre¬ 
ferred.  Must  be  capable  of  dealing  with  muF 
tiple  priorities,  thinking  creatively,  and 
working  with  community  groups.  Compen¬ 
sation  is  above  average  and  includes  excek 
lent  base  plus  incentives. 

Resumes,  letters  to: 

C.K.  Patterson 
Corporate  General  Manager 
P.O.  Box  2048,  Salem,  OR  97308 
or  e-mail:  ckpat@capitalpress.com 


GENERAL  MANAGER  for  four,  family-owned 
weeklies  in  small,  adjacent  markets.  Sales 
management  a  must;  any  other  experience 
helpful.  Major  metro  area  nearby. 

Send  resume  to: 

Tom  Smith,  Gazette  Publishing  Company 
P.O.  Box  309,  Bellevue,  OH  44811 


PUBLISHER 

Olympic  Cascade  Newspapers,  publisher  of 
The  Gig  Harbor  Gateway  and  The  Puyallup 
Herald,  Washington’s  leading  weekly  news¬ 
papers,  is  accepting  applications  for  the 
position  of  Publisher.  Olympic  Cascade  is  a 
member  of  the  McClatchy  newspaper  group 
with  a  weekly  distribution  of  125,000  news¬ 
papers  and  a  staff  of  60.  We  are  in  search 
of  an  individual  with  proven  sales  and  lead¬ 
ership  capabilities,  able  to  motivate  a 
strong  team  of  skilled  managers.  We  envi¬ 
sion  a  person  that  is  a  community  leader, 
innovator,  excellent  communicator,  who  is 
hands-on  and  with  a  vision  of  success  in 
mind  to  pass  on  to  a  staff  of  professionals. 
We  offer  competitive  pay,  and  complete 
benefits,  including  401(k)  and  health. 

To  apply,  please  send  your  resume  to: 

Publisher 
C/0  Bob  Ruiz 
The  News  Tribune 

P.O.  Box  11000,  Tacoma,  WA  98411 

Or  e-mail  to  Bob.ruiz@maii.tribnet.com 

The  News  Tribune  is  an  equal  opportunity 
employer.  All  offers  of  employment  are  con¬ 
tingent  upon  satisfactory  pre-employment 
drug  test  results. 

www.edltorandpublisher.com 
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-HELPWANTED- 


ADMINISTRATIVE 


PUBLISHER 

Metro  Times,  Detroit’s  leading  alternative 
newsweekly  has  the  position  of  publisher 
open.  The  Metro  Times  is  a  1 1 5,000  weekly 
circulation  newspaper  with  a  staff  of  50. 
We  are  searching  for  a  strong  leader  who 
can  provide  vision  and  strategy  to  grow  an 
already  successful  publication  in  a  top  10 
market.  We  are  searching  for  a  publisher 
who  has  experience  in  the  alternative 
newsweekly  field  and  wants  to  join  a  news¬ 
paper  with  a  strong  management  staff.  The 
Metro  Times  is  part  of  Times-Shamrock 
Communications.  This  position  is  currently 
open  for  applications.  We  offer  a  very  com¬ 
petitive  pay  package  as  well  as  a  complete 
benefits  package  including  health,  401(k), 
etc.  To  apply  please  send  a  resume  to: 

Don  Farley 

dfarley@citypaper.com 
City  Paper 
812  Park  Avenue 
Baltimore,  MD  21201 


THE  STATE  NEWS,  Michigan  State  Universi¬ 
ty's  independent,  student-operated  31,500 
circulation  daily  newspaper,  is  seeking  a 
General  Manager.  This  is  a  full-time  profes¬ 
sional  position  with  responsibility  for  busi¬ 
ness  operations,  supervision  of  a 
permanent  professional  staff  of  seven  and 
the  provision  of  editorial  counsel  to  a  stu¬ 
dent  editorial  staff  of  approximately  80  with 
a  total  student  staff  of  approximately  130. 
The  ideal  candidate  will  have  experience  in 
both  news  and  business  functions,  an  under¬ 
standing  of  budgeting  and  budget  adminis¬ 
tration,  experience  in  supplier  contract 
negotiations  and  an  understanding  of  print¬ 
ing  and  distribution  issues.  We  offer  a 
competitive  salary  and  superior  benefits 
package. 

If  interested,  submit  a  resume  and  a  letter 
outlining  your  qualifications  and  interest  by 
March  31  to: 

The  State  News 

General  Manager  Search  Committee 
345  Student  Services 
East  Lansing,  Ml  48824 
The  State  News  is  an  Equal  Opportunity 
Employer  committed  to  a  diversified 
workforce. 


PUBLISHER/CEO 

Arizona  based,  family-owned  media  compa¬ 
ny  is  looking  for  a  candidate  to  manage  our 
publishing  operations  in  Blythe,  CA.  This  is 
a  twice-a  week  newspaper,  plus  other  publi¬ 
cations  and  a  web  site.  It’s  an  incredible  op¬ 
portunity  for  someone  with  newspaper  or 
other  media  management  experience.  Ex¬ 
cellent  benefits  package.  Send  resume  to: 
PWT  Publisher,  c/o  Western  Newspapers, 
Inc.,  290  S.  1st  Avenue,  Suite  4,  Yuma,  AZ 
85364  or  fax  to:  l-(520)-783-3313.  EOE 


ADMINISTRATIVE 


ADMINISTRATIVE 


PUBLISHER  -  BUSINESS  TO  BUSINESS 
One  of  the  countryis  leading  business  news 
publications  is  looking  for  a  publisher  to 
lead  and  manage  our  sales,  marketing  and 
editorial  efforts  in  our  desirable  Northeast¬ 
ern  Ohio  location.  We  help  industry  profes¬ 
sionals  manage  important  business  issues 
by  reporting  eco-friendly  news  and 
features. 

The  successful  candidate  must  be  deter¬ 
mined  to  exceed  our  readers’  requirements 
for  content  delivered  in-print  and  orHine  in  a 
fast-paced  industry.  Our  search  is  for  a 
leader  for  our  staff  with  an  ability  to  grow 
our  publication  to  its  next  level.  This  person 
will  be  a  ishirt-sleeve?  manager  responsible 
for  day-to-day  operation  of  the  publication 
as  well  as  business  strategy.  The  position 
requires  competencies  in  business- 
to-business  or  trade  publishing,  exemplary 
writing  skills,  strong  sales  management 
abilities,  and  a  demonstrated  record  of  ac¬ 
complishments  managing  a  P&L. 

The  qualified  candidate  has  a  college  de¬ 
gree  and  at  least  3-5  years  previous  sales 
management  experience  in  a  business  pub¬ 
lication  and/or  3-5  years  experience  as 
publisher.  We  prefer  experience  in  both 
print  and  on-line  media. 

Reporting  to  a  group  publisher,  the  individu¬ 
al  we  are  seeking  will  receive  a  competitive 
salary,  bonus,  profit  sharing,  benefits  and 
more.  Overnight  travel  (30%)  will  be  neces¬ 
sary.  Relocation  assistance  may  be 
available. 

Inquiries  will  be  handled  in  confidence.  We 
are  an  equal  opportunity  employer.  All  inter¬ 
ested  candidates  should  submit  resume  and 
salary  history  to: 

Box  2042,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVER-nSING 


ADVERTISING  SALES  MANAGER 
Incredible  adventure  for  entrepreneurs  and 
sales  sharks  looking  for  fantastic  career  op¬ 
portunity.  Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  is  looking  for  high-energy  Sales 
Managers  to  build  and  lead  teams  at  small, 
start-up  California  daily  newspapers.  Abso¬ 
lutely  must  love  salesJooking  for  aggressive 
up  and  comers!  Competitive  compensation 
+  stock  options  for  aggressive  leaders.  Not 
for  the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required!  E-mail 
cover  letter,  resume,  salary  history: 
hr<^erkeleydailyplanet.net 
Or  Fax:  (510)841-5695 


Seattle:  Growing  community  paper  needs 
exp.  sales  exec.  To  $65,000.  Resume  to: 
tom@seattlepress.com 
(206)547-9660 


ADMINISTRATIVE 


ACADEMIC 


ACADEMIC 


NJ  weekly  newspaper  group  is  looking  for  a  publisher  to  head 
up  its  operations.  We  are  27  publications  with  weekly  circulation  of 
3^,(XX)  plus.  We  are  seeking  candidates  with  strong  experience  in 
weekly  publishing  and  a  record  of  success. 

Please  send  your  resume  to:  Penn-Jersey  I 

Advance,  Office  6717, 44  Veterans  Memorial 
Drive,  PO  Box  699,  Somerville,  NJ  08876. 


www.editorandpublisher.com 


CHAIR,  MISSOURI  SCHOOL  OF  JOURNALISM 


The  Missouri  School  of  Journalism  seeks  an  energetic,  creative  and  thoughtful 
business  journalist  to  occupy  the  first  Missouri  SABEW  Chair  in  Business  and 
Financial  Journalism. 

The  Chair  was  endowed  through  a  joint  fund-raising  campaign  by  the  Society 
of  American  Business  Editors  and  VYriters  and  the  School  of  Journalism.  The 
endowment  will  fund  a  salary  supplement  for  the  chair-holder  as  well  as 
teaching,  research  and  outreach  programs  in  business  journalism. 

At  least  five  years  of  journalism  experience  required,  with  at  least  three  years 
of  specialization  in  business,  finance  or  technology.  Master's  degree  preferred 
but  not  required. 

Working  with  colleagues  in  industry  and  the  academy,  the  holder  of  the 
SABEW  Chair  will: 

•  Administer  the  business  journalism  contest  sanctioned  by  the  Society  of 
American  Business  Editors  and  Writers 

•  Oversee  the  regularly  published  print  and  online  publications  of  the  Society 
of  American  Business  Editors  and  Writers  in  accordance  with  policies  estab¬ 
lished  by  its  Board  of  Governors. 

•  (Conduct  mid-career  conferences  for  business  journalists,  including  ones  on 
the  coverage  of  specialized  areas,  including,  but  not  limited  to,  personal 
finance,  technology,  and  small  business. 

•  Serve  as  an  ex-officio  member  of  the  board  of  governors  of  the  Society  of 
American  Business  Editors  and  Writers  and  as  an  advisor  to  the  organization 
and  its  executive  director  as  part  of  the  chair’s  commitment  to  insure  the 
viability  and  stability  of  the  organization. 

•  Attend  regional  and  national  meetings  of  the  Society  of  American  Business 
Editors  and  Writers. 

•  Attend  the  conferences  and  meetings  of  other  journalistic  organizations  and 
serve  as  a  spokesperson  on  issues  in  business  journalism. 

•  Recruit  minority  journalists  into  business  reporting. 

•  Lead  development  of  a  master’s  degree  emphasis  in  business  journalism 
that  combines  journalism  courses  with  course  offerings  in  the  University  of 
Missouri  College  of  Business. 

He  or  she  will  be  one  of  seven  new  chairs  at  the  School.  The  others  are  the  Max¬ 
ine  Wilson  Gregory  Chair  in  Journalism  Research,  the  Houston  Harte  Chair  in 
Newspaper  Journalism,  the  Lee  Hills  Chair  in  Free-FYess  Studies,  the  Curtis  B. 
Hurley  Chair  in  Public  Affairs  Journalism,  the  Knight  Chair  in  Journalism  and 
the  Missouri  Newspaper  Management  Chair. 

The  successful  candidate  will  join  a  school  with  a  rich  tradition  of  innovation. 
The  Missouri  School  of  Journalism,  founded  in  1908,  was  the  world’s  first.  It 
was  also  the  first  to  offer  master’s  and  doctoral  degrees  in  the  field.  It  has  resi¬ 
dential  programs  in  Washington  and  London. 

Its  teaching  and  research  laboratories  include  the  Columbia  Missourian,  a  daily 
community  newspaper;  the  Digital  Missourian,  operating  since  1992;  IPI 
Report,  the  International  Journalism  Magazine;  KBIA  radio,  a  public  radio  sta¬ 
tion;  KOMU-TV,  an  NCB  affiliate;  and  Missouri  Life,  a  bimonthly  regional 
magazine. 

Our  research  arm  is  the  Center  for  Advanced  Social  Research,  whose  clients 
for  survey,  content  evaluation  and  marketing  research  include  media  com¬ 
panies,  governmental  agencies,  and  major  foundations. 

Salary  will  be  highly  competitive.  It  is  anticipated  that  the  appointment  will  be 
at  the  level  of  full  professor,  professional  practice.  Nominations  or  letters  of 
interest  should  be  sent  to; 


Dean  Mills,  Dean,  Missouri  School  of  Journalism 
University  of  Missouri-Columbia 
102  Neff  Hall,  Columbia,  MO  65211-1200 

Consideration  of  application  will  begin  February  1  and  continue  until  the  ()Osi- 
tion  is  filled.  Equal  Opportunity  and  Affirmative  Action  Employer.  To  request 
ADA  accommodations,  contact  our  ADA  coordinator  at;(573)884-7278 
E-mail:  adawww@showme.missouri.edu) 


—  CLASSIFIED  ADVERTISERS - 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9  449 

visit  our  websitB 

- www.edltorandpubMsher.com - 
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ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
A  top  35  market  Is  currently  looking  for  an 
individual  to  lead  its  classified  department. 
The  Columbus  Dispatch,  of  Columbus, 
Ohio,  is  a  major,  progressive  newspaper 
committed  to  delivering  a  quality  product  to 
its  approximate  250,000  daily;  380,000 
Sunday  circulation.  The  qualified  individual 
must  have  a  proven  classified  track  record 
and  a  history  of  creative  product  develop¬ 
ment  and  a  proven  ability  to  lead  and  man¬ 
age.  This  individual  must  have  experience 
in  developing  classified  web  products  in 
conjunction  with  a  newspapers  new  media 
department. 

To  be  successful  this  person  must  have  an 
appetite  to  be  acbvely  involved  in  the  sales 
process,  an  ability  to  provide  effective  lead¬ 
ership  for  five  supervisors,  and  the  power 
to  lead  a  department  consisting  of  100  em¬ 
ployees.  This  position  reports  directly  to 
the  Director  of  Advertising.  A  college  de¬ 
gree  and  appropriate  experience  is  pre¬ 
ferred  but  an  individual  who  has  shown 
through  his/her  job  performance  an  ability 
ito  make  a  substantive  difference?  would 
be  given  equal  consideration. 

Qualified  candidates,  please  send  your 
resume  to  Mabry  Donabauer,  Human  Re¬ 
sources,  The  Columbus  Dispatch,  5300 
Crosswind  Drive,  Columbus,  OH 
43216-1289. 

BUREAU  ADVERTISING  MANAGER 
For  local  Charlotte  County,  FL  edition  of  the 
Sarasota  Herald-Tribune.  Experienced  man¬ 
ager  with  proven  competitive  sales  success 
a  must.  A  NY  Times  Co.  (EOE)  we  offer  ex¬ 
cellent  benefits  and  compensation  package. 
Send  resume  with  cover  letter  and  salary 
history  to:  Rob  Lee,  Herald-Tribune, 
801  S.  Tamiami  Trail,  Sarasota,  FL  34236. 


ADVERTISING 


CLASSIFIED  ADVERTISING  DIRECTOR 
The  Gazette  in  Colorado  Springs,  CO-IOOK 
daily,  120K  Sunday  and  growing,  is  seeking 
a  Classified  Advertising  Director. 

Reporting  to  the  Vice  President  of  Advertis¬ 
ing,  the  Classified  Advertising  Director  will 
be  responsible  for  designing,  developing 
and  leading  the  classified  sales  effort.  It  is 
vital  that  preferred  candidate  has  a  consist¬ 
ent  record  of  training  and  developing  per¬ 
sonnel  while  implementing  innovative  sales 
programs. 

This  is  the  ideal  opportunity  for  someone 
who  wants  to  “run  their  own  show"  in  classi¬ 
fied.  There  are  no  sacred  cows  here.  Our 
goal  is  to  have  a  classified  department  that 
provides  world-class  customer  service  and 
consistent  revenue  growth  while  providing 
our  associates  with  opportunities  to  im¬ 
prove  and  advance. 

Five  years  applicable  newspaper  manage¬ 
ment  experience  is  required.  Candidates 
should  understand  new  media  and  new 
technology  and  the  opportunities  they  pres¬ 
ent  the  newspaper.  Experience  in  a  com- 
pebtive  growing  market  a  definite  plus.  The 
ideal  candidate  will  have  experience  re¬ 
structuring  a  classified  department  from 
the  ground  up. 

Great  pay  and  benefits  package,  great 
management  team  and  a  great  place  to 
live!  Apply  to; 

Human  Resources 
The  Gazette 

30  South  Prospect  Street 
Colorado  Springs,  CO  80903 
Submit  a  letter  of  intent  specifically  ad¬ 
dressing  the  above  essential  position  re¬ 
quirements,  as  well  as  your  salary  history 
and  salary  expectations.  Deadline  to  re¬ 
spond  is  April  16th. 


ADVERTISING 


ADVERTISING  MANAGER 
Ames  Publishing  Company,  located  in  beau¬ 
tiful  Ames,  Iowa,  the  home  of  Iowa  State 
University,  is  searching  for  a  high  energy, 
hands-on  Advertising  Manager  with  proven 
leadership  skills  to  lead  a  young  but  very 
capable  advertising  department  to  great¬ 
ness. 

Requirements  include  5  plus  years  of  adver¬ 
tising  experience,  excellent  training  and 
mentoring  skills,  the  ability  to  develop  stra¬ 
tegic  plans  and  advertising  budgets  and  a 
proven  track  record  of  success. 

As  Advertising  Manager,  you’ll  be  responsi¬ 
ble  for  the  supervision  of  a  staff  of  21 
which  includes  the  advertising  departments 
of  The  Tribune,  a  10,500  daily,  and  three 
weekly  newspapers. 

We're  looking  for  a  goal  driven,  high  energy, 
“roll  up  the  sleeves”  manager  who 
would  enjoy  working  in  a  fun,  competitive 
atmosphere. 

Please  send  resume  and  salary  history  to: 

Scott  Jeffrey,  Vice  President  of  Sales 
The  Tribune 
217  5the  Street 
Ames,  lA  50010 

Or  E-mail  to:  sjeffrey@amestrib.com 


ADVERTISING  SALES  MANAGERS  (2) 

We  are  looking  for  experienced  advertising 
sales  professionals  to  manage  regional  and 
national  retail  accounts  for  one  of  the  larg¬ 
est  newspaper  groups  in  the  Philadelphia 
region. 

Candidates  should  have  a  proven  track  rec¬ 
ord  of  sales  growth  and  have  a  strong  desire 
to  perform  well  and  build  business.  Attenbon 
to  customer  service  as  well  as 
knowledge  of  the  newspaper  industry  and 
the  retailers  in  the  market  place  will  be  im¬ 
portant. 

We  offer  competitive  compensation  pack¬ 
ages  Including  medical,  dental,  pension  and 
401(k)  programs. 

If  you  are  interested  in  working  for  an  es¬ 
tablished,  growing  media  company  in  one 
of  the  top  markets  in  the  country  please  fax 
or  E-mail  your  resume  to; 

Calkins  Newspapers  Corporate  Advertising 
8400  Route  13 
Levittown,  PA  19057 
E-mail;  lszal@calkinsnewspapers.com 


SALES  MANAGERS 

Looking  for  fast  track  career  advancement 
to  Publisher?  Community  Media  Group  has 
openings  in  Indiana  and  Illinois.  Fax  resume 
including  a  history  of  your  sales  successes 
along  with  earnings  history  to: 

(618)  932-3848 


CIRCULATION 


HOME  DELIVERY  MANAGER 
The  Fayetteville  Observer  (66,000  dai¬ 
ly/76,000  Sunday)  seeks  a  Home  Delivery 
manager  to  oversee  and  grow  our  city  and 
state  areas.  Candidate  should  have  a  mini¬ 
mum  of  5  years  of  home  delivery  manage¬ 
ment  experience.  Salary  $50,000  plus 
commission  DOE.  Excellent  benefits.  For 
immediate  consideration,  send  resume, 
cover  letter  and  salary  history  to: 

Norrell  S.  Nelson,  Circulation  Director 
The  Fayetteville  Observer 
PO  Box  849,  Fayetteville,  NC  28302-0849 
Fax  to  (910)  486-5340 
Or  E-mail;  nelsonns@fayettevillenc.com 


CIRCUIA'nON 


COME  GROW  WITH  US 
The  Ogden  Newspapers,  a  growing  news¬ 
paper  group  based  in  Wheeling,  WV  is  ac¬ 
cepting  resumes  for  Circulation  Director 
positions.  We  are  searching  for  individuals 
who  excel  in  a  fast  paced  environment  and 
who  have  a  strong  background  in  all  aspects 
of  circulation  -  innovative  marketing 
ideas,  excellent  service  and  good  collec¬ 
tions.  We  currently  have  openings  at  our 
newspapers  in  Minnesota,  Ohio,  Pennsylva¬ 
nia,  New  York  and  West  Virginia.  These 
newspapers  range  from  8,000  to  35,000 
circulation  so  we  need  people  at  all  levels 
of  management  experience.  We  offer  a 
great  working  environment  where  good 
ideas  and  results  are  rewarded.  With  37 
newspapers  in  10  states  we  have  unlimited 
promotion  potential.  Many  of  our  Circulation 
Directors  have  become  Publishers.  Please 
send  your  resume,  salary  history  and  cover 
letter  to: 

The  Ogden  Newspapers,  Inc. 

Attn:  Bart  Leath 

1500  Main  Street,  Wheeling,  WV  26003 
Or  E-mail:  bleath@oweb.com 


CIRCULATION  PROMOTIONS  MANAGER 
The  Times-Picayune 

The  Promotions  Manager  will  create,  imple¬ 
ment  and  monitor  circulation  promotional 
initiatives  to  continually  increase  the  number 
of  subscribers  to  the  newspaper  in  the 
most  cost-effective  manner.  Reports  to  the 
Circulation  Director  and  interacts  routinely 
with  independent  dealers,  independent  con¬ 
tractors  and  employees. 

The  successful  candidate  will  also: 

•  Create  effective  promotional  programs 
utilizing  self-conducted  research  and 
analysis. 

•  Maintain  appropriate  data  to  observe 
trends  and  forecast  changes  that  will  in¬ 
crease  circulation. 

•  Effectively  monitor  an  established  pro¬ 
motion  budget. 

•  Keep  our  promotional  efforts  current 
and  progressive. 

Qualifications  include  experience  with  word 
processors  and  spread  sheet  application, 
ability  to  manage  multiple  projects  with  spe¬ 
cific  deadlines,  good  written  and  verbal 
communication  skills  and  the  ability  to 
make  presentations  to  diverse  groups.  Pre¬ 
fer  a  Bachelor’s  Degree  in  Marketing,  Man¬ 
agement  and/or  Communications  with  a 
minimum  of  five  years  of  direct  market¬ 
ing/promotions  experience  in  newspaper 
publishing  or  related  held.  MBA  a  plus. 

The  Times-Picayune’s  industry  leading  ben¬ 
efits  package  includes  a  choice  of  health 
plans,  dental  and  vision  coverage,  paid  va¬ 
cation,  a  long  and  short  term  disability 
package,  a  100%  Company  funded  defined 
retirement  benefit  plan,  and  a  matching 
401  (k)  plan. 

Send  resume  and  earnings  history  to: 
The  Times-Picayune 

Attn:  Philip  Ehrhardt,  Circulation  Manager 
3800  Howard  Avenue 
New  Orleans,  LA  70125-1429 
Fax:  (504)  826-3493 
E-mail:  pehrhardt@timespicayune.com 
An  equal  opportunity  employer  M/F 


“An  shouki  force  you  to  understanti,  to 
feel.  And  yet  Ho11>’>\’(kk!  ha.s  .setluced  us 
into  !x.*lieving  that  the  only  things  that 
matter  are  those  that  free  us  from  the  dol¬ 
drums  of  our  life.” 

-Danny  Glover,  actor,  1999 


ADVERTISING 


ADVERTISING 


ADVERTISING  DIRECTOR 

The  Columbian  in  Vancouver,  Washington  is  in  search  of  an  experienced 
community-minded  professional  to  lead  itis  talented  advertising  division. 
The  lOO-employees  in  the  ad  division  are  team  oriented,  experienced  and 
need  a  progressive  leader  to  build  revenue,  market  share,  and  customer 
satisfaction. 

We  are  one  of  the  fastest  growing  communibes  in  the  state.  On  the  Colum¬ 
bia  River  across  from  Portland,  Oregon,  we  have  all  the  benefits  of  a  met¬ 
ropolitan  market,  while  retaining  the  smaller  city  quality  of  life.  The  Pacific 
coast  and  Mt  Hood  are  within  100  miles. 

We  are  an  independent  and  family-owned,  53,000  daily  and  63,000  Suday, 
proud  of  our  culture  and  our  company,  and  our  accomplishments  in  the  art 
and  science  of  quality  newspapering. 

If  you  are  looking  for  an  opportunity  to  be  part  of  a  top  management  team 
in  a  non-  chain,  entrepreneurial  people-oriented  setting  and  are  experi¬ 
enced,  energetic,  fun  to  be  around,  and  have  a  passion  for  the  newspaper 
business,  then  you  may  be  right  for  this  job. 

Send  your  resume  along  with  a  cover  letter  and  salary  history  to: 
Scott  Campbell,Publisher 
The  Columbian 

PO  Box  180, Vancouver,  Washington  98666 

The  Columbian 

Sottthem  Washington ’s Largest  Daily  Newspaper 
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EDITORIAL 


EDITOR  for  state  agency.  Salary: 
$46,980-$57,108.  Location:Sacramento. 
Contact:  Kathleen  @  91&445T)255. 

Or  E-mail  KathleenS@bsa.ca.gov 
See  also  www.bsa.ca.gov 


DC  EDITOR  for  REASON  magazine.  Duties 
include  weekly  Web  column,  monthly  print 
column  on  national  politics.  Strong  repor¬ 
ting/analytical  skills  required.  Competitive 
pay  at  all  levels.  E-mail  resume  and  clips  to: 
gillespie@reason.com 


JOURNALIST:  CAPITOL  BUREAU 
The  Rio  Grande  Valley  Freedom  Newspaper 
Group  is  looking  for  an  experienced, 
self-motivated  journalist  to  operate  its 
one-person  Capitol  Bureau  in  Austin,  Texas. 
The  bureau  reports  to  the  editors  of  The 
Brownsville  Herald,  The  Monitor  in  McAllen, 
and  the  Valley  Morning  Star  in  Harlingen  on 
state  issues  relevant  to  the  Rio  Grande  VaF 
ley.  The  successful  candidate  for  this  job 
will  be  a  journalist  with  strong  reporting  and 
writing  skills,  and  someone  who  is  familiar 
with  Texas  politics  and  the  workings  of  the 
Texas  Legislature.  This  position  demands  a 
reporter  who  can  keep  up  with  the  fast  pace 
of  a  legislative  session  and  develop 
thoughtful  enterprise  pieces  when  the  Leg¬ 
islature  is  out  of  session.  Competitive  salary 
and  good  benefits  package.  Reply  with 
samples  and  resume  to:  Paul  Binz,  c/o  The 
Monitor,  P.O.  Box  760,  Me  Allen,  TX  78505 
E-mail:  pbinz@themonitor.com 
Phone:(956)  971-1897 


EDITORIAL 


LAKE  LIFE  AND  THE  ENVIRONMENT 
We’re  looking  for  a  reporter  to  cover  fea¬ 
tures  and  news  from  our  North  Idaho  bureau 
in  Coeur  d’Alene,  Idaho.  The  beat: 
lake  life,  water  quality  and  other  environ¬ 
mental  issues,  from  field  burning  to  forest 
health.  Experience  with  handling  controver¬ 
sy  fairly  and  accurately  is  required.  So  is 
the  ability  to  tell  a  tale. 

The  Spokesman-Review  is  a  135,000-  circu¬ 
lation  newspaper  ranked  among  the  top  25 
by  CJR.  Our  newsroom  is  known  for  its  fo¬ 
cus  on  quality,  high  morale,  creativity,  and 
teamwork  among  editors,  reporters  and 
photographers.  Send  letter  outlining  your 
philosophy  on  environmental  journalism, 
ideas  for  covering  this  beat,  a  resume  and 
8-10  clips  to: 

Managing  Editor  Peggy  Kuhr 
The  Spokesman-Review 
999  W.  Riverside  Avenue 
Spokane,  WA  99201 


SPORTS  EDITOR/WRITER:  reporting, editing, 
page  layout  and  headline  writing,  communF 
ty  sports  include  basketball,  baseball, 
cross  country,  soccer,  track,  wrestling,  and 
volleyball.  5  days  on/2  days  off,  6,000  cir¬ 
culation,  morning  distribution,  state-of-the 
art  equipment,  Mac  computers.  Word  and 
Quark  software,  pleasant  work  environment, 
island  living,  located  in  rain  forest, 
benefits:  profit  sharing,  medical/dental 
insurance,  paid  vacation,  sick  leave  and 
401(k).  Send  clips,  cover  letter  and  resume 
to:  Scott  Bowlen,  Ketchikan  Daily  News, 
501  Dock  St./P.O.  Box  7900,  Ketchikan, 
AK  99901. 


EDITORIAL 


DO  GREAT  JOURNALISM  ON  THE  GREAT 
PLAINS 

The  Wichita  Eagle,  an  award-winning  Knight 
Ridder  paper  in  Kansas,  has  openings  for 
journalists  who  are  passionate  about  great 
newspapers.  Weire  looking  for  enterprising 
and  creative  people  to  join  our  team  as: 
arts/pop  music  writer;  retail/real  estate  re¬ 
porter;  K-12  education  reporter;  night  met¬ 
ro  editor;  Public  Life  team  leader;  and  news 
page  designer.  EOE.  Send  resume,  clips 
and  references  to: 

Gary  Rice,  Assistant  Managing  Editor 
The  Wichita  Eagle 

P.O.  Box  820,  Wichita,  KS  67202-0820 
E-mail:  grice@wichitaeagle.com 


COPY  EDITOR 

The  Durango  Herald,  a  seven-day  morning 
newspaper  in  the  spectacular  mountains  of 
Southwest  Colorado,  has  an  opening  for  a 
copy  editor.  This  fulFtime  person  edits  local 
and  wire  stories,  cutlines,  and  other  news 
and  editorial  content;  writes  headlines;  de¬ 
signs  and  paginates  section  fronts  and  in¬ 
side  pages  in  Quark  XPress;  and  proofreads 
pages.  Send  a  cover  letter,  resume 
and  work  samples  to:  David  Staats,  Manag¬ 
ing  Editor,  The  Durango  Herald,  P.O.  Drawer 
A,  Durango,  CO  81301.  More  info  at: 
www.durangoherald.com 


ASSISTANT  EDITOR  position  with  some 
general  news  and  feature  writing  responsF 
bilities.  B.A.  in  Journalism  and/or 
equilvalent  newspaper  experience.  Quark 
experience  preferred.  Excellent  benefits. 
Send  resume,  clips  and  references  to:  1. 
Bruce  Henke,  Publisher,  Jamestown  Sun, 
P.O.  Box  1760,  Jamestown,  ND  58402 


ADMINISTRATIVE 


EDITORIAL 


COPY  EDITOR,  BUSINESS 
The  Houston  Chronicle  is  seeking  a  busk 
ness  news  copy  editor.  Experience  working 
for  a  business  section  isnit  essential,  but 
strong  editing  and  headline-writing  skills 
are.  Our  desk  edits  stories  covering  a  wide 
range  of  subjects,  including  consumer  tech¬ 
nology,  small  business,  Mexico,  personal  fi¬ 
nance  and  workplace  issues.  Depending  on 
interest,  a  variety  of  tasks  are  possible:  lay¬ 
out,  editing  business  features  and  filling  in 
as  slot.  Among  valuable  qualities  to  bring  to 
the  job  is  an  inquisitive  mind,  poise  under 
deadline  pressure  and  an  interest  in  busi¬ 
ness.  Send  cover  letter,  resume  and  work 
samples  to  Bill  Montgomery: 

Business  News  Copy  Chief 
Houston  Chronicle 

P.  0.  Box  4260,  Houston,  TX  77210 
Equal  Opportunity  Employer 


SPORTS  EDITOR  -  With  emphasis  on  both 
“sports’  and  “editor’  Tearrvbuilder  who  can 
find  innovative  ways  to  serve  traditional 
readers  while  drawing  new  readers  to  the 
section.  Minorities  and  women  encouraged 
to  apply.  Send  resume  and  writing  samples 
to  Human  Resources  Department,  Yakima 
Herald-Republic,  P.O.  Box  9668,  Yakima, 
WA  98909.  We  are  a  member  of  The  Seat¬ 
tle  Times  group  and  an  equal  opportunity 
employer. 


CORRESPONDENT/FREELANCERS 
Weekly  national  financial  newspaper.  Two 
positions,  one  to  cover  the  Midwest  region 
and  one  to  cover  the  New  England  region. 
Experience  writing  about  financial  services 
industry.  Ability  to  handle  multiple  assign¬ 
ments.  Some  travel.  Send  resume  and  clip¬ 
pings  to  E.  Barr,  560  Village  Boulevard, 
West  Palm  Beach,  FL  33409. 


ADMINISTRATIVE 


MANAGING  EDITOR 
PORTLAND,  MAINE 

We  are  looking  for  a  creative,  talented, 
self-sufficient  editor  to  fill  the  Managing  EdF 
tor  position  for  Professional  Mariner,  a 
30,000  circulation  trade  magazine.  Send 
resume  and  samples  to: 

Bruce  Cole,  Professional  Mariner 
P.O.  Box  418,  Rockport,  ME  04856 
E-mail:  shipexpo@midcoast.com 
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REPORTER  needed  to  produce  clean,  crisp 
copy  and  quality  photographs  for  small, 
fast-growing  weekly.  Expect  challenging  as¬ 
signments  on  major  issues  in  rapidly  deveF 
oping  Caribbean  island.  Ideal  for  serious, 
career-oriented  journalist.  Salary  $285  per 
week.  Resume,  clips  to: 

Box  2044,  Editor  &  Publisher 
770  Broadway,  7th  FL,  NY,  NY  10003 


EDITORIAL 


HIRe  IDEALS 


Need  to  hire  the  ideal  person  for  that  tough-to-fill  job?  We  have  the  ideal  way  to  do 
it;  with  an  EMPLOYMENT  AD  in  EDITOR  &  PUBLISHER’S  NEWS 
INDUSTRY  CAREER  GUIDE, aspecial  section  in  our  APRIL  23, 2001  issue. 
The  Guide,  devoted  to  advice  news,  and  analyses  concerning  newspapering  as 
a  career,  will  be  filled  with  articles  of  interest  to  the  people  you  want  to  reach: 
The  most  serious  and  best-qualifled  candidates 
for  a  position  at  your  paper. 

All  ads  are  display  ads,  for  maximum  impact,  and  the  rates  are  surprisingly  affordable. 
The  deadline  is  April  1 1 , 2001 ,  so  reserve  your  space  now  by  calling: 

Hazel  Preuss  or  Michele  MacMahon  at  (888)  825-9149 


IVCEDIATT 

managementXX 

Recruitment  Specialists 

Some  of  our  current  assignments: 

CaU  Center  Manager  -  Large  weekly  newspaper  group 
seeks  experienced  classified  manager,  strong  people  skiUs 
and  marketing  insight;  exceptional  company,  benefits  and 
opportunity. 

General  Manager  -  Community  newspaper  group  in 
Midwest  seeks  strong  saJes-oriented  manager  to  oversee 
23  publications  with  over  300,000  circulation;  need 
experietKed  professional. 

Classified  Advertising  Director  -  Florida  daily 
newspaper  (circulation  75,000  to  130,000)  needs 
experienced  leader  to  help  drive  classified  activities  and 
staff;  good  compensation  and  environment. 


Contact  us  if  you  have  a  recruitment  need.. .or 
send  your  resume  for  current  or  future  openings. 

1605  Colonial  Parieway,  Suite  240  ■  Inverness,  IL  60067 
847.963.9300  ■  inm2@voyager.net  ■  fax  847.934.6607 
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editors 


Bloomberg  News  provides  comprehensive  coverage  of  markets, 
economies,  companies,  politics,  sports  and  more.  Syndicated  in 
numerous  papers  globally,  our  award-winning  news  service  is 
seeking  the  brightest  and  the  best  Editors  for  our  growing  news 
bureaus  around  the  world. 


NORTH  AMERICA:  New  York,  Boston,  Princeton, 
Washington,  Atlanta,  San  Francisco,  Chicago... and  other 
locations!  Editors  will  edit  copy  on  industries  including: 
banking,  energy,  telecommunications,  technology,  consumer, 
commodities,  sports,  aerospace... and  many  more! 

EUROPE/ASIA:  London,  Frankfurt,  Brussels, 
Stockholm,  Zurich,  Madrid,  Tokyo,  Seoul,  Hong  Kong, 
Singapore,  Sydney...  and  others!  Edit  copy  on  companies, 
economies,  markets,  commodities. 


QUALIFICATIONS: 

•  5  years  editing  copy,  preferably  for  a  major  news  organization 

•  Expertise  with  financial  news  a  plus 

•  Confidence  to  manage  stories,  lead  reporters  and  uphold 
standards 

•  Proficiency  with  numbers  as  well  as  words 

•  Capability  to  edit  stories  on  real-time  deadlines 

Please  send  resume  and  writing  clips  to;  John  Scheirer, 
Bloomberg  News  Recruiting,  100  Business  Park 
Drive,  Princeton,  NJ  08542.  Please  specify  geographic 
preference.  An  equal  opportunity  employer  m/f/d/v. 


Bloomberg 
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ASSISTANT  FEATURES  EDITOR 
A  125,000/150,000  metro  daily  is  seeking 
an  experienced  content  editor.  Successful 
candidates  will  have  good  communication 
and  time-management  skills  and  the  ability 
to  develop  story  ideas  and  juggle  daily, 
weekend  and  special  projects.  Send  letter, 
resume  and  work  samples  to: 

Kristin  Wilkison,  The  News  Journal 
Box  15505,  Wilmington,  DE  19850 
Or  kwilkison@delawareonline.com 


COPY  EDITOR 

We’re  looking  to  add  a  new  face  to  our 
editing/page  design  team.  Strong  headline 
writing  skills,  knowledge  of  QuarkXPress  re¬ 
quired.  We’re  a  35,000  AM  in  the  hills  of 
western  PA,  45  minutes  to  Big  Ten  universi¬ 
ty,  2-3  hours  to  two  major  cities.  If  you’d 
like  to  join  our  growing  newsroom,  send 
resume  and  work  samples  to: 

Loii  Matta-Rhode,  News  Editor 
Altoona  Mirror 

P.O.  Box  2008,  Altoona,  PA  16603 
Or  E-mail:  lrhode@altoonamirror.com 


PHOTOJOURNALIST 

Immediate  opening  for  someone  who  can 
take  great  photos  and  provide  complete, 
accurate  information.  Assignments  include 
sports,  breaking  news,  features  and  “grip 
and  grins.”  Company-provided  D-1  cameras. 
Must  be  able  to  get  along  with  editors,  re¬ 
porters  and  the  public.  Competitive  pay  and 
excellent  benefits  at  a  small  city  daily  that  is 
part  of  Copley  Press.  EOE.  Send  resume 
and  non-returnable  work  samples:  The  Reg¬ 
ister-Mail;  Don  Cooper,  publisher;  140  S. 
Prairie  St.,  Galesburg,  IL  61401;  email  to: 
dcooper@register-mail.com 


PHOTO  EDITOR 

Needed  to  coordinate  photo  staffs  for  two 
mid-sized  dailies  that  share  a  common  pagi¬ 
nation  desk.  Requires  excellent  organiza¬ 
tional  and  management  skills  and  strong 
newspaper  photography  background  as 
well  as  excellent  photo  skills,  and  extensive 
knowledge  of  current  equipment  and  tech¬ 
niques  including  digital  cameras  and  dark¬ 
room  software.  Prefer  experience  in  a 
competitive  market. 

Duties  will  involve  photo  coverage  coordina¬ 
tion;  working  with  pagination  desk  on  photo 
placement,  display,  and  editing  of  photos; 
working  with  production  to  ensure  high  re¬ 
production  values,  and  direction  of  photog¬ 
raphers  on  both  staffs. 

We  offer  an  excellent  pay  and  benefits 
package. 

To  apply  send  resume  and  portfolio  to: 
Human  Resources 
The  Morning  News 
2560  No.  Lowell  Road  ,  P.O.  Box  7 
Springdale,  AR  72765 
E-mail:  jeaton@nwaonline.net 
Fax:  (501)  872-5006 
EOE  -  Drug  Screen  Required 


REPORTER -FULL  TIME 
Weekly  national  financial  South  Flori¬ 
da-based  newspaper.  Some  experience 
covering  financial  services  industry.  Ability 
to  handle  multiple  assignments.  Some  trav¬ 
el.  Opportunity  to  advance.  Salary  mid-  to 
high  $20s.  Send  resume  and  clippings  to 
E.  Barr,  560  Village  Boulelvard,  West  Palm 
Beach,  FL  33409. 
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COPY  EDITOR/PAGE  DESIGNER 
The  Charleston  (VW)  Gazette  has  an  opening 
on  its  copy  desk  for  a  page  designer. 
Qualified  candidates  should  have  strong 
editing  skills  and  experience  in  laying  out 
and  designing  news  and  features  pages. 
Proficiency  with  QuarkXPress  is  a  must. 
The  award-winning  Gazette  is  West  Virginia’s 
largest  newspaper  with  a  51,000  daily 
circulation,  91,000  on  Sunday.  We’re  the 
morning  newspaper  in  the  state  capital. 
We’re  close  to  many  outdoor  recreation  op¬ 
portunities  from  Whitewater  rafting  to  skiing. 
We  offer  competitive  salary  and  full 
benefits,  401(k).  Send  your  resume  and 
work  samples  to:  Rosalie  Earle,  Managing 
Editor,  The  Charleston  Gazette,  1001  Vir¬ 
ginia  Street  E.,  Charleston,  WV  25304. 


EDITORIAL  POSITIONS 
The  Salt  Lake  Tribune,  an  agenda-setting, 
statewide  newspaper  with  unusual  back¬ 
bone,  has  the  following  openings: 

MEDICAL  WRITER: 

As  a  beat,  you  will  cover  a  major  med 
school,  world  re-renowned  genetics  re¬ 
search  center.  Huntsman  Cancer  Institute, 
Moran  Eye  Center,  and  health  issues  for 
Utah’s  2  million  residents.  Experience  in 
science  or  medical  reporting  sought.  You 
will  be  teamed  with  a  fulltime  science  writer. 
Attention:  Deputy  Editor  Tim  Fitzpatrick. 
BUSINESS  EDITOR: 

Lead  a  6-person  Business  Desk  that  sees 
high-tech,  economy,  trends,  legal  suits  and 
business  law,  overviews,  profiles,  scams 
and  scoops  as  its  forte.  Healthy,  diverse 
economy.  No  sacred  cows.  Business  writ¬ 
ing/editing  experience  desired.  Attention: 
Deputy  Editor  Vern  Anderson. 

SPORTS  COPY  DESK: 

Utah  has  it:  NBA,  WNBA,  AAA  college  team- 
s,  pro  soccer/volleyball/golf,  bor- 
der-to-border  prep  coverage,  and  the 
biggest  dance  of  all-the  2002  Olympics. 
Design  creativity,  tight  editing,  interest 
sought  or  our  6-person  copy  desk.  If  you 
like  sports  and  can  edit  crisply,  write  snap¬ 
py  headlines  and  are  able  to  handle  pres¬ 
sure  and  night  work,  go  for  it.  Knowledge  of 
DTI  pagination  system  a  plus.  Attention: 
Deputy  Editor  Holly  Mullen. 

Yes,  Utah  has  its  weird  moments,  but  it  also 
is  a  stunning,  laid  back,  newsy  state. 
The  independent,  130-year  old  Tribune  is 
the  state’s  dominant  news  medium,  offering 
competitive  salaries  and  attractive  benefits. 
Apply  to  the  appropriate  deputy  editor  by 
March  31st  at:  The  Salt  Lake  Tribune,  143 
South  Main  Street,  Salt  Lake  City,  UT 
84111. 


MONEY  EDITOR 

The  Observer-Dispatch,  a  48,000  circula¬ 
tion  Gannett  Co.  Inc.-owned  daily  paper  in 
Utica,  NY,  is  seeking  a  well-organized,  moti¬ 
vated  individual  to  become  our  Money  Edi¬ 
tor.  The  Mohawk  Valley  of  Upstate  New  York 
has  gone  through  major  economic  changes 
in  recent  years,  so  business  coverage  is 
central  to  our  mission.  The  successful  can¬ 
didate  will  have  strong  communications,  ed¬ 
iting  and  analytical  skills.  Knowledge  of 
computer-assisted  reporting  a  plus.  Please 
send  cover  letter,  resume  and  clips  to  John 
Dye,  Editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  13501.  The  Ob¬ 
server-Dispatch  is  an  EEOC  employer  and  is 
committed  to  diversity  in  the  newsroom. 
www.editorandpublisher.com 


EDITORIAL 


HEALTH/MEDICAL  WRITER 
The  Grand  Rapids  Press  (150,000  daily, 
200,000  Sunday)  has  an  opening  for  a 
health/medical  writer.  West  Michigan  is  the 
state’s  fastest  growing  region  and  is  home 
to  a  new  world<lass  cancer  institute,  one 
of  the  many  major  local  medical  develop¬ 
ments.  Applicants  must  have  demonstrated 
ability  to  break  news  and  author  compelling 
features. 

A  minimum  of  five  years  of  daily  newspaper 
experience  required,  with  past  medi¬ 
cal/health  experience  preferable. 

This  job  with  the  Michigan  Press  Associa¬ 
tion’s  1999  Newspaper  of  the  Year  will 
bring  a  successful  candidate  to  a  growing 
region  midway  between  Chicago  and 
Detroit. 

Excellent  employee  benefit  package  in¬ 
cludes  401(k),  Medical,  Dental,  Life  Insur¬ 
ance,  vacation,  paid  holidays,  eye  care, 
award  programs,  discounts  and  competitive 
salary. 

Resumes  with  at  least  three  professional 
references,  seven  clips  a  must  and  cover 
letter  outlining  your  qualifications  may  be 
sent  to: 

John  Barnes,  Metro  Editor 
Grand  Rapids  Press 
155  Michigan  Street,  NW 
Grand  Rapids,  Ml  49503 
Or  E-mail:  jbarnes@ccmail.gr-press.com 
Please,  no  phone  calls 
Equal  Opportunity  Employer 

SPORTS  DESK  LAYOUT  EDITOR 
We  are  a  7-day  AM  Mac-based  newsroom. 
Home  of  threepeat  Texas  State  Football 
champions.  Minor  league  baseball  with  new 
$45  million  sports  complex  under  con¬ 
struction.  Excellent  benefits.  Send  resume 
to  Sports  Editor  Terry  Williamson,  Midland 
Reporter-Telegram,  201  E.  Illinois  Avenue, 
Midland,  TX  79701. 

Email:  Twil@mrt.com 


AGGRESSIVE  STORY  TELLER  with  a  knack 
for  dicing  out  the  real  story  is  sought  by 
the  Findlay  (OH)  Courier  to  cover  county 
government  and  politics,  and  a  variety  of 
assignments.  The  Courier  is  a  6-day, 
24,000  circulation  AM  paper.  Send  resume 
and  clips  to  Kurt  Leonard,  City  Editor,  The 
Courier,  701  W.  Sandusky  Street,  Findlay, 
OH  45840.  Phone  (419)  427-8415  after  4 
p.m.;  E-mail:  kurtleonard@thecourier.com 

FULL-TIME  REPORTER 
Idaho’s  most  dynamic  daily  needs  a  versa¬ 
tile,  energetic  reporter  willing  leave  the  of¬ 
fice,  chase  leads  and  produce  top-notch 
work.  The  award-winning  Idaho  State  Jour¬ 
nal  is  a  great  place  to  continue  a  burgeoning 
career  -  applicants  from  weeklies  and  small 
dailies  and  recent  grads  are  encouraged  to 
apply.  Hiking,  biking,  fishing,  hunting,  camp¬ 
ing  and  skiing  all  start  out  our  back  door. 
Send  resume  and  clips  to:  Chris  Hunt,  City 
Editor,  Idaho  State  Journal,  P.O.  Box  431, 
Pocatello,  ID,  83204. 

or  email  to  chunt@journalnet.com 

MANAGING  EDITOR 

Weekly  Jewish  newspaper  seeks  managing 
editor  with  excellent  writing,  editing  man¬ 
agement  skills.  3-5  years’  experience, 
knowledge  of  Jewish  community  required. 
Send  resume,  salary  requirements,  two 
clips  to:  Executive  Editor,  Wisconsin  Jewish 
Chronicle,  1360  N.  Prospect  Ave.,  Milwau¬ 
kee,  Wl  53202. 
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He  wasn't  juit 
blowing  (moke. 


I  Dallas  Observer  Staff 

fe. '  \  Writer  Robert  Wilonsky 

I  ^  ,  has  occasionally  pointed 

out  to  us  that  he's  one  of 
I "  I  the  best  in  the  business. 

,  Apparently,  he  was  right, 

x-  ..  L^st  year  Brill's  Content 

released  its  All  Star 

o  K  smartest,  most 

Robert  Wilonsky,  Dallas  Observer  ’ 

intriguing  stories"  in  the 
country.  And  there  was  Robert,  picked  as  one  of 
the  best  music  writers  in  the  land. 

But  we  already  knew  that.  That's  why  Wilonsky's 
music  reviews  and  popular  culture  column  appear 
regularly  in  many  New  'Times  papers. 

With  13  newspapers  and  more  than  a  million 
readers.  New  'Times  is  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffs. 


NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  •  Los  Angeles 
New  Times  •  Dallas  Observer  •  Houston  Press  •  Denver 
Westword  •  Miami  New  Times  •  Broward  New  Times  • 
Cleveland  Scene  •  Kansas  City  Pitch  Weekly  •  St.  Louis 
Riverfront  Times  •  Fort  Worth  Weekly  •  East  Bay  Express 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  online  at; 

www.newtimes.com 
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HANLEY-WOOD,  LLC,  is  the  leading  busi- 
ness-to^)usiness  information  provider  in  the 
residential  and  commercial  construction  in¬ 
dustry.  We  have  an  immediate  need  for  an 
experienced  EDITOR  to  manage  the  editori¬ 
al  aspects  of  ProSales  Magazine.  Qualified 
candidates  will  possess  5-t-  years  magazine 
editing  experience,  a  Bachelor's  degree,  a 
broad  knowledge  of  business-to-business 
publications,  and  public  speaking  experi¬ 
ence.  Experience  managing  edit  staff  is  also 
required.  Send  resume  and  cover  letter 
in  confidence  to: 

Dept.  PSEdiVEtS,  Hanley-Wood,  LLC 
One  Thomas  Circle,  NW,  Suite  600 
Washington,  DC  20005 
Fax  (202)  785-1974 
E-mail:  job4@hanley-wood.com 
Visit  us  at  www.hanely-wood.com 


City  Editor 

Growing  24K  southern  Idaho  daily  needs 
experienced  leader,  teacher,  wordsmith  to 
make  our  talented  staff  even  better.  Com¬ 
petitive  pay  and  benefits,  plus  splendid  out¬ 
doors  (skiing,  Whitewater,  fishing,  more). 
Send  resume,  work  samples,  reference  list 
to:  Clark  Walworth,  Managing  Editor,  The 
Times-News,  P.O.  Box  548,  Twin  Falls,  ID 
83303. 

Equal-opportunity,drug-free  workplace 


COVER  SOUTH  FLORIDA’S 
MOVERS  &  SHAKERS 

The  Miami  Daily  Business  Review,  an  award 
winning  business  and  legal  daily  in  Miami, 
Fort  Lauderdale  and  West  Palm  Beach,  is 
always  looking  for  writers  with  a  thirst  for 
breaking  news  and  a  flair  for  excellent  writ¬ 
ing.  Our  readers,  subjects  and  sources  are 
the  people  and  businesses  that  shape 
South  Florida.  If  you  can  meet  high  stand¬ 
ards  and  compete  in  an  intense  and  exciting 
journalism  market,  please  send  your  resume 
and  clips  to: 

Editor,  Miami  Daily  Business  Review 
One  S.E.  Third  Avenue,  Suite  900 
Miami,  FL  33131 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 
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REPORTER 

40,000  daily  in  Central  Washington  is 
looking  for  a  self-motivated,  resourceful  re¬ 
porter  for  our  Lower  Yakima  Valley  bureau. 
We  need  a  reporter  who  can  identify,  ex¬ 
plore,  understand  and  clearly  explain  issues 
in  diverse  and  changing  communities,  in¬ 
cluding  the  Yakama  Indian  Reservation. 
Two  years  on  a  daily  preferred,  but  appli¬ 
cants  with  strong  weekly  newspaper  experi¬ 
ence  or  recent  grads  with  solid  daily 
internships  may  be  considered. 
Spanish-language  skills  a  plus.  Send  a  let¬ 
ter  of  application,  resume  and  writing  sam¬ 
ples  to  Human  Resources  Department, 
Yakima  Herald-Republic,  P.O.  Box  9668, 
Yakima,  WA  98909.  We  are  a  member  of 
The  Seattle  Times  group  and  an  equal  op¬ 
portunity  employer. 


News  Editor 

The  Anniston  Star,  one  of  the  most  storied 
newspapers  in  the  South,  has  an  opening 
for  news  editor.  We  are  known  for  produc¬ 
ing  a  top-rated  product  and  highly  acclaim¬ 
ed  journalists.  Time  magazine  lists  us 
among  the  best.  So  do  recruiters. 

Our  news  editor  must  be  skilled  in  copy 
editing,  pagination,  design  and  leadership. 
A  talented  desk  and  fun  enterprise  projects 
await.  Send  letter,  clips  to: 

Troy  Turner,  Managing  Editor 
P.O.  Box  189,  Anniston,  AL  36202 


CITY  EDITOR  &  COPY  EDITOR 
CITY  EDITOR:  Newspaper  located  in  the 
heart  of  the  Rocky  Mountains  seeks  a 
strong  leader  to  oversee  reporting  staff  of 
six  for  a  daily  paper.  Applicant  needs  to  be 
motivated  with  strong  leadership  and  excel¬ 
lent  grammar  and  AP  style  skills.  Must  have 
a  passion  for  the  news  business. 

COPY  EDITOR:  Seeking  bright,  resourceful 
and  innovative  copy  editor  to  design  pages, 
edit  copy,  write  headlines  as  well  as  other 
news  desk  duties.  Strong  language  skills, 
passion  for  accuracy,  and  knowledge  of 
QuarkXPress  required.  Send  cover,letter  re¬ 
sume  and  work  samples  to: 

Human  Resources  Director 
P.O.  Box  6607 
Avon,  CO  81620 

Please  specify  position  of  interest.  EOE 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of  time 
it  takes  to  report  and  write  a  story  is  deter¬ 
mined  by  the  story  itself-not  by  inch-count 
limits  or  the  expectations  of  focus  groups. 
We’re  looking  for  experienced  journalists 
who  share  the  same  view.  We  have  immedi¬ 
ate  openings  for  staff  writers  at  our  papers 
in  Cleveland,  Kansas  City,  Phoenix,  and  Ft. 
Worth.  Qualified  candidates  will  have  a 
strong  background  in  news  and  the  ability 
to  write  compelling,  magazine-length  stories 
based  on  in-depth  reporting.  New  Times  of¬ 
fers  competitive  salaries  and  benefits. 
Interested  candidates  should  send  a  cover 
letter,  resume,  clips  and  three  well-devel¬ 
oped  story  ideas  about  the  city  in  which 
they  live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 
To  learn  more  about  New  Times,  visit  our 
website  at  www.newtimes.com 


INFORMA-nON  SYSTEMS 


DIRECTOR  OF  INFORMATION  TECHNOLOGY 
The  Portland  Press  Herald/Maine  Sunday 
Telegram,  Maine’s  leading  provider  of  news 
and  information,  located  in  beautiful  and 
historic  Portland,  seeks  an  experienced 
senior  Information  Technology  manager  to 
supervise  and  manage  technology  re¬ 
sources.  The  candidate  will  be  responsible 
for  all  computer,  data  communication  and 
telephone  systems  used  for  advertising 
sales,  news,  page  production,  and  newspa¬ 
per  distribution  and  accounting  operations. 
Specific  responsibilities  include: 

•  Managing  technical  staff  and  resources 
to  make  sure  user  department  needs 
are  met  and  problems  are  resolved 

•  Project  planning  and  management  for 
all  technology  related  projects 

•  Planning  and  budgeting  for  new  hardware, 
software,  maintenance  contracts 
and  supplies 

•  Support  for  user  department  operations 
and  training 

•  Managing  outside  vendor  relationships 
Experience  with  UNIX,  NT,  Macs  and  PC 
Networks  is  required.  Staff  Management 
experience  is  required.  Successful  candi¬ 
date  must  demonstrate  technical  skills  to 
research  and  solve  problems.  Knowledge 
of  manufacturing  business  and  production 
applications  required,  experience  within  a 
publishing  environment  is  preferred.  Bache¬ 
lor’s  degree  in  Computer  Science,  related 
field  or  equivalent  work  experience  is  re¬ 
quired. 

Competitive  salary,  bonus  and  benefits 
package  including  health,  dental,  401(k)  an- 
d  pension.  Send  resume  and  cover  letter 
with  salary  requirements  to: 

Portland  Press  Herald/ 

Maine  Sunday  Telegram 
Human  Resources  Department 
Attn:  “Director  of  IT  Search” 

390  Congress  Street,  Portland,  ME  04101 
Equal  Opportunity  Employer 


MAILROOM 


PACKAGING  CENTER  MANAGER 
The  Poughkeepsie  (NY)  Journal  is  seeking 
an  experienced  manager  for  our  Packaging 
Center.  The  manager  would  be  responsible 
for  press  and  insert  runs  in  a  heavy  com¬ 
mercial  environment.  The  position  requires 
an  individual  with  strong  leadership  and  ex¬ 
cellent  people  skills,  while  being  able  to 
meet  deadline  goals.  Must  have  strong 
knowledge  of  equipment.  Please  forward  a 
resume  to:  Howard  Lawrence,  Production 
Director,  Poughkeepsie  Journal,  P.O.  Box 
1231,  Poughkeepsie,  NY  12602  or  call 
(845)  4374791.  EOE 


PHOTOGRAPHY 


STAFF  PHOTOGRAPHER 
The  Midland  Reporter-Telegram,  a  Hearst 
owned  daily  in  Midland,  Texas,  has  an  im¬ 
mediate  opening  for  a  full  time  photogra¬ 
pher  position. 

The  MRT  is  a  fully  digital  work  environment, 
with  the  company  providing  a  Nikon  D-1 
camera  and  full  assortment  of  lenses  to 
each  photographer.  All  work  is  done  on  Ma- 
c,  with  two  G-3  Powerbooks  for  sending  fro- 
m  the  field.  Photogs  shoot  everything  from 
spot  news  to  AA-baseball.  The  position 
open  is  the  evening  slot  and  a  strong 
sports  shooter  is  desired.  Knowledge  of 
Photoshop  is  a  must. 

To  apply,  send  a  cover  letter,  resume  and 
portfolio  (digital  is  preferred,  on  Mac  for¬ 
matted  Zip  disk  or  CD.)  to:  Tim  Fischer, 
Chief  Photographer,  The  Midland  Report¬ 
er-Telegram,  201  E.  Illinois  Ave.  Midland, 
TX  79701. 


PRESSROOM 


PRESS  FOREMAN  for  nightshift  pressroom 
operations  running  an  8  unit  Urbanite.  Prefer 
supervisory  experience  and  five  years 
offset  experience.  Area  has  abundant  out¬ 
door  activities  from  hunting  and  fishing  to 
hang  gliding.  Position  offers  competitive 
compensation  packages  and  advancement 
opportunities  with  Paxton  Media  Group. 

Apply  to: 

Tim  Moore,  The  Courier 
P.O.  Box  887,  Russellville,  AR  72811 
FAX  (501)  968-2832 
Equal  Opportunity  Employer 


-POSITIONS  WANTED- 


ADMINISTRATIVE 


Publisher/Advertising  Director  seeks  to  relo¬ 
cate.  15  plus  years  of  successful  manage¬ 
ment  with  small  and  mid-sized  dailies,  both 
public  and  private.  Excellent  record  of 
accomplishment  and  references.  Prefer  to 
be  within  500  miles  of  Kansas  City.  Call  Stan 
Wilson  (316)  2254677  or  email  to:  swils@- 
globenetworks.com 


ADVERTISING 


AD  DIRECTOR  seeks  new  opportunity  to 
grow  revenue  with  daily  newspaper.  20 
years  successful  experience.  MBA,  Knight 
Ridder  and  Gannett  trained.  Excellent  lead¬ 
ership  skills.  E-mail  to: 

NewspaperAdvDir@aol  .com 


Classified 
fl  d  u  e  r  t  i  s  e  r  s 


If  you  don’t 
see  a  category 
that  fits  your  needs 
please  call  us  at  888.825.9149. 

For  space/material  deadlines  call: 

Michele  Golden  at  646.654.5304 


C8  EDITOR& PUBLISHER  CLASSIFIEDS  MARCH  26,  2001 


www.editorandpublisher.com 


Phone:  1-888-825-9149  -  CmniFjED  APVERTlie.  -  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


EDITORIAL 


COLUMNIST  will  give  your  metro  section  a 
dimension  it  does  not  now  have.  I  write 
about  the  little  guys.  Let  me  send  you  10 
samples.  Willing  to  relocate  from  southern 
New  England.  Call  Lou  Filardo: 

(401)  521-2030 


EDITORIAL  CARTOONIST 
Experienced,  award-winning  editorial 
cartoonist/illustrator  seeking  new  opportu¬ 
nities.  Review  portfolio  and  contact  at: 
www.davegranlund.com 


EXPERIENCED  FINANCIAL  WRITER 
Will  provide  captivating,  creative  copy 
Reply:  gemelli7@juno.com 


LONDON-BASED  freelance  journalist  availa¬ 
ble  to  cover  UK,  Ireland.  Specialist  topics 
including  business. 

Kia@douglasstreet.co.uk 


EDITORIAL 


EXPERIENCED  auto  tester  and  computer 
guru  seeks  contributing  writer’s  position  at 
your  magazine  or  newspaper.  Will  custom 
tailor  to  your  format,  exposure  more  impor¬ 
tant  than  pay.  Also  available  for  other  as¬ 
signments.  Contact: 

Opossum@ix.netcom.com 
4901  Green  River  #63 
Corona,  CA  92880 
(909)  3400631 


LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
www.resume.jupiterx.com 


EXPERIENCED  MUSIC/FEATURES  WRITER 
seeking  freelance  work  for  a  national  news¬ 
paper/magazine.  Also  looking  to  reestablish 
a  weekly  music  column  in  the  tri-state 
area,  which  includes  a  short  national  and  or 
local  interview,  ticket  announcements,  local 
happenings  and  national  tidbits.  Contact: 
ccooney07@aol.com 


It’s  a  Classified  Secret! 


We’ll  never  reveal  the  identity  of  an  E&P  box  holder 


For  help  wanted/position  wanted  rates  call 
Haiel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


www.editorandpublisher.com 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 
LINE  AD  RATES 


1 


Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

a/so  includes  online 

HELP  WANTED  ALL  OTHER  CLASSIFICATIONS 


1  week . 

. $12.75 

1  week . 

. $11.70 

2  weeks . 

. $11.85 

2  weeks  . 

. $10.30 

3  Weeks . 

. $10.45 

3  Weeks . 

. $  9.00 

4  weeks . 

. $  8.80 

4  weeks  . 

. $  7.70 

1 2  weeks  . 

. $  8.40 

1 2  weeks  . 

. $  6.80 

26  weeks  . 

. $  7.50 

26  weeks  . 

. $  5.95 

39  weeks  . 

. $  7.25 

39  weeks  . 

. $  5.60 

52  weeks  . 

. $  6.90 

52  weeks  . 

. $  5.25 

BLIND  BOXES:  $25  per  insertion:  counts  as  additional  line  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  othenwise 
a  scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum 
1 33-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  e-mail.  For 
instructions,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

BLACK  &  WHITE  DISPLAY  AD  RATES 


1  week  . 

.  $139 

12  weeks  . 

. $  108 

2  weeks  . 

.  $126 

26  weeks  . 

.  $  103 

3  Weeks  . 

.  $120 

39  weeks  .... 

.  $  97 

4  weeks . 

.  $115 

52  weeks  . 

. $  92 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis. 
Contracts  are  non-cancellable.  All  ads  from  new  advertisers  must  be 
pre-paid  prior  to  deadline;  advertisers  with  a  payment  record  in  good 
standing  may  be  billed.  Deadline  is  Tuesday  prior  to  Monday 
Publication.  Cash,  check,  VISA,  MasterCard,  and  American  Express 
accepted.  All  ads  require  a  signed  insertion  order,  and  all  ad  copy 
must  be  submitted  in  writing  via  mail,  e-mail,  or  fax.  We  reserve  the 
right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.Company,  3.  Mailing  Address.  4.  Phone,  5.  Ad 
Classification,  6.  No.  of  insertions. 

Or  Place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures. 

Mail:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FI,  New  York,  NY  10003 

Fax:  (646)  654-5312 

TO  REACH  OUR  ACCOUNT  MANAGERS,  CALL: 
TOLL  FREE:  888  825-9149 
ACCOUNT  MANAGERS: 

HAZEL  PREUSS  (EMPLOYMENT-EASTERN  U.S.) 

hpreuss@editorandpublisher.com 

MK:HELE  MACMAHON  (  EMPLOYMENT  -  CENTRAL  WESTERN  U.a) 

mmacmahon@editorandpublisher.com 

MICHELE  GOLDEN  (SERVICES  -h  ALL  OTHER  CATEGORIES) 

mgolden@editorandpublisher.com 
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Culture  Trends 


MTV’s 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 

The  HollywoodReporter’s 

For  weekend  ending  March  19, 2001 

This  Last  3-Day 

Week  Week  Picture  Weekend  Gross 

1  New  Exit  Wounds  18,485,586 

Box  Office 

Days  In  Total 

Release  Gross  Sales 

3  18,485,586 

2 

New 

Enemy  at  the  Gates 

13,810,266 

3 

13,810,266 

potential.  Of  the  videos  desig- 

3 

1 

The  Mexican 

8,011,263 

17 

50,771,264 

nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

4 

3 

See  Spot  Run 

5,005,784 

17 

24,813,934 

5 

2 

15  Minutes 

4,300,356 

10 

17,898,141 

6 

6 

Crouching  Tiger,  Hidden  Dragon 

4,044,988 

101 

100,277,062 

Week  of  3/19/01 

7 

5 

Down  to  Earth 

4,006,506 

31 

56,808,135 

Artist/Group:  At  the  drive  in 
Song/Video:  "One  Armed  Scissor" 
Album:  Relationship  of  Command 

The  buzz  continues  to  grow  for 
this  solid  band  from  El  Paso. 

With  the  state  of  the  music  scene 

8 

4 

Hannibal 

3,566,601 

38 

157,077,220 

9 

9 

Chocolat 

3,428,184 

94 

55,914,814 

10 

8 

Traffic 

3,414,195 

82 

102,474,338 

11 

7 

Get  Over  It 

2,833,982 

10 

8,054,468 

12 

10 

Recess:  School’s  Out 

1,649,102 

31 

33,307,993 

13 

11 

0  Brother,  Where  Art  Thou? 

1,488,876 

87 

35,245,942 

today,  these  guys  sound  even  more 

14 

12 

Cast  Away 

1,229,032 

87 

227,682,611 

powerful  and  vital  -  think  the  old 

15 

13 

The  Wedding  Planner 

902,823 

52 

58,704,208 

school  garage  punk  of  MC5  com¬ 
ing  together  with  the  urgency  of 
Faith  No  More,  Jane’s  Addiction 
and  Rage  Against  the  Machine  at 

16 

16 

Save  the  Last  Dance 

846,061 

66 

87,258,450 

17 

17 

Pollock 

745,854 

94 

3,769,858 

18 

15 

Sweet  November 

568,613 

31 

24,418,719 

their  height  and  you’ll  have  some 

19 

22 

Miss  Congeniality 

416,450 

87 

104,955,724 

idea... 

20 

19 

Finding  Forrester 

342,144 

90 

51,022,867 

Artist/Group:  Black  Eyed  Peas 
Song/Video:  "Request  Line" 

Album:  Bridging  the  Gap 

21 

31 

The  Emporer’s  New  Groove 

329,973 

94 

86,886,146 

22 

14 

3,000  Miles  to  Graceland 

319,918 

24 

15,346,114 

23 

20 

What  Women  Want 

313,757 

94 

180,631,670 

24 

New 

American  Desi 

305,054 

3 

305,054 

Another  example  of  hip-hop 

25 

25 

You  Can  Count  on  Me 

251,585 

129 

8,057,438 

returning  to  good-time,  James 
Brown-style  grooves  -  leaving 
the  gangsta  themes  behind. 

Their  follow-up  record  to  1998’s 

26 

18 

Carman:  The  Champion 

239,575 

17 

1,523,657 

27 

New 

Memento 

235,488 

3 

235,488 

28 

28 

Before  Night  Falls 

223,984 

87 

3,485,859 

Behind  the  Front,  B.E.R  enlists 

29 

30 

102  Dalmations 

198,526 

117 

66,450,519 

the  likes  of  Macy  Gray,  Wyclef 
and  De  La  Soul  for  support... 

30 

27 

In  the  Mood  for  Love 

181,425 

45 

1,928,186 

©2001  MTV 

©2001  The  Hollywood  Reporter 
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Culture  Trends 

MTV  Top  20 
Countdown 

Week  of  3/19/01 

1.  Dave  Matthews  “I  Did  It” 

2.  Shaggy  “Angel” 

3.  KC  and  JoJo  “Crazy” 

4.  Ja  Rule  “Put  it  on  Me” 

5.  Crazy  Town  “Butterfly” 

6.  J-Lo  “Love  Don’t  Cost  a  Thing” 

7.  OutKast  “Ms.  Jackson” 

8.  Dido  “Thank  You” 


The  Billboard  200 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 


This 

Week 

Last 

Week 

Weeks 
on  Chart 

Artist 

Album 

1 

1 

2 

Dave  Matthews 

Everyday 

2 

- 

1 

Aerosmith 

Just  Push  Play 

3 

2 

31 

Shaggy 

Hotshot 

4 

- 

1 

Eve 

Scorpion 

5 

3 

2 

DJ  Clue 

The  Professional  2 

6 

5 

43 

Dido 

No  Angel 

7 

6 

17 

The  Beatles 

1 

8 

10 

20 

Lenny  Kravitz 

Greatest  Hits 

9 

4 

2 

Project  Pat 

Mista  Don’t  Play... 

10 

8 

22 

Ja  Rule 

Rule  3:36 

9.  Mya  “Free” 

10.  Linkin  Park  “One  Step  Closer” 

11.  Limp  Bizkit  “My  Way” 

12.  Black  Eyed  Peas  “Request  Line” 

13.  Aerosmith  “Jaded” 

14.  Coldplay  “Yellow” 

15.  Green  Day  “Warning” 

16.  Mystikal  “Danger” 

17.  American  HiFi  “Flavor  of  the  Week” 

18.  Dream  “He  Loves  U  Not” 

19.  Backstreet  Boys  “The  Call” 

20.  Madonna  “Don’t  Tell  Me” 

©2001  MTV 


©2001  Billboard/SoundScan,  Inc. 


The  Billboard  Hot  100 

The  most  popular  singles  compiled  from  a  national  sample  of  radio  play  and  retail  store  sales. 


This 

Week 

Last 

Week 

Peak 

Pos. 

Weeks 

on  Chart 

Title 

Artist 

1 

2 

1 

12 

Butterfly 

Crazy  Town 

2 

3 

2 

13 

Angel 

Shaggy  w/  Rayvon 

3 

1 

1 

12 

Stutter 

Joe  w/  Mystikal 

4 

4 

4 

19 

Again 

Lenny  Kravitz 

5 

5 

3 

16 

Love  Don’t  Cost  a  Thing 

Jennifer  Lopez 

6 

14 

6 

2 

All  for  You 

Janet  Jackson 

7 

6 

6 

16 

It’s  Over  Now 

112 

8 

10 

8 

14 

Put  it  on  Me 

Ja  Rule 

9 

8 

4 

16 

Don’t  Tell  Me 

Madonna 

10 

9 

9 

14 

Promise 

Jagged  Edge 

©2001  Billboard/Soundscan,  Inc. 
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1 

The  Billboard  200  ; 

Billboard  Modern  Rock  Tracks 

I  Compiled  from  a  national  sample  of  airplay  provided  by  Broadcast  Data  Systems. 

5  Years  Ago 

This  Last  Peak 
Week  Week  Pos. 

Weeks 
on  Chart 

Title 

Artist 

The  top-selling  albums  from  3/23/96 

1  1  1 

17 

Drive 

Incubus 

1.  Alanis  Morissette/Jagged  Little  Pill 

2  2  2 

18 

Outside 

Aaron  Lewis/Fred  Durst 

2. 2Pac/All  Eyez  on  Me 

3  4  3 

21 

Southside 

Moby  w/  Gwen  Stefani 

3.  Fugees/The  Score 

1 

4  3  1 

19 

Butterfly 

Crazy  Town 

5  7  5 

25 

One  Step  Closer 

Linkin  Park 

4.  Mariah  Carey/Daydream 

1 

6  6  1 

22 

Hanging  By  a  Moment  Lifehouse 

5.  Soundtrack/Waiting  to  Exhale 

7  5  5 

10 

I  Did  It 

Dave  Matthews 

6.  Shania  Twain/The  Woman  in  Me 

8  9  8 

8 

Innocent 

Fuel 

7.  Presidents  of  the  U.S.AyPresidents 

9  8  6 

17 

Yellow 

Coldplay 

8.  oasisAWhat’s  the  Story)Morning  Glory? 

10  10  1 

31 

Hemorrhage 

Fuel 

9.  Coolio/Gangsta’s  Paradise 

©2001  Billboard/Broadcast  Data  Systems 

10.  Joan  Osborne/Relish 

10  Years  Ago 

The  top-selling  albums  from  3/16/91 

College  TV  Network  Video  Playlist 

Submitted  by  College  Television  Network  for  week  ending  March  19, 2001 

Artist  Title 

1.  Mariah  Carey/Mariah  Carey 

Aerosmith 

Jaded 

2.  Sting/Soul  Cages 

Destiny’s  Child 

Survivor 

Dymond 

Checkin’  for  Me 

3.  Wilson  Phillips/Wilson  Phillips 

Earthsuit 

One  Time 

4.  Vanilla  Ice/To  the  Extreme 

French  Affair 

My  Heart  Goes  Boom 

Idlewild 

Little  Discourage 

5.  C+C  Music  Factory/.. .Make  You  Sweat 

India  Arie 

Video 

6.  Black  Crowes/Shake  Your  Money  Maker 

New  Found  Glory 

Hitt  or  Miss 

Nickelback 

Worth  to  Say 

7.  Whitney  Houston/I’m  Your  Baby  Tonight 

OutKast 

So  Fresh,  So  Clean 

8.  Gloria  Estefan/Into  the  Light 

Papa  Roach 

Angels  &  Insects 

Run  DMC 

Let’s  Stay  Together 

9.  M.C.  Hammer/Hammer  Don’t  Hurt  ‘Em 

Sunshine  Anderson 

Heard  it  All  Before 

10.  Tesla/Five  Man  Acoustical  Jam 

Switchfoot 

You  Take  Me  There 

The  Living  End 

Roll  On 

©2001  Billboard/Soundscan 
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Walk  On 
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SCRIPPS  CARTOON  CONTEST  IS 
QUESTIONED  AND  DEFENDED 
Some  creators  are  unhappy  that  the  first 
two  winners  of  the  Scripps  Howard  Foim- 
dation  (SHF)  editorial  cartoon  contest 
work  for  E.W.  Scripps  Co.  newspapers. 

They  made  their  feelings  known  in  re¬ 
cent  postings  on  the  Association  of  Ameri¬ 
can  Editorial  Cartoonists  Web  site, 
according  to  an  AAEC  member  who  con¬ 
tacted  E^P  (and  requested  anonymity). 


Welles  [for  ‘Citizen  Kane’].  This  is  like 
going  after  Orson  Welles’  gardener.” 

Martin  said  his  “Willy  ’N  Ethel”  contract, 
signed  in  1981,  ended  this  month.  As  that 
date  approached,  Martin  asked  King  if  he 
could  renew  with  a  performance  clause  that 
would  make  the  syndicate  sell  the  comic 
harder.  King  declined,  said  Martin. 

Then  the  cartoonist,  told  by  several 
lawyers  that  he  owned  his  comic,  prepared 
to  self-syndicate.  But  Martin  stated  that 


In  brief 

Comic  keeps 


the  faith  and 
accentuates  it 


The  “Bobo’s  Progress”  comic  has 
been  renamed  Wildwood”  and  now 
has  more  of  a  faith-based  theme. 
“I’ve  been  looking  for  a  religious  strip 
for  four  years,”  said  King  Features  Syndi¬ 
cate  Editor  in  Chief  Jay  Kennedy,  adding 
that  Wildwood”  is  not  preachy.  m 

The  Dan  Wright/Tom  Spurgeon  ^ 

comic’s  animal  characters  include  4 

Bobo  the  bear,  who  is  senior  pastor 
of  Wildwood  Community  Church.  ^ 

Bobo  headed  a  band  in  the  strip’s 
prior  incarnation.  ^ 

Wright’s  first  career  break  w'as 
being  appointed  art  director  at  a 
Christian  publishing  company. 

Spurgeon  attended  a  seminary  before 
beginning  his  writing  career. 


The  “Wildwood”  strip’s  creators  do  not  hibernate  from  religious  humor. 


Cartoonist  and  King  battle 
OVER  ‘Willy  ’N  Ethel’  comic 

Cartoonist  Joe  Martin  and  King  Features 
Syndicate  have  been  locked  in  a  bitter 


King,  which  said  it  owned  the  comic, 
blocked  his  efforts  by  telling  Reed  Brennan 
(paginator  of  daily  comics  for  many  news¬ 
papers)  and  American  Color  (which  han- 
;  dies  Sunday  strips)  not  to  work 
^  j  with  him.  Then,  Martin  added. 
King  told  his  newspaper  clients 
I  that  “Willy ’N  Ethel”  was  being  dis- 
[|  «  continued  as  of  early  March. 

I  Finally,  Martin  reluctantly  paid 
?  King  for  the  rights  to  his  comic  (at 
f  a  price  he  said  he’s  not  allowed  to 
^  reveal)  so  he  could  move  it  to 

!  Universal.  By  the  time  the  smoke 
cleared,  Martin  said  four  of  the  44 
clients  he  had  with  King  are  at 
least  temporarily  gone. 

When  contacted  byECfP,  King 
Editor  in  Chief  Jay  Kennedy  re- 
►— -J  leased  this  statement:  “Joe  Martin’s 

MllMn 

- contract  with  King  Features  was 

Ferently.  ^g  “wiUy  "n  Ethel’ 

strip  had  a  lot  of  potential.  King  did  not,  so 
we  arranged  to  sell  it  to  him.”  Kennedy  de¬ 
clined  further  comment. 

Martin,  who  also  does  “Mr.  Boffo”  for 
Universal  and  “Cats  with  Hands”  for  Trib¬ 
une  Media  Services,  is  listed  in  the  current 
“Guinness  World  Records”  as  creator  of  the 
most  cartoons  (1,300)  a  year.  He  lives  in 
Wisconsin,  not  far  from  where  the 
cnb-scene.com  Webzine  first  wrote  about 
the  Martin-King  dispute.  —  DaxxAstor 


The  award  —  open  to  any  newspaper, 
syndicate,  or  wire-service  cartoonist  — 
was  won  last  year  by  Ed  Stein  of  the  Den¬ 
ver  Rocky  Mountain  News  (for  his 
Columbine  commentary)  and  this  year  by 
James  Casciari  of  the  Vero  Beach,  Fla., 
Press  Journal.  This  year’s  winners  will 
receive  their  prizes  at  an  April  6  banquet. 

When  contacted,  AAEC  President 
David  Horsey  said  the  fact  that  two 
Scripps  creators  won  is  “not  automatic 
proof”  that  the  contest  was  biased.  “Ed 
Stein  is  certainly  worthy  of  any  prize,  and, 
while  I  don’t  know  much  about  the  other 
cartoonist,  he’s  probably  deserving,  too,” 
observed  the  Seattle  Post-Intelligencer  and 
Tribune  Media  Services  creator.  But 
Horsey  did  add  that  SHF  should  “make 
sure  the  process  is  completely  objective.” 

It  is  objective,  according  to  SHF  Presi¬ 
dent  and  CEO  Judith  Clabes.  She  said 
many  winners  of  other  SHF  awards  in  this 
and  past  years  weren’t  with  Scripps  and 
that  there’s  a  mix  of  Scripps  and  non- 
Scripps  judges.  “We  don’t  tell  the  judges 
what  to  do,”  added  Clabes,  “and  we  don’t 
manipulate  the  winners.”  —  DaveAstor 
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TV  host  Bill  O’Reilly  is  writing 
an  Op-Ed  column  for  Creators 
Syndicate.  See  p.  14. 
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After  you  have  become  a  regular  at 
the  site,  you  might  want  to  tiy  using  the 
“Recent”  button  at  the  top  of  the  screen 
to  see  only  the  latest  additions. 

If  you  choose  to  report  on  the  site,  you 
might  want  to  note  that  because  the  materi¬ 
al  comes  from  a  wide  variety  of  contribu¬ 
tors,  some  entries  might  be  a  bit  risque. 


Pseudodictionary.com  helps  you  find  all  the  right,  urn,  ‘crombies,’ 
and  ‘mouse  potatoes’  aren’t  the  only  ones  who  will  find  it  useful 


BY  CHARLES  BOWEN 

Remember  “Sniglets?” 

Back  in  the  1980s,  that  was  comedian  Rich  Hall’s 
name  for  words  that  didn’t  exist,  but  ought  to.  Like 
“elbonics,”  for  what  happens  when  two  people 
maneuver  for  the  same  armrest  in  a  movie  theater. 
Or  the  “hozone”  —  the  place  into  which  a  sock  disappears  in  the 
laundry,  leaving  its  mate  a  widow. 

Sniglets  predate  the  Web  by  almost  a  decade,  but  now  the  Net  has 

its  own  creative  wordsmiths,  Paul  Jarvis  of  |  an  edgy  term  for  painting  “Jesus  Saves”  in  a 
Vancouver  and  Steve  Comrie  of  Toronto.  j  public  place.  Well,  you  get  the  idea. 

Though  their  PseudoDictionary  obviously  {  To  see  the  latest,  visit  the  site  at  http:// 
was  designed  for  fun,  it  is  a  surprisingly  i  www.pseudodictionary.com,  where  a 

useful  resource  for  journalists  who  want  to  tightly  edited  introductory  page  gives 

stay  on  top  of  new  Webspeak,  slang,  and  samples  of  recent  entries  and  links  for 

colloquialisms  from  around  the  world.  delving  into  the  data.  For  writers  and 

Looking  for  a  new  way  into  a  financial  editors,  perhaps  the  most  useful  link  at  the 

stoiy  about  the  region’s  wealthiest  people?  |  top  of  the  page  is  the  “Search”  button.  The 
TVy  using  the  “two-comma  set”  for  those  j  simple  resulting  display  invites  you  to  type 

with  more  than  $1  mUlion  (because  it  takes  a  word  or  phrase  to  locate  entries.  For 
at  least  two  commas  to  write  in  numerals).  |  instance,  if  you  were  looking  for  military- 
Want  a  novel  term  for  someone  who  is  j  related  words,  you  could  enter  “Army”  to 
computer  addicted?  TYy  “mouse  potato.”  |  find  phrases  like  “sack  up,”  meaning  “to 

Writing  a  column  about  memories  of  gain  bravery,”  as  in,  “Private,  you  better 

your  Mom?  Maybe  you  want  to  mention  ;  sack  up  and  jump  outta  this  airplane!” 

her  penchant  for  “middle-naming”  —  call-  |  Or  just  click  “Random”  and  see  where 
ing  you  by  your  full  name  whenever  angry.  I  it  takes  you.  You’ll  get  a  feel  for  the  types 
Reporting  on  graffiti?  Don’t  forget  to  j  of  entries,  and  you  may  be  surprised 

note  any  local  evidence  of  ”evandalism”  —  I  and  amused. 


Aut  nie.PQ.M95$iiae 
Oo^rJtl 

*m4  «•«*)*  HMta* 


PSBlOGOCTaMm 

TSHnrSFORSALEI! 


Other  considerations  for  using  and/or  re¬ 
porting  on  the  PseudoDictionary  site: 

IAt  the  top  of  the  page  is  a  clickable 
alphabet,  allowing  readers  to  jump 
to  a  specific  portion  of  the  dictionary 
for  browsing. 

2  Be  sure  to  tell  your  readers  that  they 
can  submit  their  own  words.  If  the 
site  uses  the  contributions,  the  submitter 
gets  credit  online  and  a  link  back  to  his 
or  her  own  Web  site,  if  desired. 

3  Watch  the  “Famous  Slang”  section 
of  the  site’s  introductory  page  for 
entries  from  popular  culture.  The  site  is 
good  about  reporting  its  sources  for  this 
material,  as  with  two  examples  cited  in 
this  column:  “Middle-naming”  comes 
from  an  episode  of  the  TV  show  “Friends,” 
and  “two-comma”  was  borrowed  from 
the  recent  film  “Finding  Forrester.”  11 


GIVE  US  YOUR  NEWS,  WE^L  GIVE  YOU  ONLINE  RESULT: 


.com  / N«w« 


Look  to  Newstream  to  reach  your  audiences  through  thousands  of  online  newsrooms 
that  turn  to  Newstream  for  downloadable  multimedia  news  content.  We'll  provide 
results  and  monitor  your  impact.  Ericsson  relied  on  Newstream  for  a  Web-friendly 
news  story  that  was  used  by  online  newsrooms  worldwide.  Ericsson  made  Newstream 
its  online  strategy  --  make  it  yours. 
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Newstream.cOi 


Your  online  multimedia  strategy 
888-387-5903 
A  Venture  of  Business  Wire  and  Medialink 
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Pardon  her  slip 


Hillary  had 
her  whacked? 


Maureen  Dowd  was  missing. 

No  one  had  seen  her  in  print 
since  her  Feb.  25  New  York 
Times  column  where  she  described 
Hillary  Rodham  Clinton’s  explanation 
for  all  “those  sulphurous  pardons” 

granted  by  her  husband 
shortly  before  he  depart¬ 
ed  the  White  House. 

Dowd’s  readers 
swamped  The  New 
York  Times'  offices 
in  the  Big 
Apple  and 
Washington 
Hillary  had  with  worried 
her  whacked?  inquiries  about 
her  health,  both  mental  and 
physical,  and  her  job  status. 

After  all,  her  Pulitzer  Prize  is 
now  fading,  two  years  in  the 
past.  Radio  shock  jock  Don 
Imus’  wailing  on  the  airwaves 
about  the  missing  Maureen 
obviously  contributed  to  the 
general  hysteria. 

“I  told  them  she  was  fine,  that 
she  was  on  vacation,”  Marc  San- 
tora,  her  beleaguered  assistant, 
said  of  Dowd’s  frantic  followers. 

“A  lot  of  them  left  messages,  and 
we  called  a  lot  of  them  back.” 

But  what  was  the  real 
story?  What  was  she  hiding? 

Where  was  she  hiding?  Was  she 
hiding  with  anyone  we  should  know 
about?  Had  Bill  and  Hillary  gotten 
someone  to  whack  her? 

Santora’s  comments  sounded 
contrived.  Dowd  hadn’t  taken  a  vacation 
since  the  last  century.  There  had  to  be  a 
better  reason.  “She  had  a  lot  of  vacation 
days,”  said  Jill  Abramson,  the  paper’s 
Washington  bureau  chief.  “You  either 
use  it  or  lose  it.” 

What  a  story:  The  New  York  Times  is 
not  a  factory.  They  say  “use  it  or  lose  it”  at 
places  like  the  New  York  Post  or  the  New 
York  Daily  News,  the  working  people’s  pa¬ 
pers,  not  at  The  New  York  Times. 

The  official  word  now  is  that  Dowd’s 
column  will  be  back  this  Wednesday. 

We  shall  see.  —Allan  Wolper 
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_ THE  BEST  —  AND  —  REST  OF  THE  PRESS _ 

seems  to  me  that  puhlic  pressure  is  the  onhj 
help  against  Wall  Street  pressure.'’ 

-  GENEVA  OVERHOLSER,  COLUMNIST,  ON  CUTBACKS 
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KENDRA  LUCK,  SAN  FRANCISCO  CHRONICLE 


HOW  CAN  A  YOUNG  COUPLE  GO  OUT  TO  DINNER  ON  THEIR 

first  date  if  all  the  trendy  restaurants  are  filled?  The  San 
Francisco  Chronicle  investigated  and  found  a  few  nice 
[  spots  in  the  hot  SOMA  area  where  you  might  get  shut  out  at  dinner 
I  but  can  still  do  lunch.  Here  Stacy  Howell  and  David  Kuchinsl^ 

I  finish  their  lunch  at  Luna  Park  on  Valencia  Street,  as  photog  Kendra 
I  Luck  captures  the  “decisive  moment.”  —  Greg  Mitchell 
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Fashion  statement 
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ORE  THAN  THREE  DOZEN  NEWS- 


I  %  / 1  room  employees  of  the  Akron 
^  T  .A.  (Ohio)  Beacon  Journal  weren’t 
merely  trying  to  be  fashionable  when 
they  donned  black  T-shirts  recently.  They 
were  protesting  the  paper’s  plan  to  cut  10 
staffers  in  response  to  the  slowing  econo¬ 
my  —  believed  to  be  the  first  layoff  of 
news  staff  in  the  paper’s  l60-year  history. 

Most  of  the  newsroom’s  unionized  staff, 
plus  some  managers,  wore  the  shirts  to 
show  executives 
Newsroom  of  parent  Knight 

protests,  as  who  were 

^  ^  Visiting  that  day 

Akron  tires  that  they  felt  cuts 

.  would  hurt  the 

of  Knight  quality  of  the  paper, 

Bidder  winner  of  four 

Pulitzers.  Black  bal- 

pron IS  loons  also  decorat- 

pressure  ^d  news  desks. 

“It  was  kind  of 

sad,”  said  Art  Krummel,  new-technology 
manager  and  a  nearly  40-year  veteran 
of  the  paper.  “It  wasn’t  rah-rah.  Really, 
to  me,  it  was  very  much  like  a  wake.” 

It’s  hard  to  say  if  the  gesture  made  a 
difference,  but  it’s  possible  the  ultimate 
number  of  layoffs  will  be  fewer  now  that 
some  employees  have  volunteered  to 
resign.  —  Lucia  Moses 


Relatives  keep  hope  alive 
for  El  Salvador  quake  victii 

Wild  angled  lens:  Tear  sheets  of 
disputed  photos,  boy  standing  under 
flag  (above)  and  accident  victim  (right) 

Photos  too  sensitive 


Brett  K.  SnoMfuff  Photogrtpher 

Sine*  becoming  paralyzad  a  year  and  a  half  ago,  Matt  Oemig  has 
become  proficient  at  playing  the  electric  guitar. 


'IRT'  HIM  11  PilFIR 


A  DISPUTE  OVER  “ARTSY”  PICTURES  HAS  LED  TO  THE  DEPAR- 

ture  of  half  of  the  four-member  photo  staff  of  the  Daily 
Press  in  Victorville,  Calif  The  newspaper  fired  Photo 
Editor  Doug  Bene  shortly  after  it  instituted  a  policy  discouraging 
photos  that  “do  little  or  nothing  to  tell  local  news  stories.”  Another 
photographer,  Brett  K.  Snow,  said  he  quit  after  learning  that  he, 

too,  would  be  sacked  by  the  28,568-circula-  way  of  doing  newspapers.” 
tion  paper,  which  serves  the  high  desert  The  orders  were  “disheartening,”  said 
region  65  miles  north-  Bene,  a  34-year-old  former  prison  guard 
east  of  Los  Angeles.  ;  who  has  worked  as  a  photographer  for 

In  an  e-mail  mes-  j  five  years.  “We  don’t  go  out  and  say,  ‘Let’s 
sage  to  photogra-  !  pull  the  tricks  out  of  the  bag.’  We  go  out 

phers.  Managing  |  and  say,  ‘How  can  we  tell  the  story?’” 

Editor  John  Iddings  Snow  said  the  paper  didn’t  give  shooters 
wrote:  “Gratuitous  enough  time  to  adjust  to  the  new  policy, 
use  of  extreme  wide-  The  two  photographers  claim  the  situa- 

angle  shots,  bent  or  tion  deteriorated  when  Editor  Don  Ray 
shifted  horizons,  I  addressed  the  issue  in  a  meeting.  “He  said 
distortion  and/or  sil-  |  he  didn’t  care  that  I  wanted  to  shoot  artsy, 
houetted  subjects  or  [  and  I  could  do  that ...  until  I  had  a  f— ing 
any  other  gimmicky  i  erection,”  Snow  said.  According  to  both 
approach  are  to  be  1  Snow  and  Bene,  Ray  apologized  for  this 
avoided  unless  an  |  language  after  they  complained  to  the 
extremely  strong  case  |  paper’s  human-resources  unit.  Neither 
can  be  made  for  this  i  Nichols  nor  Ray  would  confirm  the  corn- 
type  of  effect.”  ment  —  the  publisher  called  it  a  “minor” 

Publisher  Ed  Nichols  told  E^P  the  i  matter  that  was  handled  by  the  personnel 
new  policy  is  “just  the  old-fashioned  department.  —  Randy  Dotinga 


Shirt  tale:  Concerned  Akron  Beacon  Journal 
staffers  see  the  future,  and  paint  it  black. 


j  tion  paper,  which  serves  the  high  desert 
region  65  miles  north¬ 
east  of  Los  Angeles. 

In  an  e-mail  mes¬ 
sage  to  photogra¬ 
phers,  Managing 
Editor  John  Iddings 
wrote:  “Gratuitous 
use  of  extreme  wide- 
angle  shots,  bent  or 
shifted  horizons, 
distortion  and/or  sil¬ 
houetted  subjects  or 
any  other  gimmicky 
approach  are  to  be 
avoided  unless  an 
extremely  strong  case 
can  be  made  for  this 
type  of  effect.” 

:  Publisher  Ed  Nichols  told  E^P  the 

I  new  policy  is  “just  the  old-fashioned 
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ADVERTISING  FORECAST:  CHANCE  OF  STORMY  SKIES  AHEAD. 


This  conference,  designed  with  advertising 
executives  like  you  in  mind,  will  be  jam-packed 
with  fresh  ideas  for  retaining  and  growing  your 
revenues  and  customer  base.  Learn  the  latest 
sales  strategies  from  industry  experts  and  hear 
frank  talk  from  major  advertisers  on  what  you 
have  to  do  to  earn  and  keep  their  business. 

In  addition  to  general  sessions  on  “big  picture" 
topics  such  as  media  convergence,  branding, 
changing  reader  demographics  and  the  future 
of  the  economy,  a  customized  advertising  rack 
will  offer  practical,  proven  ideas  to  take  home 
and  apply  to  your  own  market. 


SESSION  SAMPLER: 

•  Successful  Retail  Campaigns:  A  Keynote  Presentation  by 
David  Selby,  Senior  Vice-President  for  Retail  Marketing, 

Sears  Roebuck  &  Co. 

•  Singular  Strategies  for  Selling  Multiple  Products 

•  The  Customer  Speaks:  Retail  and  Classified  Advertiser  Panels 

•  AdWeek  Magazine’s  Ad  Agency  Review 

•  Selling  by  the  Numbers:  Research  That  Works 

•  The  Classified  Challenge 

•  Recruiting,  Training  and  Retaining  a  Top-Notch  Sales  Force 

•  Relationship  Marketing:  Turning  Clients  into  Customers  for  Life 


When  you’re  facing  the  challenges  of  an  uncertain  economy, 
you  need  all  the  help  you  can  get.  You’ll  find  it  at 

DITOR0’PUBLISHER; 

1  ST  ANNUAL 

INTERNATIONAL 

SALES  a  MARKETING 

_ CONFERENCE _ 

MAY  9-12,  2001  «  LOEWS  HOTEL  »  MIAMI  BEACH,  FLORIDA 

Visit  the  E&P  Web  site  at  wvvw.editorandpubiisher.com. 

Be  prepared.  The  EaP  International  Sales  a  Marketing  Conference  has  the  tools 
you’ll  need  to  weather  a  changing  economy  and  build  a  prosperous  tomorrow. 


Media  Partners 


-  30  - 


The  Pack  Rat 


M  FBI’S  SPIN  CYCLE 

On  the  'Big  Questions’:  Damn  the  access,  full  speed  ahead! 


SILENCE  IN  Washington  can  be  very  loud.  Trees  fall 
in  forests,  and  nobody  hears  them.  That  apparently  hap¬ 
pened  at  the  FBI  during  the  years  that  its  counterespi¬ 
onage  agent  Robert  Hanssen  was  secretly  spying  for  the 
Russians.  And  it’s  apparently  happening  again,  among 
many  Washington  journalists  covering  the  Hanssen  debacle. 

Hanssen’s  treacheiy  was  certainly  shocking.  But  the  FBI  has  taken 
the  position  that  there  were  no  —  repeat,  no  —  signs  that  Hanssen 


had  problems.  Interestingly,  most  of  the 
regular  reporters  who  cover  the  agency, 
including  some  who  have  produced 
books  about  it,  have  allowed  the  FBI  a 
lot  of  slack  here,  letting  agency 
spin  guide  the  story  lines. 

But  there  are  some  very  hard 
questions  that  are  simply  not 
being  asked  of  the  FBI,  and  the 
agency  is  getting  off  the  hook 
too  easily.  I  worked  as  a 
defense  analyst  in  the  early 
1980s  and  had  security  clear¬ 
ances.  I  remember  being  told 
during  one  interview  that  the 
government  knew  that  some 
people  feigned  “superpatriot”  status  to 
cover  their  extracurricular  activities. 

Hanssen’s  seemingly  constant 


BY  ALICIA  MUNDY 


then  tried  to  drag  her  back  in,  bruising 
her.  He  was  suspended  five  days  without 
pay.  Hello?  Name  another  job  where  you 
can  treat  a  female  employee  like  that  and 

-  not  be  fired  or  face  charges. 

This  guy  was  doing  high-level 
security  work  for  us? 

Sexism  should  have  been  an 
early  clue  in  the  Aldrich  Ames 
case.  A  female  CIA  agent 
complained  to  supervisors 
that  Ames  was  using  the  New 
York  safe  house  to  shack  up 
with  his  girlfnend  (who 
later  became  part  of  his  well- 
financed  web).  The  agent  was 
told  to  ignore  it  —  it  was  a  guy  thing,  and 
Ames  was  one  of  the  guys. 

This  kind  of  male-female  disconnect 


lot  Irom  reporters,  politicians,  etc., 
asking  why  a  physically  abusive  misogy¬ 
nist  in  the  workplace  was  allowed  to  stay 
in  such  an  important  job.  However,  the 
FBI  is  not  getting  called  to  account  here. 

It’s  one  of  the  ingrained  problems  with 
Washington  journalism.  To  cover  certain 
agencies  —  such  as  the  FBI,  the  CIA,  the 
Food  and  Drug  Administration  —  the 
reporter  has  to  go  with  the  flow.  Write  a 
bad  story,  buck  the  spin,  and  you’re  shut 
out.  It’s  been  particularly  so  with  the  FBI 
under  Director  Louis  Freeh.  He’s  a  good 
man  and  certainly  an  improvement  over 
his  predecessor.  But  he’s  spent  a  lot  of 
time  positioning  himself  as  Mr.  Clean, 
making  sure  that  the  press  reports  any 
arguments  he  ever  had  with  former 
Attorney  General  Janet  Reno  or  with 
CIA  officials,  so  we  can  all  admire  his 
foresight  and  integrity. 

Though  there  have  been  excellent 
pieces  on  Hanssen  in  The  Washington 
Post  and  The  New  York  Times,  as  well  as 
Newsweek,  Time,  and  U.S.  News  £5?  World 
Report,  there  hasn’t  been  much  use  of 
“alternative”  sources  to  raise  obvious 
questions  about  how  the  FBI  messed  up. 

One  of  the  few  outside  voices  has 
been  Ron  Kessler,  who  wrote  a  book 
about  the  FBI  —  and  in  an  Op-Ed  piece 
called  for  Freeh’s  firing  because,  among 
other  things,  the  FBI  didn’t  bother  to 
polygraph  its  own  agents.  A  well- 
respected  intelligence  writer  told  me 
that  the  incident  with  Lichtenberg,  as 
he  was  informed  by  FBI  sources,  wasn’t 
quite  black  and  white. 

Is  that  true  —  or  spin  from  the  FBI? 

Whatever  else  happened,  Hanssen 
hit  a  female  subordinate,  and  there  was 


■  I  concern  with  “godless  communism”  in  j  in  evaluating  behavior  among  agents  enough  evidence  to  make  a  permanent 

'  I  the  post-Soviet  era  should  have  tipped  has  been  a  problem  with  both  the  FBI  mark  on  his  record,  unacceptable 

off  some  smart  FBI  official  somewhere  and  the  CIA  in  recent  years  —  the  good  behavior  in  most  white-collar  jobs. 

,  that  this  guy  was  way  too  invested  in  old  boys  come  together  to  protect  their  The  willingness  to  tolerate  any 

j  i  his  own  image.  !  own.  That’s  why  so  many  female  FBI  behavior  as  long  as  the  perpetrator 

{  There’s  an  even  more  appalling  !  and  CIA  employees  continue  filing  espouses  a  hatred  of  godless  communism 

I  i  mistake.  The  Washington  Post  reported  i  lawsuit  after  lawsuit.  got  the  United  States  into  trouble  in  a  lot 

i  I  in  February  that  Hanssen  —  this  conser-  The  Lichtenberg  incident  could  have  of  places  —  Latin  America,  Southeast 

I I  vative  Catholic,  family-values  American  been  a  major  signal  that  Hanssen  was  too  Asia.  That  we  didn’t  learn  enough  to 

I !  —  actually  struck  and  knocked  dowoi  a  |  tightly  wound,  that  his  church-inspired  examine  the  inconsistency  between 

!  female  FBI  employee  in  1993.  Kimberly  I  family  values  did  not  extend  to  simple  someone’s  public  posturing  and  their 

Lichtenberg  had  the  temerity  to  disagree  i  control  ofhis  behavior  in  the  office.  If  treatment  of  fellow  citizens  and 

i  with  Hanssen  during  a  meeting  and  left  j  Hanssen  were,  say,  a  corporate  executive,  subordinates  is  terrible. 

;  j  the  room.  He  chased  her  dovm  the  j  or  an  official  with  the  Republican  That  the  Washington  press  corps  isn’t 

I  j  corridor,  knocked  her  to  the  floor,  and  I  National  Committee,  you’d  be  hearing  a  asking  “Why?”  is  what’s  frightening.  D 

ij _ 
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We  strap^%  the  top  20 
newspapers  across  America... 


The  other  1  is  coming. 


Newspapers  with  daily  circulation  from  5,000  to  one  million  are 
choosing  Dynaric, Inc. strapping  equipment... 


Why  do  they  choose  Dynaric?  ■  Lowest  Overall  Cost  Per  Bundle  ■  Superior  Up-time  Equipment 
Performance  ■  Highest  machine  life  expectancy  ■  Foremost  in  after  sales  service  and  support  ■  Major 
commitment  to  the  newspaper  industry  through  ceaseless  dedication  to  improve  our  systems  through  research 
and  development  ■  Only  complete  Customer  Satisfaction  Program  in  the  industry. 


The  Dynaric  Facts  Are:  ■  The  first  N  P-1  strapper  sold  in  1982  is  still  in  operation  with  over  40  million 
cycles.  ■  Dynaric  has  the  highest  repeat  order  business  in  the  industry.  ■  Dynaric  equipment  has  the 
lowest  maintenance  cost.  ■  Dynaric  does  not  imitate  the  competition  but  instead  develops  new  and  innovative 
equipment.  ■  Dynaric  manufactures  the  highest  quality  strapping  material  for  today's  high 
■PMMrvMmgppM  speed  packaging  operations.  ■  Dynaric  has  the  largest  technical  and  service  orga- 
nization  in  the  newspaper  industry  ■  Dynaric  continues  replacing  more 
competitive  equipment  than  the  rest  of  the  competition  combined. 

H  Call  a  Dynaric,  Inc.  representative  today  at 

'  mM  1-800-526-0827  to  begin  to  experience 

the  Dynaric  advantage. 


Please  visit  booths  81  &  89  @  America  East 


526  0827  -  (a  201  -  692-7757 


Elenieinte  Ceitri  Nest  ■  500  fraik  N.  Birr  Blvi.  ■  Teaieek,  KJ  07660  ■  201  -  692-7700 


The  Los  Angeles  Times  installed  its  first 
Ferag  conveyors  in  1979.  And  Ferog  has 
been  delivering  the  LA  Times  ever  since, 
day  after  day,  year  after  year,  without 
interruption.  Like  many  of  the  world's 
great  newspapers,  the  LA  Times  knows 
that  Ferag  means  reliability... starting 
with  a  chain  system  that  has  never 
broken.  When  you're  ready  to  upgrade 
or  replace,  give  yourself  a  break... and 
install  the  conveyor  that  won't.  Ferag. 
Nobody  delivers  like  we  do. 


Can  Your  Conveyor  Supplier 
Say  The  Same? 


UTR  Conveyor 


VISIT  US  AT  AMERICA  EAST  BOOTH  #27  IN  THE  GREAT  AMERICAN  HALL 


F-E-R-AG 


FERAG  AMERICAS,  KEYSTONE  INDUSTRIAL  PARK,  190  RITTENriOUSE  CIRCLE,  BRISTOL,  PA  19007 
215-788-0892  TOLL-FREE  800-355-0892  FAX:  215-785-0604 
VISIT  OUR  WEBSITE  AT  www.ferag-americas.com 

A  COMPANY  OF  WRH  WALTER  REIST  HOLDING  AG 


